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Short abstract 

A global pandemic caused by the SARS-CoV-2 virus created changes in how we socialise, 

work and consume. This auto-ethnographic research explores self-care practices and identifies 

self-love as a coping strategy to survive the pandemic. Prioritising one's personal needs 

through hedonic consumption counteracts the adversities of social lockdowns. 

Extended abstract 

Introduction 

The Covid-19 pandemic is an unprecedented event that affected every household worldwide 

and especially those that consist of a single person. Social lockdowns changed our habits and 

practices. The changes permeated our personal and professional spheres and were evidenced 

in how we socialised, worked and consumed in early 2020. This working paper captures the 

impact of the global pandemic on consumption and through auto-ethnographic reflections 

brings to the fore the importance of prioritising one's personal needs in coping with the 

adversities of social lockdowns. Self-care with the elements of self-love stands out as a coping 

mechanism to survive the pandemic. 

Literature review 

Research on self-care in the marketing discipline has gained some attention. Past research 

looked at how men and women take care of their physical appearance (Petrylaite and Hart, 
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