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ABSTRACT

The essays presented here for submission for the degree of PhD by
publication were published between 1998 and 2006 and (with one
exception) consist of sole-authored studies in cultural history focused on
the development of tourist culture in the period 1800-1914. Cultural
history as a field of academic study is a rich area for interdisciplinary
research and these case studies draw on a wide range of disciplines —
anthropology, cultural geography, the history of medicine, visual culture,
media and literature for theoretical and methodological support.
Together, they constitute a coherent examination of the material and
cultural factors influencing the development and expansion of tourist
culture across the European continent and an exploration of its role in the
formation of the social and cultural identities of people and places in the
period 1800-1914, in different contexts and from different perspectives.
The essays fall into two main groups. The first focuses on material
and cultural factors influencing the growth of tourism in central Europe:
its relationship to the development of urban culture and nationalism in
the region and to the discourses and practices relating to health and
leisure that supported the spa trade. A particular concern is the
contribution of a developing tourist culture to the formation of cultural
identities within the Habsburg Monarchy in an era of growing
nationalism. For the state, tourism represented an opportunity to

counteract its growing weakness by capitalising on the imperial image (a



key element in touristic images of Vienna), to bolster the image of the
Monarchy abroad and attract valuable foreign currency. At the same time
the growth of tourism contributed to that weakness by reinforcing
perceptions of cultural distinctiveness in areas influenced by growing
national and regional self-consciousness.

The second group of essays focuses on the production of tourists
and the creation of a market for different types of tourism through an
examination of the discourses influencing tourist motivations and
behaviours, the experience and performance of place and the broader
question of how and why tourists were attracted to particular places. A
theme running through both sets of essays is that of the way that the
spread of tourist culture, geographically and socially, contributed to the
formation of cultural identities as particular social groups incorporated
tourist practices into their lifestyles, and the places they visited acquired
distinctive tourist images. Key factors in this process were the media and
cultural industries responsible for the production and dissemination of
travel-related forms of literature and visual culture. These industries
helped to shape tourism as an economic and social institution by .
influencing the way in which particular places were produced for tourists
and the manner in which they were perceived, experienced and
performed as, for example, in case of the relationship between the British

and different parts of continental Europe.
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APPRAISAL OF RESEARCH

The aim of this project was to add to knowledge in the field of study
constituted by tourism history through an examination of ways in which
the expansion of tourist culture contributed to the formation of the social
and cultural identities of peoples and places in a number of different
contexts. The organising thread linking these essays, and the basis of
their coherence as a set of studies, is their focus on the particular factors
supporting and promoting these developments in the period 1800-1914.
By examining the factors making for the growth of different kinds of
tourism in a number of geographically distinct contexts, they sought to
demonstrate that the impact of tourism in the late nineteenth and early
twentieth centuries was felt right across continental Europe. At the same
time they examine the way that the spread of tourist culture was
dependent not only on material, but also on cultural factors such the
dissemination of place-images and the discourses structuring and

informing the practices associated with health, travel and consumption.

The publishing process
Recent interest in leisure and consumption has led to a general
acceptance of these topics as legitimate concerns for historians but at the

point at which I began this project (c.1994) the subject of tourism history



was a relatively under-researched area of the discipline of history.' I soon
discovered that the nature of the subject meant that it was amenable to a
cross-disciplinary approach, which made it particularly attractive to me
because of my own interdisciplinary background in the humanities and
social sciences. My research strategy centred on acquiring as much
familiarity with primary sources as possible, trying out interpretative and
explanatory concepts, and developing my ideas through participation in
relevant conferences, preferably of international status, across a range of
disciplines, with the intention of disseminating my findings through
publication in articles and edited book collections. I was assisted by
research skills acquired in the course of my academic career, for
example, my experience of supervising student dissertations and
postgraduate teaching, as well as the training for PhD by publication
provided by the University.

The initial impetus for this research came from my evolution into a
cultural historian. A focus for my interests appeared with the formation
of the Research Group for European Urban Culture and my involvement
in its activities, including the organisation of a conference 'Cultural
Boundaries: the City in Central Europe' at Northumbria University in
1994, My initial concern was with fin-de-si¢cle Vienna, a city in which I
had a long-standing interest as a consequence of my academic

involvement with a number of different fields — history, philosophy,

" David C. Engermann, ‘A research agenda for the history of tourism: towards an
international social history’, American Studies International 32 (1994): 3-31. John
Towner, ‘Tourism History: Past, Present and Future’, in Tourism: the State of the Art,

edited by A.V. Seaton (John Wiley: Chichester, 1994), 721-728.



sociology and the history of visual culture. A review of historical and
sociological literature on cultural reception in the nineteenth century for
the Group aroused my interest in possible ways in which this might be
helpful in thinking about Vienna, in the course of which I became
interested in the contribution of tourism to the culture of the city. A
Northumbria research award to the Group funded my first visit to Vienna
and its archives as a result of which I wrote a research paper for the
Group on the development of the city's tourist culture, a subject on which
there was relatively little published and nothing in English. A further
consequence was a series of conference papers, the first of which was
given to an international conference on Tourism and Culture at
Northumbria,2 a second to the 3rd International Conference of the
Association of European Urban Historians in Budapest and a third to an
international conference on Imperial Cities.” These led to invitations to
publish (publications nos. 5 and 7). In these papers and essays I explored
factors supporting the growth of tourist culture in Austria, paying
particular attention to the formation of tourist place-images at a time of
growing regional and national self-consciousness in some of the areas to
which tourists were attracted. Publication no. 5, 'Gruss aus Wien’

appeared in the edited collection, The City in Central Europe, in which I

% Conference paper: Untiversit)z of Northumbria (1996), published as: "Tourist Place-
Images in Late-Imperial Austria', in Tourism and Culture: Image, Identity and
Marketing, edited by Mike Robinson, Nigel Evans and Paul Callaghan, (Cleveland:
Centre for Travel and Tourism, 1996): 231-250.

* Conference papers: 3rd International Conference, Association of European Urban

Historians, Budapest (1996); Royal Holloway College (1997).



was a co-author of the introduction (publication no. 4 - see Appendix),
while 'The Potemkin city' (publication no. 3) was published in an edited
collection, Imperial Cities. Publication no. 7 expanded and developed the
material of the Northumbria conference paper, appearing in an edited
collection Being Elsewhere. Participation in the 4™ International
Conference of the European Urban Historians led to a study of the spa
towns of the Austro-Hungarian Monarchy (publication no. 6) which was
published in an edited collection New Directions in Urban History.5
Since the expansion of the tourist industry in the Monarchy coincided
with growing ethnic and national self-consciousness in the non-Crown
lands, an issue explored in this first group of essays was that of the
relationship between the two and the influence of tourism on the
construction of regional and national identity.

As these publications demonstrate, a key factor in the production
of a tourist destination is the process whereby it becomes visible and
attractive to potential visitors. This theme was a central concemn in the
second series of conference papers and published essays (publications
nos. 1, 2, 9, 11-14) in which my interest in the expansion of print and
visual culture led to me to reflect more directly on their contribution,
firstly, to the production of place-images and the creation of a market for
tourism, and secondly, to the production of tourists and tourist

behaviours, a line of inquiry I developed in a separate, but related group

5 4th International Conference, Association of Urban Historians, Venice (1998).



of conference papers on travel literature.® The first of these was an article
‘The "travel romance" linking the motivation to travel with gender and
fantasy by using examples from romantic literature, including a novel
about tourists in fin-de-siécle Vienna.” I was invited to publish in a
journal, Studies in Travel Writing (publication no. 1). A second paper led
to an article on tourist performance, ‘Misses Brown, Jones and Robinson
(publication no. 2). This developed my interest in different kinds of
tourist practices and the question of how these influenced perceptions
and performance of place. Both articles explored the way that travel-
related literature and imagery influenced British perceptions of foreign
places and tourist behaviours, a theme also examined in a short essay,
'The Image of Austria in British Travel Writing before the First World
War' (publication no. 9).

Research for four short bibliographical essays on travel and travel
writing (publications nos. 10a/b/c/d), together with a series of conference
papers on the relationship between travel, tourism and visual culture,8
made me reflect further on the complexity of the processes through
which places are produced and on the conflicts and tensions involved in
the construction and negotiation of regional and cultural identities and on
the contributions of visual culture and journalism to the evolution of

travel practices.

8 Conference papers: Universities of Edinburgh (1997), Durham (1998), Brighton
(2000), Ulster (1998); University (2003) and a colloquium, University of Salzburg
(2000).

" Dorothea Gerard, The City of Enticement (Stanley Paul: London, 1911).

8 Conference papers: Universities of Bergen (2000), Amsterdam (2002).



An invitation to contribute an essay on the water cure in Austria
(publication no. 8) to an edited collection, Water, Leisure, Culture, was
an opportunity to examine in greater detail the way that spa culture was
informed by the cultural discourses of health, medicine and travel.” An
invitation to contribute an essay, 'Performing Abroad' (publication no.
11), to an edited volume Tourism and Architecture, allowed me to revisit
the subject of tourist performance and the experience of place. I began to
focus on the processes determining the production of place-images in the
media and their role in the promotion of tourism to reading communities,
something I considered to have a direct bearing on the formation of
tourist motivations and the behaviours through which individuals
expressed their perceptions of place. 1 explored these issues
systematically in a series of conference papers examining different types
of travel-related literature and imagery from guidebooks to epheméra
such as postcards.'” An essay on a professional writer, ‘Grant Allen and
the Business of Travel' (publication no. 12), published in an edited
collection, encouraged me to explore the origins of travel journalism, a

subject I had begun to research in a short bibliographical essay

? The ideas for this essay were initially explored in a conference paper, Northumbria
University (2001), and developed in recent conference papers and publications dealing
with the relationship between discourses relating to food, health and medicine,
Universities of Central Lancashire (2006), Innsbruck / Tourizeum Merano (2006)
University of Warwick (Venice) (2007).

' Conference papers: Anglia Ruskin University (2000), 5th and 7th International
Conferences of the Association of European Urban Historians, Berlin (2000), Athens

(2004), Sheffield Hallam University (2004).



(publication no. 10d)."' I developed this theme in ‘How and Where to
Go’ (publication no. 13), which was published in an edited collection
Histories of Tourism.'> This examined the contribution of travel
journalism to the development of a growing and increasingly
differentiated market for tourist travel and the formation of the distinctive
lifestyles and cultural practices distinguishing particular social groups. I
then took the opportunity of bringing some of these concerns together in
a extended essay 'Representations of Spa culture in the Nineteenth-
century British Media' (publication no. 14), arising from a conference
paper examining the mechanisms determining choice in the British
market for continental spa tourism,”’ as a way of approaching the
question of why tourists confronted with a growing number of alternative
destinations in an increasingly competitive marketplace, chose to go

where they did.

Methodology

All of these essays draw on primary and secondary sources. Of the
primary sources, the most important were materials in the collections of
the British Library, the National Art Library, the London Library, the
Museum of London, the Wellcome Institute, the National Library of
Scotland, the Austrian National Library, the Vienna City Library, the

University Libraries of Newcastle, Durham and Northumbria, Newcastle

" This originated in conference papers at the Universities of Bath Spa (2000) and
Manchester Metropolitan (2001) Newcastle (2001).
12 This originated in a paper, University of Central Lancashire (2002).

'* This paper originated in a conference paper, University of Brest (2005).
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upon Tyne, Birmingham, Manchester and Edinburgh Public Libraries
and the Newcastle upon Tyne Literary and Philosophical Society.
Particularly important were spa handbooks and travel guides, diaries,
Jjournals, memoirs, biographies, trével and medical handbooks,
newspapers and periodicals and ephemera, such as postcards. The bulk of
this material was in English, but I also used German sources such as
handbooks and guides where available. A helpful context for reviewing
the literature was the writing of short but thoroughly researched
bibliographic essays for the Literature of Travel and Exploration: an
Encyclopaedia (publication no. 10).

Secondary sources provided an overview of issues relating to the
historical background and theoretical context for these essays as well as
essential information about statistics as, for example, those relating to spa
registration and tourist flows in the Habsburg Monarchy. Much of this
material was in English, but I also drew on literature in German. Recent
work on the social and political history of central Europe was invaluable
in the attempt to understand the ethnic, national and regional tensions
within the region, as were studies of British society in the late-nineteenth
and early-twentieth centuries, particularly those dealing with the
aristocracy and the middle classes, leisure and consumption and issues of
identity. Also useful was recent historical work on the media and
publishing industries, particularly studies of the periodical press, on
travel and travel writing and on writing and gender.

Cultural history, as it is currently practiced, is a ‘broad church’
and these essays draw on theoretical and methodological perspectives

across a number of different disciplines. One reason for this is that, as

11



John K. Walton has pointed out, cultural studies in tourism history adopt
a different approach from the more formal paradigm favoured in tourism
studies in that they tend to use evidence in ‘more allusive, indirect and
cross-referential ways’.'* These essays are very much in that mode for
although I undertook a literature search for each of these essays, I also
tried out concepts and models from a range of disciplines to see which
appeared to offer the most appropriate and illuminating way of
organising and interpreting the data, an approach which allowed me to
experiment with ideas which interested me, such as the comparison
between pilgrimage and health tourism adopted in 'The Culture of the
Water Cure' (publication no. 8) or the relationships between tourist
motivation, gender and romantic fiction in 'The "travel romance™
(publication no. 1).

My first publications analysing the factors influencing the
development of tourist culture in Vienna and the Habsburg Monarchy
looked to existing studies in tourism history as models. These usually had
a strong materialist dimension in that they focused on the economic and
technological developments facilitating travel. Contemporary tourism
studies provided insights into the processes through which places are
produced and analyses of factors influencing tourist motivation but
usually these had relatively little to offer in terms of an historical
perspective. There was however, an extensive and growing literature with
an art historical and historical dimension centred around terms like

'representation’, ‘place-image’ and ‘tourist-gaze’ that provided templates

" John K. Walton, ed., Histories of Tourism, Representation, Identity, Conflict

(Cleveland: Channel View, 2005), 2.
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for demonstrating how particular places come to be identified as
‘somewhere’ and coded aesthetically and narratively. These suggested
helpful lines of inquiry and provided models to work with, as did a
number of studies dealing with the production of visual culture in the
context of tourism. Work from a range of disciplines such as cultural
geography, anthropology, sociology and ethnography offered practical
assistance by offering models and metaphors that could function as
useful heuristic devices for thinking about a number of issues,
particularly the question of what tourist travel meant to the individuals
concerned, and suggesting ways in which it might be possible to move
beyond the cliché of the 'gazing' tourist and the ‘traveller/tourist’
distinction in order gain a better insight and understanding of the specific
historical and cultural contexts in which people became tourists and what
their experiences meant to them. Particularly helpful as a tool for
conceptualising and modelling the processes through which particular
places were produced and articulated as tourist sights was the
dramaturgical metaphor invoking concepts such as 'staging' and
'performance’.’

Models of this kind drew my attention to the way that particular

places were transformed into tourist spaces through the ‘spatial practices’

and ‘strategies of motion’ that determined the way that places come to be

'* Dean MacCannell's seminal study, The Tourist: A New Theory of the Leisure Class
(London: Macmillan, 1976) was extremely helpful since, as David Chaney has pointed
out, this analogy (currently unfashionable among sociologists) remains one of the root
metaphors in the conceptualisation of tourism, Cultural Change and Everyday Life

(London: Palgrave, 2002), 195.

13



seen and experienced. I was particularly influenced by the work of Judith
Adler who compared travel to an ‘art of performance’, referring to it as a
way of ‘world-making’,'¢ a way of thinking about tourism which opened
up the material to analysis from a number of different perspectives. For
example, it opened up questions about the processes involved in the
articulation of place images and the factors encouraging the
naturalisation of relationships between the visible features of tourist
environments and legendary or ‘constructed’ pasts. This mode of analysis
had particular relevance for the Habsburg Monarchy where interest in
national and regional histories and cultures made people and places into
significant objects of interest and the representation of particular sites
and the commemoration of historical figures and events not only fuelled
local and regional tensions and the struggle for control of contested
meanings, but also created opportunities for 'inventing traditions' and the
staging of tourist events serving the interests of local factions and the
state (publications nos. 3, 5 and 7).

Thinking about tourist environments as ‘designed’, ‘framed’ and
‘staged” was helpful when trying to reconstruct ways in which the
tourists of the past might have related to particular places, sites and
spectacles and was suggestive of ways of analysing the type of rhetorical
and narrative appeal they would have carried for particular kinds of
audience (publications nos. 1, 8, 11 and 12). A feature of the
dramaturgical model was the implied presence of the tourist audiences to

which, under the influence of the negative traveller/tourist distinction,

' Judith Adler, ' Travel as performed art’ American Journal of Sociology 84 (1989):

1366-1368.
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relatively little attention had been paid and which were frequently
represented stereotypically as the disembodied and passive spectators or
bearers of the ‘gaze’. In this context therefore, thinking of tourists as self-
conscious performers appeared to be a possible way forward. Adler had
noted that audiences are repositories of historically contingent
expectations and ‘explicitly articulated standards’ of performance and
this suggested to myself and others that the processes through which
tourist motivations and behaviours were generated deserved closer
attention and I drew on this insight in publications nos. 2, and 11. I was
particularly interested in the mediating function of the information and
publicity that attracted people to specific places and which informed their
experience and performance of place and this led me to investigate
specific types of publications and to think about ways of investigating the
mechanisms generating choices of destination (publications nos. 13 and

14)."

Contribution to the field of study

These essays represent an original and independent contribution to
scholarship and an advance in my chosen field of study in the following
ways; firstly, they have presented and disseminated knowledge and
understanding of the growth of tourism in central Europe, a subject on
which there was very little literature available in English. By promoting

awareness of material not previously discussed in the available English

7 The theme of the experience of place was subsequently explored in a jointly-edited
publication, with Alexander Cowan, The City and the Senses. 1500 to the Present

(Basingstoke: Ashgate, 2006).
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histories of tourism, they have helped to broaden the field of study and to
lay the foundations for more systematic and comparative treatments of
European tourism in the period. Secondly, the essays on the towns and
cities of the Habsburg Monarchy (publications nos. 5-7) have made an
original contribution to urban history in that they draw attention to the
relationship between the spread of urban culture and growth of tourism
and its effect on regional and cultural images and identities. Thirdly, the
exploration of metaphorically based models in some of the essays such as
pilgrimage and performance (publications nos. 8 and 11) as a basis for
analysis and interpretation has made a significant contribution to the
history of health and cultural tourism. Finally, the studies focused on the
role of the media and travel journalism (publications nos. 11-14)
represent a highly original approach to the history of tourism, opening
up further lines of inquiry.

When I began this project, ¢.1994, the subject of tourism history
was relatively underdeveloped.'® The publications in this submission
have stimulated interest in the field and constitute a significant
contribution to knowledge and understanding of the subject, indicated by
the way in which the conference papers in which I presented my ideas
and material (often to an international audience) resulted in frequent
invitations to publish, often with well-known and prestigious imprints
such as the University of Michigan Press, Berg and Manchester

University Press. Most of the edited volumes cited here have been

'8 See Engermann, ‘A research agenda for the history of tourism'; John K. Walton,
‘Taking the history of tourism seriously’, European History Quarterly 27 (1997): 573~

578; Walton, ‘Introduction’, Histories of Tourism, 1-18.
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reviewed across a wide range of journals. For example, The City in
Central Europe was widely reviewed, as was New Directions in Urban
History and Being Elsewhere. Both Imperial Cities and Architecture and
Tourism were reissued, the latter in Spanish. In addition, there have been
citations of my work in recent publications and I have been invited to
contribute book reviews to leading journals in the field,'” as well as to
give visiting lectures and to participate in specialised workshops.*°

At the beginning of this project most work published in English
relating to my chosen period 1800-1914 focused on Britain, on seaside
towns and the Grand Tour, apart from a few general studies and material
on travel writing. On the subject of European spa towns there were some

general works and exhibition catalogues but little that dealt

*® For example, publications nos. 3 and 5 were cited in Tag Gronberg, ‘The inner man:
interior masculinities and early modernism in fin-de-siécle Vienna', Oxford Art Journal
24, no.1 (2001): 68. Publication no. 7 was cited in Turizim: the Russian and East
European Tourist under Capitalism and Socialism, Anne. E. Gorsch and Diane K.
Koeker, eds., (Cornell University: Ithaca, 2006) and no. 6 was a source for J. S. Marcus,
‘Travel in All Directions: Travel and its meanings in a Modernizing Europe’, in
Michael Huey (ed.), Viennese Silver. an Essay in Time, 1780—1918, edited for the Neue
Gallerie, New York and the Kunsthistoricisches Museum, Vienna (Ostfildern-Ruit:
Hathe Cantz, 2003): 254-360, 387. See, for example, reviews in the Austrian History
Yearbook 37 (2006), 216-217; Urban History 28, 3 (2001) and 33, 3 (2003), 525-526
and the Journal of Tourism and Cultural Change 2,1 (2004) 73-75.

2 For example, visiting Lecture at the Victoria and Albert Museum / Royal College,
‘The Toymakers of the Grodnertal’, and invited participant in a workshop, Creative
Milieus: Culture, Cities, Economies, Universities of Aachen and Saarbrucken (2007)
and ‘Kill or Cure: Water and Health in the Nineteenth Century, Centre for the History

of Medicine, University of Warwick (2007).
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systematically with the subject of the inland spa trade and there was very
little on urban tourism and nothing on the travel press. This was also true
of the situation in Austria.”> There were some general and more popular
works, a few important articles on tourist flows and a number of local
histories in book and article form. The situation with respect to the
cultural history of Vienna was rather different but most work in English
was focused on the city as a progenitor of cultural modernism and a
hothouse of intellectual and artistic activity. And, while there was plenty
of material dealing with the 'myth of Vienna', my essays (publications
nos. 4-5) situated the subject of the city's image and cultural industries in
the context of its developing tourist industry, offering a new perspective
on the city's development. Robert Evans, Professor of History at Oxford,
who reviewed The City in Central Europe, found the discussion of
tourism (publication no. 5) 'interesting' although he commented that the
author 'cannot make up her mind whether its mythopoeic and nostalgic
priorities strengthened or weakened the image of the state’.”> This was a
useful point partially addressed in publication no. 3 which dealt with the
Imperial Austrian Exhibition in London (1906) and focused on the
importance of the city's tourist image to its economy at a time when the
difficult political environment created by the Empire's internal problems
and foreign policy conflicted with the desire of Vienna and the alpine

regions to attract wealthy foreign tourists. This particular essay was the

first detailed study of this event and contributed to the growing body of

22 But see for example, Paulo Prodi, 7 luogo di cura nel tramonto della monarchia
d'Asburgo: arco alla fine dell’' Ottocento (Bologna, Mulina, 1996).

2 Robert J. Evans, 'Review', English Historical Review, April (2001): 514.
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work on international exhibitions and trade fairs. It was reviewed by the
art historian Lynda Nead who focused on the argument that for Austria,
tourism represented an opportunity for a decaying dynastic state to attract
tourists by capitalising on its imperial image. She noted that 'Jill
Steward's excellent essay on late-imperial Vienna...offered an extremely
interesting comparison with the study of Rome', commenting that it
admirably demonstrated 'the strengths of interdisciplinary research'. **
The studies of health and leisure tourism in the Habsburg
Monarchy (publications nos. 5, 6 and 7), were ambitious and important in
that they adopted a comparative approach, unusual in work on this region
which 1s often confined to specific regions or successor states, such as the
Tirol or the Czech lands, Poland, Hungary. Publication no. 5 offered a
comparison of tourism in Vienna, Prague and Budapest while publication
no. 7 (which was written at the same time as no. 5) considered Austria as
a whole and tried to take into account the way that the development of
health and leisure tourism within the different regions was inevitably
influenced by state policy, as in for example, the building of the railways
and spa legislation. By focusing on the relationship between the growth
of tourism and issues of national and regional identity it made an
important contribution to ongoing research on nation building in
Habsburg Austria. Publication no. 6 was particularly ambitious in that it
attempted to deal with these themes across Austria and Hungary in the
context of a study of the links between the development of the spa trade
and the dissemination of urban culture. Reviewing the essay, John

Lowerson commented that it attempted a 'genuinely comparative

 Lynda Nead, ‘Review’, Journal of Historical Geography 27, no 3, (2001): 465.
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approach rather than one which is supposed to add to it in someone else's
work'.®> The same review also commented that the methodology was less
one of counting and more a 'traditional reliance on the familiar sources of
impression and subtleties of language, on the inflexions which make for
cultural formation and group identities. And there are pictures, whose
presence would have helped many of the other articles and dragged urban
history back from the word game it has so often become'. This
interpretative or 'culturalist’ approach,”® was central to publication no. 8
on the culture of the water cure. This was original in that its line of
argument focused on the way that the discourses structuring attitudes to
health, travel and medicine sustained the spa industry at the fin-de-siccle,
while at the same time functioning as form of cultural critique.
Publications nos. 1 and 2 offered a new perspective on the creation
of a market for tourism. The article, 'The 'travel romance' (publication no.
1), was published in a new peer-reviewed and subsequently highly
successful journal Studies in Travel Writing. The essay was original in
that it utilised concepts from the disciplines of literary, film and tourism
studies to demonstrate ways in which the female readers of romantic
literature were encouraged to position themselves as tourists. It also
defined travel writing more broadly than was usually the case, focusing
attention on the publication of travel literature as a commercial

enterprise. The article was quite widely read and noted in the Year's

25 John Lowerson, ‘Leisure, Consumption and the European city’, Urban History 30, 1
(2003): 93-94.

% Jon Sperber, ‘Review’, English Historical Review 119, no 480 (2004): 238-239.
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Studies in English (2001).27 Publication no. 2, 'Misses Jones, Brown and
Robinson' also appeared in a new peer-reviewed journal, Journeys, and
was original in that it examined the subject of tourist performance from a
historical perspective, again focusing on the role of visual and print
culture. This led to an invitation to contribute to an edited collection
(publication no. 11) which was subsequently translated, demonstrating
that this material was regarded as a significant addition to the subject in
that 1t added to historical knowledge and understanding of the ways in
which tourist experiences were produced and different social groups were
motivated to travel and the function of travel practices as markers of
social and cultural difference.

All the publications draw on different kinds of travel related
literature and ephemera, but publications no 1, 9-14 were particularly
focused on the part played by print culture in the promotion of travel. An
essay on media stereotypes of Austria, 'The Image of Austria’
(publication no. 9), 'The British Abroad' (publication no. 11) and 'How
and Where to Go' (publication no. 13) offered new perspectives on this
subject in that they focused on the relationship between the media
industries, place-images and the market for tourism. Publication no. 12, a
study of the journalist Grant Allen, author of a series of cultural guides,
was a significant contribution to knowledge and understanding of the
cultural politics of the period, linking Allen's views on cultural tourism to
his intellectual debt to Herbert Spencer. 'How and Where to Go'

(publication no. 13) was the first study to deal with the emergence of

¥ The Year's Work in English Studies (2001).

(http://ywes.oxfordjournals.org/cgi/content/full/80/1/52: 6 (accessed (03/11/2006).
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travel journalism as a distinctive genre, arguing for its contribution to the
formation of the distinctive lifestyles of particular social groups. This
material was developed in publication no. 14 which represented a
independent and original contribution to the field in that it helped to open
the way towards a comparative understanding of the development of a
commercial market for European health tourism by asking the question
of how and why, in the context of a major expansion in the number of
destinations open to them, people chose to go to where they did, and
examining the different factors influencing choice, particularly that of the
media.® And although the essay was constrained by the context of
publication to focus primarily on the Anglo-French spa trade, it situated

its changing fortunes within a wider European context.

Conclusion |

Finally, this submission for PhD by Publication has sought to
demonstrate that the publications collected here have demonstrated the
importance of the history of tourism as a subject, both in its own right
and as a branch of cultural history. They offer an independent and
original contribution to knowledge in the field of study. In particular,
they have made a significant contribution by showing that the growth of
tourist culture played a part in the formation of the social and cultural

identities of people and places. During the period of this study I have

%8 This theme is developed in a forthcoming essay, ‘The Attractions of Place: the
Making of Urban Tourism 1860-1914°, in Creative Urban Milieus: Historical
Perspectives on Culture, Economy and the City (Campus: Frankfurt/New York, 2008),

259-288.
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engaged with material that is open to analysis and interpretation from a
number of different perspectives and I have been able. to demonstrate
ways of studying it that have contributed not only to cultural history, but
also to other academic fields such as the study of travel writing and
cultural geography. This experience has been highly rewarding and
enjoyable and I personally have gained an enormous amount from the

exchange of ideas and points of view that it has offered.
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THE ‘TRAVEL ROMANCE’ AND THE EMERGENCE OF THE FEMALE
TOURIST

Jill Steward

Margaret Fletcher recalls how, in the 1890s, young British women like herself
developed a passion for foreign travel:

Escorts were beginning to be thought unnecessary. Girls would
companion one another, allowances could be economised, small earnings
husbanded in order to make frequent trips possible. Young English women
travelling alone became familiar figures on the Continent. They were
accepted as entirely respectable, honest in their dealings, and quite
profitable to the tourist industry, but were thought to be decidedly lacking in
that métier de femme so prized by the Latin peoples. (Fletcher 1939: 114-
15).1

Self-professed ‘tourists’, fired by tales of the Hungarian countryside, and its unspoilt
peasant culture and gypsy music, Fletcher and a companion set off armed only with
sketching kits and holdalls (Fletcher 1939: 115).

One influence on these new female tourists was the flood of travel-related
literature which was appearing in libraries, bookshops and on station bookstalls. By
the 1880s it included memoirs and travelogues, guidebooks, articles in periodicals
and magazines devoted entirely to travel while many works of romantic fiction were
set in foreign locations or described travel to popular foreign resorts. More ‘literary’
forms of travel writing included accounts of tourist experiences of the kind that
James Sully described as “imaginative description” or “emphatically individual
impressions” (Sully 1912: 65). Yet another form of literature featuring travel was the
kind of fiction | am going to call the ‘travel romance’. | want to suggest that in the
early days of the modern travel industry the new forms of literature, targeted at
different sections of the reading public, were an important influence on the way that
foreign tourism of different kinds was seen as a natural concomitant of specific forms
of life-style.

In particular | want to argue that the experience of reading ‘travel romances’
encouraged women lacking the means or leisure for foreign travel to imagine
themselves as potential tourists so that, as their situation improved, they too were
motivated to travel abroad, although it was not until after the First World War that
they began to do so in significant numbers. Emily and Dorothea Gerard were
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examples of writers of romantic fiction whose novels illustrate many of the features
that characterise the ‘travel romance’' and in which the foreign scene was often
depicted in a way that made it appear both accessible and romantically attractive.
Dorothea Gerard's sentimental novel, The City of Enticement (1811) was a
particularly interesting example of a romance whose heroines were positioned as
tourists in a way that permitted female readers the vicarious experience of visiting
Vienna, ‘city of pleasure’, as it was described in tourist publicity.

The number of women travelling abroad first began to occasion comment in the
1860s when the social and professional élites started to engage enthusiastically
with foreign travel.2 Some women even began to take advantage of the services of
the new travel industry. One of the first tourists to put pen to paper was Miss Jemima
Morell recording her experiences of an escorted tourist party.3 The experiences
and practices of the ‘ordinary British tourist’ apart from the ‘Grand Tourists’ have
received relatively little attention until recently, suffering from the effects of the well-
worn distinction between ‘travellers’ and ‘tourists’ (Buzard 1993: 5). The same is
true of the role played by gender in nineteenth-century tourism (Towner 1994: 725),
even though many new tourists like Miss Jemima Morell clearly found the
experience highly rewarding as her memoirs show: “We had left indeed a country,
conscious of having become possessed of a world of busy thoughts and emotions
which could never have become ours apart from what we had there seen or heard”
(Morell 1963: 112).

This lack of critical interest is surprising since the relationship between gender
and travel writing has led to the extensive charting of the various tropes of travel
writing: exile, self-discovery, adventure and modernity. Nor has the wider
significance of travel writing in general gone unremarked, for as the author of one
recent book firmly states, “no work on travel can exclude the important matter of
subject formation, ideology and imperialism”’. The author goes on to suggest that
even the notion of ‘travel’ is ideologically laden with various Kinds of eurocentric,
imperialistic baggage (Grewal 1996: 2). However tourism history and its associated
literature still remain relatively underdeveloped despite the way that early tourists
viewed their experiences in ways which were just as much influenced by their place
of origin and class, ethnic and national affiliations as those of their more
adventurous contemporaries (Towner 1996: 725). In the same way, apart from the
attention paid to guidebooks, travel literature related explicitly to tourism still suffers
much the same fate as that which, until recently, was the lot of the ‘mass culture’ to
which it is intimately related.

By 1880, as Emily Gerard and her sister Dorothea, were about to publish their
first, jointly written novel, foreign tourism had become a well-established practice
amongst the European social élites and was growing rapidly as an ever-widening
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sector of the middle classes took advantage of the expanding railway networks. The
new forms of recreational travel which came into existence in the 1860s, by contrast
with the predominantly male travel cultures in existence before the coming of the
railways (Adler 1989), included many women, often travelling en famijle and
engaged in a wide range of touristic pursuits. By the middle of the century
ilustrations in travel books reveal women perching on top of mountain cliffs or
reclining in boats punted by their swains (Topffer 1854. 16; Schmid and Stieler
1874: 3, 163). Female tourists also became increasingly visible as they took
advantage of the new services offered by travel agents and became members of the
escorted parties that made it increasingly easy and respectable for women to travel
alone. One observer who shared the disapproval of the new tourists frequently
expressed by members of the old social and cultural élites was Charles Lever.
Cringing before the unwelcome intruders, as “droves of these creatures” deluged
the cities of ltaly, he notes the women among them, usually younger than the men,
“travel tossed, but immensely lively, wide-awake, and facetious” (Lever 1865: 85).
As touristic travel became increasingly subject to commercialisation, it was
bought and sold in the same way as any other Commodity. The link between
tourism and consumption was evident in the way that Thomas Cook's promotional
magazine The Excursionist contained advertisements for every aspect of travel
(Brendon 1991: 61) while the more popular guidebooks also incorporated
advertisements, not just for hotels, but for ail sorts of other travel-related goods. In
the new world of consumerism which emerged in the second half of the nineteenth
century, the ‘romance’ of the ‘foreign’ soon came to play an important role in the
strategies adopted by retailers to persuade shoppers to purchase (McClintock
1995). In the new department stores exotic displays were put on with the intent of
evoking pleasurable fantasies of far-away places (Williams 1982), helping to turn
the stores into a tourist attraction in their own right. Like the department stores,
magazines such as the Lady's Realm were important for the ways in which they
positioned their female readers as consumers of commodities (Beetham 1996).
They frequently gave space to travel goods and costumes, often illustrated in an
appropriate setting and inviting their readers to participate in the new culture of
tourist travel. By the 1890s the Lady's Realm was encouraging its readers to travel
and participate in active sports. Articles in the Wide World Magazine -- whose motto
was “truth is stranger than fiction” and which showed the way that activities such as
tennis and golf, mountaineering, winter sports or bicycling were becoming
incorporated into the general patterns of touristic consumption -- also encouraged
women to engage with active sports. Mary. C. Fair's article “Luging’ in the Swiss
Riviera”, for example, was illustrated with the author's own photographs of female
exploits (Fair, 1898: 17). For inexperienced tourists, informative articles supported
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by copious advertisements linked the familiar world of commodities to the unknown
world of ‘abroad’. By the beginning of the next century an article on the English girl
extolling her self-reliance and independence was illustrated by a young woman in
travelling costume with a carpet bag at her feet (Anon, Lady’s Realm 1904: 545).

The huge growth in the market for travel literature in the nineteenth century was
accompanied by the appearance of new printing technologies which made it
possible for enterprising publishers to cater for the tastes and requirements of the
new reading publics by creating new forms of publication increasingly differentiated
by the class and gender of their readership.4# For writers there were new
opportunities to engage with different forms of travel writing which, by the 1880s,
was separating into works aimed at the upper end of the market and more popular
kinds of writing including guidebooks of all kinds and the journalistic and informative
articles published in periodicals such as Travel, The Wide World Magazine, The
Girl's Own Paper and the Lady’s Realm.

For the female reader, the experience of reading accounts of foreign places
written by women was an important element in encouraging them to think of
themselves as tourists and to want to travel abroad.S Particularly helpful in the early
stages of the new tourism were diaries and memoirs authored by women, which,
supplemented by inconsequential details and helpful social information, made the
idea of going abroad seem less alarming. The unknown life of foreign resorts was
made intelligible for the novice traveller as it became encoded into the familiar
conventions of British social life. Particularly encouraging were Elizabeth Tuckett's
sketching diaries of her energetic trips to Switzerland and the Tyrol in the 1860s
which had popular appeal and were explicitly advertised by her publisher as useful
to inexperienced travellers “who wish to explore parts of the Tyrol that are readily
accessible and well-adapted to ladies” (Tuckett 1866: 312).

Travel books by women signalled the gender of their author in their title to the
extent that Laurence Oliphant remarked that “There is hardly a country now left for
the Englishwoman to write about” (Oliphant 1865: 177).6 At a time when the
‘cultivated classes’ increasingly found themselves mingling with other tourists,
works like Tuckett’s lively memoir of a family trip to Italy in the 1860s, subtitied Pen
and Pencil Sketches in Italy, reassured its readers that foreign tourism, properly
undertaken, was socially acceptable. For the author, the publication of her
impressions was a means of distancing herself from other tourists and of
demonstrating the propriety of her own particular brand of ‘cultivated’ tourism.”
Tuckett presented herself as a knowledgeable and compstent tourist who
understood the value of study, reflection and a good guidebook. Comparing
Florence to “an idealised Murray”, and “a daily illustration for the book”, she viewed
the sights in the light of her re-reading of George Eliot's Romola, itself a reworking of
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the author’s own experiences (Tuckett 1866: 182).

Throughout the nineteenth century, tourists were encouraged to think of travel
and romance as intimately connected. While watering-places and resorts continued
to fulfil their traditional function of marriage markets, travel books constantly invoked
the romantic histories of the places they were describing. The widespread
association of tourism with marriage-making was illustrated by one account of
Bavaria in which the author of a chapter on “Tourists in the Country” remarks that
“Love-making is the chief occupation of tourists, it is just the time of year when a
man is disposed to seal his fate, and so young ladies always play an important part
during the season” (Schmid and Stieler 1874: 158). By the 1880s travel was aiso
linked to romance in the many novels and short stories in which writers used foreign
backgrounds for the mise-en-scéne which they invariably described in the familiar
language of scenic tourism. While many of these tales were related to the different
kinds of romance formula generated by imperial concerns (Brantlinger 1996: 190),
others were related to the role of travel in the new patterns of consumption.

The market for romantic fiction provided women with ways of reworking their
experiences for financial gain and of adding glamour and excitement to what were
often fairly run-of-the-mill plots. Amelia Edwards began her literary career as a
popular novelist and although she made a reputation for her travel writing, she
continued to use her experiences as a tourist in novels such as Lord Brackenbury
(1889), as did Frances Elliot, also better known for her travel books. By the end of
the century, as foreign tourism became established amongst a wide range of social
classes, tales set in the more popular centres were appearing regularly in
publications such as the Strand Magazine, the Lady’s Realm and in magazines like
Travel which were aimed at a wider and fess élite market.8 Marie Corelli, who was
not particularly well travelled but fully aware of the evocative nature of foreign
settings, drew on her own limited experiences in the short story, “An Idyll of Lucerne”
(1896), which she wrote for the magazine Travel. In the story, the Song of Satan
(1895), undaunted by her lack of direct experience of the location, she sent a party
on a fashionable tourist cruise up the Nile. One of the more sensational examples
of the genre was Elinor Glyn's Three Weeks (1907), set in Lucerne and in Venice,
the scene of many romantic dramas (Thurston 1905-6). As foreign tourism became
established amongst a wider range of social classes, stories about tourists
appeared regularly in publications such as the Strand Magazine and the Lady’s
Realm and in magazines like Travel which were aimed at a younger and less élite
market.

| would suggest that these ‘travel romances’ reinforced the way in which women
came to think of foreign tourism as normal and desirable. This was particularly true
of the women who were unlikely to read the more self-consciously up-market forms
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of travel writing but who were increasingly sophisticated as domestic tourists and
consumers of the modern urban scene (Walkowitz 1992). iIn her study of
contemporary American female readers of romances, Janice Radway noted that her
readers perceived the descriptions of exotic locations and foreign settings which
they encountered within these romances as informative (Radway 1991. 474). She
attributed this to the way that the reader sees the world of the romance as an
extension of her own world, an experience facilitated by the techniques of romance
writing. Radway argues that it is the conventionality of the writing which renders the
text transparent, facilitating the projection of the familiar codes and conventions of
the reader’'s own world onto the text and generating the collapse of the distance
between the real world of the reader and the ‘extraordinary’ or fantasy world of the
romance. As a consequence the text offers a range of positions to the reader which
can be negotiated in accordance with their own perspectives and purposes
(Radway 1984: 77-78).9

Iin the case of these relatively early ‘travel romances' the way in which the
background was depicted in the language of popular travel writing offered readers
the opportunity for vicarious participation in the new tourist cuiture, to see the world
with a “tourist’'s gaze” (Urry 1990: 3). As in the published diaries of female tourists,
the incidental details ‘naturalise’ the scene while giving useful guidance about
dress and behaviour.10 For many readers insight into these ‘extraordinary’ worlds
inevitably went along with a vicarious entry into a different social world, the nature of
which often determined the choice of foreign setting. 11

The assumption that pleasurable fantasies would be conjured up by the idea of
movement from the everyday to an extraordinary world was central, not just to the
writing of romances, but also to the selling of foreign travel as a new kind of
commodity. This was evident in the way that much of the publicity aimed at tourists
‘framed’ and sold promises of the ‘extraordinary’ whilst, at the same time, promising
to deliver an extension of the ‘everyday’ in terms of standard and familiar services
and facilities (Hummon 1988). That travel agents rapidly became self-conscious
‘dream merchants’ is shown by the inclusion, in the 1906 Hamburg edition of
Cook’s publicity magazine, of a serialised translation of an English short story, A
Trip to Egypt, in which two young American women buy tickets to holiday romance
on a Mediterranean cruise to Egypt (Welt-Reise Zeitung 1906).12 (See Figures
One and Two.) Travel, which was published by the Lunn travel agency, included
Laetitia T. Meade's short story, A Lover of the Beautiful (1898), the heroine of which
was a ‘lady-like’ young woman, whose trip to Rome with a Co-operative Party,
rewarded her not only with romance but also a job as a travel writer. 13

By the late nineteenth century the reader's exposure to forms of visual culture
and the systems of visual representation which they embodied was an instrumental
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factor in her ability to perceive the romantic foreign world of the mise-en-scéne as
an extension of her own. Most people had some acquaintance with images of
popular foreign destinations such as the Alps and Venice. The sophisticated
reader’s ‘imaging’ of place was assisted by the presence of the illustrations which
in the nineteenth century became an increasingly important element in popular
books on travel. lllustrations in novels also familiarised readers with the look of the
places they described (Sillars 1995); Eliot’s historical novel, Romola, so much
admired by Elizabeth Tuckett, for example, was one of the first fictional works to be
published using photographs. Books aimed at the popular market were easily
identified by the quantity and format of their illustrations. In addition dioramas,
panoramas, and by the end of the century, the cinematograph, all contributed to the
reader’s ability to ‘image’ foreign destinations (Altick 1978; Musser 1991; Swartz
1994; Friedberg 1992).

The many big International trade exhibitions promoting tourism were all major
tourist attractions in their own right.14 Like Imre Kiralfy’s romantic production of
‘Venice in London’, these all drew on well-established systems of verbal and visual
representation. Like the stereoscopic journeys undertaken in the privacy of the
home, they, along with advertisements and other forms of graphic and photographic
imagery, familiarised readers with images of foreign places. Described unfairly by
James Douglas as “always a feminine vice” (Douglas 1908, cited in Staff 1979: 81),
postcards were everywhere by the turn of the century. These mass-produced
images, constructed and framed by pictorial and touristic conventions, played an
important role in constructing and reinforcing stereotypical images of places and
ideas of national and cultural identity.

By the turn of the century most authors of romantic fiction could count on their
readers’ ability to visualise the appropriate foreign settings without difficulty and take
for granted their acquaintance with a rich vein of familiar visual stereotypes of the
“foreign” and its inhabitants. This ‘tacit knowledge’ was used to the full by the
Scottish Gerard sisters. Emily and her younger sister, Dorothea, were examples of
women who were able to benefit from the general interest in travel. Educated
abroad and married to officers in the Austro-Hungarian army, the sisters found
themselves well placed to use the novelty of their experiences in their writings, for
the multi-ethnic Empire represented a world with which few British readers were
directly acquainted, although for many it conjured up the kind of stereotypical
images which represented the stock-in-trade of the romantic novelist.

Recent discussion has focused on the extent to which women in the nineteenth
century were able to make positional use of their writing. Maria Frawley, for
example, has suggested that travel writing, unlike the field of the novel where
women enjoyed lower esteem than their male colleagues, constituted a space in
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which the usual hierarchical distinctions invoking gender were not strictly applied
and where the expanding market meant that travel books by women could be
promoted in terms of their novelty and difference (Frawley 1994). It was certainly
true that in the period from the early 1880s through to the early twentieth century,
when the Gerard sisters were publishing their novels and short stories, the
diversification of the travelling and reading publics meant that women were able to
enter the literary market-place at a number of different levels. But it was also the
case that the writing and reception of travel writing were informed just as much by
forms of cultural and social snobbery in which gender played a role, as by other
kinds of literature. This was particularly so as the gap between the different reading
publics widened in the 1880s and the growth in the market for popular literature
began to far outstrip that for the more self-consciously ‘literary’ forms of travel
writing. 19

Writers like Emily Gerard who wanted their writing to be taken seriously had to
find strategies which would differentiate their work from the travelogues of ‘ordinary
tourists’. Other women, including her sister Dorothea, found it easier and more
financially rewarding to “toil on the lower slopes” (Pound 1966: 10) by writing novels
or travel journalism, like Mrs Lynch who wrote regularly for Travel.16 The work of
the Gerard sisters first appeared in Blackwood’s Magazine. Laurel Brake has
suggested that this publication used serialised romantic fiction to attract a female
readership (Brake 1997: 60). The kind of colourful settings generated by the remote
and exotic regions of the Austro-Hungarian Empire, of which an earlier visitor,
Frances Trollope wrote that “there was no country in Europe so little known and so
little understood” (Trollope 1838: 138), provided the Gerards with a rich source of
material with which to adorn their plots and fitted well with the general format of the
magazine. Emphasising the picturesqueness of the different locations provided by
the Empire, the sisters made full use of traditional Western images of the Empire as
part of an imaginary Bohemia, constituting a liminal zone on the border between
East and West (Tyers 1995). Familiar ethnic stereotypes abound, along with
musical gypsies, passionate and languid Magyar countesses, hot-blooded,
aristocratic descendants of Huns, and flaxen-haired German maidens.

A useful device was the casting of the heroines of these tales as foreigners of
British or Scottish origin, which enabled the sisters to utilise their own experiences.
At the same time, by positioning the heroine as some kind of tourist, the Empire
could be framed as a series of tourist sights. The varied locations ranged from the
romantic spa town of Herculesbad on the Romanian border in The Waters of
Hercules, to the tourist resort of Salzburg, while the denouement of Reata took place
in the ultimate tourist site of the Viennese World Exhibition (1873) in the exotic
Egyptian pavilion. The ethnically and socially diverse company attracted to these
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tourist locations permitted plentiful descriptions of colourful details while the culture
of display which played such an importaht element in the lives of the Central
European upper classes, provided the technical means by which the characters and
their ensembles could be closely scrutinised. The reassuring and stereotypical
language of tourism reduces any disturbance which readers might feel at being
displaced from their own domestic world into the exotic and foreign world of central

Unlike her younger' sister Dorothea, Emily Gerard desperately wanted
recognition as a writer. Despatched to the Transylvanian town of Hermanstadt, she
followed the pattern of other romantic novelists: she took advantage of her situation
to construct a travel book, The Land Beyond the Forest Once settled in
Transylvania and finding the restricted nature of its social life more daunting than
the remoteness of her location, Gerard set out to research and write the articles
originally written for Blackwood’s Magazine, the Nineteenth Century and the
Contemporary Review which came to form the basis of the book. A mixture of
traditional travelogue, personal reminiscence, and ‘descriptions based on her
reading of earlier travellers, the book described the customs and superstitions of the
many different ethnic groups inhabiting Transylvania. Photographs reinforced the
book's credibility while the traditional line engravings evoked the conventions of
earlier forms of travel writing.

Visiting one of Hermanstadt's few facilities, the splendid Bruckenthal library,
Gerard recalls “the curious sensation” of finding, in “this out of the way place’, a
German copy of the Essay On Taste by her grandfather, Alexander Gerard, a
reminder of her family’s considerable intellectual achievements and a work which
contributed to the emergence of the aesthetic upon which picturesque tourism was
founded.17 In Transylvania as a German-speaking foreigner, married to a Polish
member of the Austro-Hungarian army, and writing in English, Gerard herself was
over-determinedly foreign, her position giving many of her observations a detached
sharpness. In her writing about Transylvania, a rich ethnic mix of non-historic
nationalities, ruled formerly by the Turks and now by the Hungarian Magyars,
Gerard was also, by virtue of her situation, doubly interpellated as a representative
of an imperial power in a country where cultural and national identities were
inherently problematic and increasingly contested. In The Land of the Forest,
distancing herself from her adopted land of Austria, she lets slip the odd Scottish
phrase -- ‘lassies’, ‘bairns’, ‘crack’ -- identifying herself with her Scottish origins
and, indirectly, the ‘other’ colonial Empire traversed by her male relatives, all
distinguished adventurers and military explorers. The author’s commonsense
exasperation with the ways of the bureaucratic Imperial War Ministry becomes a
cultural metonym for the superior ways of her homeland.
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Anne Mellor has suggested that in Romantic writing we should not look for a
structural opposition between the writing of men and women but rather “an
intersection along a fluid continuum”, the outcome of the ideologies enmeshed in a
socially constructed form of discourse (Mellor 1993: 4). The same could be said of
many travel books of the late nineteenth century which, irrespective of the author's
gender, were dominated by the ubiquitous codes and conventions of scenic tourism
and the author's desire to be recognised as an individual voice. Many of the
passages in the Land Beyond the Forest are typical of the way in which travel
writing of the more ambitious kind was becoming more impressionistic and self-
consciously personalised. Gerard aligns herself with this mode of writing by using
the traditional rhetoric of the sketch to draw attention to the individuality and
originality of her perceptions and at the same time protecting herself from any
charge of incompleteness as she observes that “Life in an island is apt to consist
entirely of foreground -- the breadth of a panorama and the comprehensiveness of a
bird’s eye view ... being mostly here wanting”(Gerard 1888, 1: 3).18 .

One way in which the personal nature of her account is however made
sympathetic to readers, is in the way that Gerard registers inconsequential domestic
events and details -- the problem of the broken pudding mould, a search for
collectible pots, the problems of her sons’ Hungarian homework, evoking the
standard ‘naturalisation’ devices of romance writing. Here the effect is to
‘domesticate’ this “Robinson Crusoe® world and to turn it into one with which
readers, particularly women, could relate. A similar effect is produced by the
conventional language of picturesque tourism which helps to bridge the gap
between the world of the reader and that of the superstitious Romanian peasantry
which Gerard describes in the kind of detail that Bram Stoker found helpful for the
background to Jonathan Harker’s experiences in Dracula.

Arriving in Transylvania on a steam engine, “that destroyer of romance”, Gerard
is a bridge between the past and the present, hers is the nostalgic and romantic
voice of the “civilised” urban tourist who craves solitude and nature and who finds in
the isolated and backward region of Transyivania, a ‘fairy tale land’, an “enchanted
garden” like the enclosed private garden which she longed in vain to be able to
enter before leaving. In her writing she tries to capture the “fleeting fragrance” of its
“old world-charm” floating “anywhere -- in the forests and on the mountains, in
medieval churches and ruined watch towers, in mysterious caverns and in ancient
gold-mines, in the songs of the people and the legends they tell” (2: 6). [n the later
semi-autobiographical novel, The Foreigner, Gerard reworked passages from the
Land Beyond the Forest including an investigative visit to the widow of a werewolf,
whose failure to be at home was a source of great disappointment to the author.
This incident reappears in the context of the horseback expedition to the
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Carpathians, also first encountered in the Land Beyond the Forest (no doubt
organised by the Carpathian Tourist Society). In the Foreigner, high in the
mountains the party encounters a fantastically dressed old woman identified by the
Romanian guides as the widow, the Prikolitsia. Any menace immediately vanishes
as Countess Riki exclaims:

What a deliciously horrible-iooking old woman! ... | positively must take her
photograph at once. [f only she does not move while | get out my apparatus,
for her attitude is simply perfect just now. (Gerard 1896 307)

Here, the reader is suddenly made aware that even the remote Carpathians are
now accessible to women tourists as the glamorous Countess proceeds to capture
the likeness of the old woman in the modern way.

Despite the exotic associations of the Empire which generated the sense of
‘difference’ that travel writers and novelists found so appealing, they were not
unproblematic. Like tourists, romance readers tend to be attracted more to the idea
of ‘difference’ than to reality and, like a good popular travel book, the ‘travel
romance’ needs to appeal to the reader’s imagination and prevent the intrusion of
too much reality in case the illusion is destroyed. The sisters’ second, jointly written
novel Beggar My Neighbour, based on their experience of Polish Galicia where
Emily Gerard had begun her life as a garrison wife, received disappointing notices.
In this novel the ‘difference’ of the location was delineated through the use of
‘naturalising’ detail selected more with an eye to its veracity than to its function as
local colour. Describing the Polish scene the sisters attempted to show something
of the singularly unromantic state of abject poverty and squalor in which many of the
inhabitants lived. Margaret Oliphant, who reviewed the book for Blackwood's
commended it for its ‘realism’: |

The pictures of life in Poland, so carefully drawn and so evidently true, are
however, the great attraction of this book. Hitherto a sort of vague ‘Thaddeus
of Warsaw' romance has hung about the Pole and all his ways. ... But the
landscape here is perfectly distinct; the manor house is not French; the miles
of dreary plain that lie in all directions, traversed by heavy roads, now deep in
mud, now suffocated in dust -- the huts by the way where the villainous Jews
sell vodki, lying in wait like hungry spiders for the peasants -- are quite new,
but completely real. (Oliphant 1882: 387).

However, the liberal Mrs Oliphant took a dim view of what she regarded as the anti-
Semitic tone of the book. She would have been more troubled by Dorothea
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Gerard’'s subsequent novel, Orthodox (1888), in which she focused entirely on the
Jews of Polish Galicia, whom she depicts as servile, scheming and mercenary. Of
all the Empire’s populations, it was the Eastern Jews (Ostjuden), who symbolised
most clearly for Westerners the Empire’s separateness from the developed and
civilised lands of the West.19 In British travelogues dealing with the Empire it was
the representation of the Jews which confronted the reader mostly directly with
images that conformed to the anxiety-ridden Western view of the destabilising
nature of the decaying Empire’s eastern provinces and their culturally backward,
uncivilised and alien populations (Arata 1990: 627). When she came to write the
City of Enticement in which glamorous fantasy played a crucial role, Gerard used
an image of the Jews which was less threatening to her readers, focusing on the
commercialism and vulgarity of Vienna's assimilated Jews, rather than the
outlandish Ostjuden.20 | |

By 1905, living quietly in Poland, Dorothea was constructing the background
scenes in her novels in a way that was markedly different in tone from the earlier
Orthodox. Targeting a much -more popular market than the earlier novels, the
Improbable Idyll (1905) views Polish Galicia through the eyes of a visiting woman
artist as:

Just one solid mass of picturesqueness ... and peopled not by average
human beings but by painter's models, just as thick as currents in a plum
cake. Men in the most captivating sheepskin coats and the most adorable
red frieze trousers; women in quite thrilling embroidered skirts and aprons,
their necks flashing with brilliant beads, their dear little feet sticking in canary
coloured boots ... and the shaggy little horses, and the golden bunches of
maize under the house eaves, and the hand-painted crockery, all in such
perfect patterns ... and this against the backdrop of the blue Carpathians.
(Gerard, D. 1905: 5-6)

Here were all the ingredients of rurai life which were proving so attractive to urban
tourists: scenery, picturesque ethnicity, and hand-crafted souvenirs -- the image
echoing those used by popular travel writers when writing about the Empire’s
holiday potential. Although the “reality” proves somewhat less than idyliic for the
heroine and her family, the prosaic problems of their situation are never allowed to
destroy the transfiguring nature of their ‘extraordinary’ and romantic environment.

The same sentimental tone was evident in The City of Enticement (1911) set in
Vienna and written at a point when female tourists were becoming common.
Dorothea explicitly positions the reader as a modern female tourist seeing the
sights:
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In whatever direction they turned their eyes they seemed to themselves to be
looking at a big picture-book -- or rather at a cinematograph show -- in which
hyper-modern and quaintly medieval figures jostled each other, and seasoned
by faces of more different types of prettiness than they had hitherto even known
to exist. (Gerard, D. 1911: 56).

According to Emily Gerard, her prolific younger sister who was the more successful
writer of the two did not care how good or bad her books were provided that they
were profitable, arguing that it paid better and gave less trouble to write mediocre
novels and that her system of writing was geared up to writing rapidly and without
thought for the intellectual quality of her books (Laszsowska, Gerard, E, n.d.: 150).
The City of Enticement is a classic example of a ‘travel romance’ explicitly
positioning its heroines in a tourist fantasy.21 The city is described in a series of
scenes identified and framed by the familiar codes and conventions of picturesque
tourism. Descriptions of inconsequential details such as dressmakers running after
the fashionable ladies in the street so that they can take snaps of their latest ouffits
give the setting an air of verisimilitude. The book emphasises the city's romantic
and ‘fairy tale’ old world charm, its glamorous associations with royalty and the
aristocracy, the colourful and picturesque nature of its inhabitants, all features of the
city's touristic image (Kuhnelt 1986). (See Figure 3.) The ‘extraordinary’ nature of
the place is invoked by references to the city as “the spot where east and west
shake hands” (Gerard 1911: 310). Even the love rival, a passionate Hungarian
countess, personifies the traditional Western view of Vienna's liminal role as the
gateway to the Orient.22 '

Appearing to give the reader useful information, the book has many of the
reassuring qualities of the popular guidebooks to the city (which it closely
resembles) while the cast of characters, each exemplifying a different set of touristic
tastes, offers the reader a choice of positions from which to experience the city and
its inhabitants. A search for a hidden legacy permits the two poor but well-bred
heroines to “tour” the city and visit all its main tourist sites. The ruse, whereby the
elder poses as a married woman and chaperones the younger, generates much of
the plot and permits the two to travel around the city with relative propriety. As
modern tourists, the heroines appreciate the familiar conveniences of modern life
such as the electrisch and street-lighting while regretting the noise of the traffic and
the smell of the “new cement’. A central problem for women tourists was the
question of how to behave and move round in unfamiliar public places, how to gaze
without being misunderstood.23 The book positively encourages the women,
traversing an unfamiliar urban space, to feel empowered and comfortable in a
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strange environment. The reader of the City of Enticement is informed about the
gendering of spaces; which coffee-houses and restaurants, for example, are
permissible places for women to visit. The experience of moving through the city in
an electric tram brings out the way that this makes it possible for the female tourist to
stare discreetly at all and sundry. (How different from E. M. Forster’s treatment of
poor Lucy Honeychurch of A Room with a View (1908) to whom he denied the
experience of the Florentine tram which she longed to board but refrained from fear
that it would not be ladylike (Forster 1958: 45).) The link between spectatorship and
fourism is alluded to directly in connection with Cousin Hannah's Kodak, an
extension of her artist's eye, which is constantly in use, functioning as a device for
identifying and framing the city as a series of “sights” suitable for use in her
professional capacity as a postcard designer.

Theorists of tourism have suggested that the modern tourist not only wishes to be
distinguished from other tourists but yearns to escape the everyday whilst
simuitaneously experiencing the ‘real’ life of a place.24 In the book the sisters
move from the position of ‘outsiders’ to that of ‘intimates’, a process most clearly
established in a visit to Schonbrunn, the home of the Emperor, as privileged
spectators of a social event, as ‘friends’ rather than ‘tourists’. At the same time they
come to experience the ‘real life' of the city as they begin to sense that things are not
what they seem. As the real nature of their glamorous hotel, a venue for ‘stage
experts’ and fleas, is revealed, the sisters begin to be aware that beneath the
seductive glamour of ‘charming old Vienna’ there is another city which they glimpse
in an expedition to the wild part of the Prater by the Danube, frequented by tramps,
vagabonds and female suicides. On the streets, encounters with dwarfs and
physically deformed beggars confront the sisters with the endemic and grinding
poverty of the picturesque street people. However, in the interests of romance,
reality is kept firmly at bay for when the love interest, the aristocratic Baron, visits the
home of a desperately poor street person -- a suppasedly real place of work --
instead of the grim scene which he has been led to expect, he finds a room
completely bedecked with paper flowers. The final affirmation of the sisters’ intimate
status is given when, just as the Baron is about to propose, the elder sister sights a
lone tourist peering at a guidebook (Gerard, D. 1911: 309).

Gaye Tuchman has argued that the “feminisation of the novel” in the Iate
nineteenth century relegated romances authored by and for women “to the realm of
the sentimental, fanciful and forgettable” (Mellor 1993: 7). However the popularity of
romantic fiction suggests that, unlike literary critics, its women readers did not forget.
‘Travel romances’, particularly those written by women, gave to their female readers
a vicarious acquaintance with the pleasures of foreign travel in a context that
reinforced its association with the pleasures of romantic fantasy. It is not surprising

98

39



Figure 3. Viennese flowersellers. (Die Blumenverkauferinnen.) Postcard ¢. 1911,
Author’s own collection.
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that when women acquired the means and leisure they took advantage of the new
opportunities for foreign travel. By the end of the Edwardian era stories written by
both men and women show that, while the desire to travel abroad was still
determined by the lure and thrill of ‘difference’, the practice of foreign tourism was
generally accepted as normal and desirable by an ever widening range of social
classes. The way in which promotional magazines associated with the tourist
industry began to publish the kind of romantic fiction usually addressed to women
suggests that the relationship between romantic fantasy and the desire to travel was
well understood by the travel agents, the ‘dream merchants’, who were eager to
acquire the custom of the emerging female tourist.

Notes

1. John Pemble writes that “It is clear that by the end of the nineteenth century
women were outnumbering men among the tourists in southern Europe”. He notes
that women travelling without men constantly figure in the pages of Victorian and
Edwardian travel writers.

2. For a discussion of the significance of travel for women in the nineteenth century
see Mills (1991); see also Frawley (1994).

3. Miss Jemima wrote her memoirs for private circulation meant only for the eyes of
family and friends.

4. For discussions of the growth in the different kinds of reading publics see
Forrester (1980); Flint (1993); Beetham (1996); Brake (1997).

5. Some travel books were clearly aimed at young persons with the aim of
providing similar encouragement. (For example, Anon, 1868.)

6. For example, Frances Elliot's series of /dle Woman diaries published in the 1870s
and 1880s.

7. The social meaning of female accomplishments, particularly the practice and
discourse of verbal and visual ‘sketching’ which originated in romantic tourism has
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recently been discussed in relation to the shaping of gender, courtship rituals,
female artistic production and as portrayed in novels. See Cherry (1993),
Bermingham (1993), Ska (1998). From the 1860s positioning oneself as an ‘artist’
was a way of differentiating oneself from other tourists. For women it could also be
used as a way of legitimising their discreet scrutiny of others.

8. Mary Cholmondiey and Katherine Thurston were examples of Writers who
routinely used settings like Venice and the Riviera. See Cholmondley (1905-6);
Thurston (1905-6).

9. For a discussion of some of the issues raised by romance reading see Modleski
(1989); Krentz (1992); Fowler (1991); lllouz (1997).

10. Wendy Forrester cites a short story in the Girl's Own Paper, “Within Sight of
Snow”, which includes a description of the heroine's wardrobe for her Swiss
holiday, evidently intended as a guide to other travellers. See Forrester (1980).

11. James Sully comments that, as the social bases of tourism broadened, the
traditional ‘milord’ was relegated to the pages of romantic novels where his
presence still imparted "something of the old-world glamour to their imaginary
flittings across Europe. We seem to get a last glimpse of him and his fox-hunting on
the Campagna in Frances Elliot's Dairy of an Idle Woman (1871), probably the last
of the published ladies’ diaries” (Sully, 1912: 64). | '

12. | am indebted to the Thomas Cvook Archive, London for this information.

13. Miss Jemima'’s holiday excursion was one of many associated with the ‘rational
recreation’ movement of the second half of the nineteenth century which gave rise to
organisations such as the Toynbee Hall Travellers Club and the Co-operative
Holidays Association. However, Miss Jemima was most probably a member of one
of the commercial ‘Co-operative’ parties organised by the travel agent Henry Lunn
(Pimlott 1935; Leonard 1934).

14. In Chicago Marshall Lewis promoted trips to the World’s Columbian exhibition,
the policy of ‘everything under one roof marking the origins of the in-store travel

agent. See Lewis (1983).

15. The issue was the extent to which women enjoyed access to the male spaces of
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publishing and its associated networks (Brake 1997: 89). The Gerard sisters were
able to utilise long established family connections with Blackwood’s.

16. Edith Wharton was an example of an ambitious writer who tried to catch the
reader’s attention through the rhetorical strategies which she used to write about
places ‘off-the-beaten track’. See Scriber (1987). “One’s enjoyment of a place is ...
enhanced by the pleasing spectacle of the misguided hundreds who pass it by”
(Wharton 1905: 5).

17. Gerard’s other famous ancestor was Archibald Alison the historian and
aesthetician who also wrote on taste. See Alison (1790).

18. ‘On the role of the panorama in colonial discourse see Mills (1991: 78).

19. Viewed from a British perspective many features of the politically backward and
economically unstable Empire were disquieting. For ways in which this anxiety was
registered in fictional representations of the eastern Empire see Arata (1990) and

Richards (1994).

20. The publication of Orthodox in Longman’s has to be seen in the context of the
contemporary concern with the Jews. See Cheyette (1993).

21. The Waters of Lethe (1914) gives a rather different view of the city.
22 The liminal dimension of touristic travel is a subject which has been much
discussed; see, for example, MacCannell (1976), while the liminal aspects of

romance have been examined by lllouz (1997).

23. The implications of increased mobility for women within cities have been
discussed by Walkowitz (1992).

24, For example see MacCannell (1976) but also Selywn (1994) on the search for
‘authenticity’. :
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The Adventures of Miss Brown, Miss jJones and

Miss Robinson: tourist writing and tourist performance
from 1860 to 1914 | |

| Jill Steward
Department of Historical and Critical Studies
University of Northumbria at Newcastle, UK

Many a man in the epistolary age could not face the terrors of the
Grand Tour, for he knew that he would be obliged to spend most of his
time describing what he saw or ought to have seen... he was forced to
tear himself from the scenery in order to write laborious descriptions
of it to his friends at home. Now he merely buys a picture postcard

at each station, scribbles on it a few words in pencil, and posts it.

This enhances the pleasures of travel.

(Douglas 1907, cited in Staff 1978: 79)

...for the purpose of correspondance they [postcards] are practically
useless. There is so much view, there is barely room for you to
write your name... they are utterly destructive of style,

and give absolutely no play to the emotions.

(G.R.Sims. 1900 cited in Carline, 1971: 57)

udith Adler has described travel as an art of performance (Adler 1989a:

1368), a way of ‘world-making’, in which the corporeal and discursive
strategies adopted by the traveller moving through space from one place
to another utilise the equivalent of classic aesthetic devices in the
construction of the narrative through which the journey is registered and
the realities it evokes for the audience whose presence is implied by the
metaphor (1382-3). The audience too plays a role in the creative process
in that its particular expectations constitute ‘one source of explicitly
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articulated standards of performance’ (1378). There is nothing fixed,
however, about the relationship which exists between audience and
performance, for expectations of the latter may change along with the
audience. Nor is there is one enduring and fixed style of performance for
the way in which specific individuals interpret their role will be
expressive of their individual situations and particular modes of being
(Chaney 1993). This essay examines the ways in which the figure of the
tourist, as it came to be represented verbally and visually in the different
kinds of literature generated by modern tourism in its early days, was both
expressive and constitutive of the changing expectations informing the
way in which readers viewed their own practice and that of others.

Although tourism constitutes a form of travel, it has seldom been
considered as an art. While recognised as a cultural practice of movement
(Hetherington: 1998:117), tourists, as a species, have been relatively
neglected by historians in favour of their more articulate and literary
contemporaries, sometimes referred to as ‘anti-tourists’ (Buzard 1993:
96-7). The actual practices of the latter, however, were often almost
indistinguishable from those of their despised cousins, except for the
location in which they took place and the manner in which they were
represented. But in an era when social distinctions were keenly felt, it is
the detail that counts. During the second half of the nineteenth century
changes in the social and cultural profile of British tourists travelling
abroad were mapped out across a wide range of publications, which
targeted reading publics increasingly differentiated by class and gender.
Travel memoirs and literary essays, guidebooks, journalistic articles and
the promotional literature of the travel agencies and railway companies,
as well as novels and short stories using touristic settings, helped to shape
their readers’ attitudes to tourist travel.

Usually lacking in literary merit, these publications were
distinguished from each other by the different ways in which they
positioned their readers and encouraged them to engage with the
experience of being a tourist and the central act of sightseeing (Adler
1989b). The authority exercised by the printed cicerone in touristic
practices has often been commented upon, but relatively little attention
has been paid to the social context in which this occurred, or to the
influence of other kinds of popular literature on the formation of touristic
behaviour. The evidence of the sheer volume and popularity of this
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material suggests that for many readers it performed a useful social
function, particularly for those who were new to the business of foreign
travel and found the whole idea rather daunting. :

In the early days of modern tourism, travellers were only too well
aware that its discursive practices were almost as important as
sightseeing. Most tourists felt obliged to pen letters and keep journals for
the benefit of family and friends. Until the last two decades of the century
both activities were important elements in the strategy by which tourists
sought to establish their credentials as members of the ‘genteel’ and
‘cultivated classes’. The expensive and lengthy nature of a foreign ‘tour’
was not something to be undertaken lightly and this kind of record
enabled individuals to justify the pleasures of a foreign trip by sharing
their experiences with members of their particular social circle. The
"degree of seriousness with which some members of the new urban middle
classes approached their task marked their adherence to the social and
-moral codes which differentiated them from their aristocratic and
gentrified predecessors and less genteel or publicly minded
contemporaries. Their belief in the educational benefits of foreign travel
conceived of as a form of acculturation, a vehicle for personal and social
improvement, was clearly expressed in Harriet Martineau’s little guide to
journal writing, How to Observe: Morals and Manners (1838), written for
inexperienced and like-minded tourists. The author’s adherence to
ethnographic and utilitarian principles led her to consider the practice
of recording daily impressions as the basis for the subsequent
production of more generalised and truthful observations for the benefit
of others (1838: 234—6).

A great deal has been made of reports of the bad behavmur of the
British tourists abroad although, as Mrs Trollope pointed out, it was the
few who created an image for the self-effacing many: ‘the best of us cannot
act as balance weight against the worst’ (1842: 271-2). The frequent and
slighting references to the ‘herds’, ‘flocks’ and ‘droves’ who descended on
the Continent, courtesy of the railways, made by many contemporaries
implies that they perceived the ‘crowds’ thronging at popular spots as
undifferentiated. However, there is a case for arguing that the use of this
kind of language to refer to those whose social circles and touristic
behaviour diverged from the author’s own was primarily rhetorical since
the British were acute observers of the visual signs and emblems of social
distinction (Cowling 1989). Most, observing their fellow travellers, would
have easily registered differences of social standing, respectability and
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individual character through observations of their physiognomy, facial
expression, gestures, dress, manners and deportment. By pointing to
unmannerly ways and unworthy conduct, critics were attempting to
prevent the blurring of the social boundaries threatened by the new
geographical mobility of those they considered socially and culturally
inferior. For, as Thackeray’s Lady Kicklebury observed: ‘There must be
some distinction of classes. They ought not be allowed to go everywhere’
(1866: 47). |

Thackeray also commented on the way that: ‘We carry our nation
everywhere with us; and we are in our island wherever we go. Toto
divisos orbe — always separated from the people in the midst of who we
are’(1866: 34). While the pedestrian party of jewellers and engravers
touring Bohemia, whose journey was recounted in Household Words
(1854: 34—-36), were unlikely to meet with the aristocrats and members of
the gentry who were to be found in the local spas, Britons abroad were
usually highly visible to their fellow country men and women. Rising
numbers and the conventions of sightseeing contributed to the formation
of tourist zones within popular resorts, generating situations requiring the
close scrutiny of the manners and behaviour of themselves and others.
The fashionable foreign resorts favoured by the socially ambitious, ‘Vanity
Fair Abroad’ as Frances Trollope dubbed them (cited in Buzard 1993: 96),
created an extension of domestic arenas of sociability for displays of
income and leisure (Richards 1990), marking the beginnings of a conflict
between the social networks which were focusing on conspicuous
consumption as a means of registering their social position, and those
adhering to codes of gentility in which respect for civic position,
knowledge and taste were pre-eminent and who tended to patronise a
rather different kind of resort. '

The ‘genteel’ well-to-do middle classes, often travelling abroad for the
first time, found that the social difficulties they associated with the
congested spaces of urban life at home were replicated by close
encounters with strangers, in railway carriages and restaurants and on
platforms and promenades, as well as in situations entailing sociability
such as hotels, boarding houses, pump rooms and various forms of
entertainments. To inexperienced travellers the Continent represented
unknown territory. Coded descriptions of touristic behaviour helped to
map out the social and cultural space of particular places for readers. The
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codes of etiquette structuring sociability which helped the individual
members of different social and cultural networks, particularly women, to
negotiate the shifting boundaries of social life and protected the
exclusivity of their social circles (Curtin 1985), warned that hotels were
‘pPlaces where you are always exposed to the inspection and to the
remarks of strangers’ and categorised ‘according to the polish or
coarseness of your manner’(Anon. 1879: 26).

An additional factor encouraging self-consciousness was the kind of
verbal and visual comic humour which subjected tourists to the same
kind of framing and distancing devices with which their guidebooks
appropriated the landscape. Authors and editors seem to have regarded
tourists and their habits as of almost as much interest to readers as the
landscapes and indigenous life of the regions under discussion, while
illustrations encouraged viewers to identify with the codes of behaviour
and points of view inscribed in the text. The Swiss graphic artist,
Rodolphe Topffer, treated tourists as sights in their own right and made
good-humoured fun of them in his Voyages (1859). The French
caricaturist, Cham, adopted a sharper tone, using foreign tourism as a
vehicle for political satire in his early version of a strip cartoon, Travel
Impressions of M. Boniface (1844) (Kunzle 1990: 78—81, 377). In Britain
comic representations of tourists constituted sub-genres of the satirical
forms favoured by magazines like Punch, Fun and the Man in the Moon.
The social positions of many of the writers, artists and illustrators
associated with London’s ‘Bohemia’ were sufficiently fragile to make them
sensitive to the social implications of behaviours elicited by particular
places and occasions (Fox 1988: 255-6). The kind of humour exemplified
by Albert Smith’s Natural Histories of ‘the Idler’ (1848) ‘Stuck-Up People’
(1848) and ‘the Gent’ (1847) focused on the new social ‘types’ appearing
in British society (Cowling, 1989: 191, 196). The subjection of their
representatives to accidental and incidental experiences likely to befall
the unwary tourist obeying the precepts of the standard tourist round,
made them seem more convincing (Kunzle 1990: 78—81 377).

Entertaining accounts of excursions across the Channel, to Paris or
down the Rhine were popular with the public. One of the most well-
known comic versions of the British tourist abroad is Richard Doyle’s The
Foreign Tour of Messrs. Brown, Jones and Robinson (1854). This picture
narrative, inspired by the ‘middle class tour’ which he made down the
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Rhine to Vienna and Italy, depicts the travails of an innocent and
inexperienced trio originally created for Punch. as examples of new
suburban types. Brown’s observant pencil creates a series of vignettes, a
cross-section of tourist types whose social and cultural identities are
delineated not just through the familiar iconographic conventions of
physiognomy, dress and deportment, but also through their performance
as ‘tourists’ and displays of snobbery, chauvinism and ‘ungentlemanly
behaviour’. The themes, popular with political caricaturists, of the strange
and sinister ways of foreign powers and their bureaucratic and suspicious
officials who pose unforeseen dangers to the naive traveller (Duffy
1986:42—6), are brought into play and ridiculed by incidents of the kind
created by Brown’s sketching activities and subsequent arrest as a spy.
Humour of this kind drew heavily upon stereotypical images of national
characteristics circulating in the British press. The xenophobia of British
tourists was often widely remarked upon. However, as Bernard Porter has
suggested, the widespread nature of the criticism implies the presence of
serious tourists who did not share these attitudes (1984:414-15) which
were mocked, for example, by Albert Smith in his description of the
Gent’s visit to Boulogne and his attachment to ‘good John Bull joint, and
no French kickshaws’... John Bull being generally represented as a vulgar
topbooted man verging on apoplexy, with evidently, few ideas of
refinement, obstinate hard-natured; but the Gent conceiveth that on
occasions it is enobling to form an attachment to him’(1847: 86-7).

The persistence of this kind of humour suggests that while appealing
to the snobberies and sensitivities of knowing readers, it also identified
the particular kind of anxieties confronting inexperienced travellers ‘who
have grave apprehensions of committing themselves when encountering
unfamiliar social and cultural territory and exchanging their dearly-loved
haunts for other scenes and other faces’ (Anon. 1879: 1). Numerous
editions of How to Travel, or Etiquette of ship, rail, coach and saddle, and
other popular books on etiquette, gave detailed accounts of how to behave
in hotels (‘here whispers are always overheard and glances always
observed’) and other public spaces’ (37). Punch reversed the guidance
usually given to tourists. ‘How, When and Where? or, The Modern
Tourists Guide to the Continent’ advised ‘[Allways shout your English
sentences at foreigners. They are all deaf’ and
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Take it for granted that everyone is trying to cheat and impose upon
you. Dispute every item in every bill separately. To ensure civility and
respect, see that all your portmanteaus, bags, and hat boxes be labelled
MURRAY in the largest capitals (12 September1863: 107). |

Comic accounts of the misunderstandings, embarrassments and
difficulties which could result from mistakes in deportment gave anxious
readers valuable information. Those who shared the joke could feel
satisfaction and relief in registering their understanding of the all-
important behavioural codes. |

A different source of information could be found in the letters and
memoirs which many tourists still felt obliged to write. Elizabeth
Tuckett’s published memoir of her trip to Italy with a family party, The
Beaten Tracks (1866), was distinguished by its lively and personal tone.
The author used the intimacy of the ‘letters home’ convention as a useful
device for framing the respectability of her own performance while
distancing it from that of her fellow tourists, which then became a
legitimate object of scrutiny in its own right. Commenting primly on the
‘utterly unprincipled... utterly bad’ nature of some English people, she
identified different sets, ‘fast, literary, fashionable, the high, low church,
the sociable, the exclusive and the Americans’ (1866:182). The Revd.
Harry Jones addressed a different audience, less well informed and more
inexperienced: The Regular Swiss Round: in Three Trips (1868) gave
reassuring guidance on how to view the Alps in the proper manner, so
that readers would not be seen to belong to the company of ‘idlers and the
gamblers, who travel for luxurious pleasure or evil gain’ (222). Fictional
versions of ‘family abroad’ narrative like The Warringtons Abroad
(Anon:1866) or Old Merry’s Travel’s on the Continent (Anon.1875),/aimed
at the juvenile market, instructed their young readers in the conventions
of foreign travel and the ways of other cultures.

‘Mere rest is not true recreation’, announced the author of ‘Off for the
Holidays’ in the Cornhill Magazine (Clayden 1867: 320). The relaxation of
middle-class attitudes to leisure meant that various pastimes of a less
educative nature became acceptable as a legitimate means of recuperation
from work, although for many travel was still perceived as a metaphorical
vehicle of social and spiritual improvement. The image of the tourist
toiling upwards in search of the ultimate panoramic view was a standard
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Fig 1. 'Consu]ﬁng Murray’

feature of popular travel books and few memoirs were complete without
the recording of at least one such pilgrimage (see Figure 1). As Peter
Hansen has shown, climbing itself was becoming incorporated into the
codes defining masculinity and gentility for certain social groups which,
in Britain, identified themselves explicitly in terms of their conduct
rather than their heredity (1995: 304; Bailey 1978: 74). Members of the
Alpine Club often described their activities in the kind of rhetorical
language closely allied to that of imperialism (Hansen: 320). Alpinism
was first brought to the attention of the British public in the 1850s by
Albert Smith, who made the story of his own ascent of Mont Blanc into a
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popular spectacle, which was acceptable to the middle classes because of
the way it combined entertainment with instruction (Bailey 1978). The
sensitive and solitary souls who once sought the Alpine sublime were
forced to seek it elsewhere as ‘Piccadilly and Mont Blanc became allied,
as it were, in the public mind’ (cited in Hansen, 1995: 308). Accounts of
the triumphs-and perils of mountaineering in the illustrated press were
accompanied by images of people c-limbing mountains (and falling off
them), a subject which rapidly became a popular visual genre in its own
right — it acquired a new lease of life with the appearance of the postcard,
on which triumphant tourists recorded their own achievements.

Pictures of tourists set in the alpine regions, often included women
engaging in various forms of recreational activities, many of them
relatively strenuous. Usually present as members of family parties, they
perch triumphantly on top of mountain cliffs or recline in boats punted
by their swains. The relative informality stemming from the lack of
facilities in some of the smaller and less developed European resorts was
often part of their attraction, particularly for those wished to distance
themselves from other kinds of tourists. An illustrated and humorous
account of Bavaria and the Salzkammergut by the German poet Karl
Stieler (translated into English for a British audience), describing family
holidays in the region, gives a detailed account of how this kind of urban
tourist passed the time, including rainy days (Schmid and Stieler 1874:
158-68). On sunny days ‘Sketch-books are produced, and the
inscriptions beneath the smudged pages reveal that they represent
various aspects of the waterfall’ (158). Widely regarded as a valuable
adjunct to the journal, sketching was a long-established practice rooted
in the ideology of the o
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picturesque, which played %

such an important role in ‘
the formation of the
conventions of touristic
sightseeing (Andrews 1989;
Sha 1998). One of the earliest
images = ridiculing  the
practice ~ was Thomas
Rowlandson’s picture of Dr

o Fig 2. ‘Dr Synfax sketching the lake’, by Thomas
Syntax (1816) committing HRowlandson (1816).
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the sublime view to his sketchbook (see Figure 2): professional artists on
their travels delighted in representing amateurs at work. For middle and
upper class women, sketching was considered an important feminine
accomplishment {(Bermingham 1993; Cherry 1993: 131-3, 169) and many
belonged to the sketching circles which, like essay clubs, were popular in
the 1860s and 1870s (Fletcher 1939: 62). For tourists, part of the attraction
of sketching as an activity was the way that it licensed the discreet
scrutiny of the surroundings and their inhabitants without imperilling
claims to gentility and its value as weapon in the conduct of the flirtations
which flourished in Continental watering places, many of which still
functioned as marriage markets. Karl Stieler declared: ‘Love-making is the
chief occupation of tourists, it is just the time of year when a man is
disposed to seal his fate, and so young ladies always play an important
part during the season’ (1874: 58).

Occasionally the sketches were considered sufficiently able and
interesting for the author to seek publication, often anonymously.
Although not noticeably gifted as an artist, but moving in literary circles,
Elizabeth Tuckett was able to publish her sketching diaries, the title
clearly inspired by Topffer. How we spent the Summer: or, a ‘Voyage en
Zigzag’ (1864) depicted family holidays in Switzerland and the Tyrol (her
brother Francis was a prominent member of the Alpine Club). Her
publisher announced that Pictures in the Tyrol and elsewhere; from a
family sketchbook (1867) ‘may prove useful to some inexperienced
travellers who wish to explore parts of the Tyrol that are readily accessible
and well-adapted to ladies’ (1866: 312). Tuckett’s vivid, if repetitive,
account of the daily routines of sightseeing trips and social events, family
and communal meals in Bavarian farmhouses and Florentine hotels
illustrated the formal and
informal rules of conduct which
structured life in such places.

The arrival of ‘escorted
parties’ (see Figure 3) greatly
benefited women who were
unable to call wupon the
protection of a male relative, or
who lacked the kind of
confidence displayed in Emily Fig 3. ‘Seeing the sights’, by Phil Raven.
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Lowe’s account of a trip to Norway with her mother, Unprotected Females
in Norway (1857). The visibility of women in Cook’s parties was noted by
the journalist Charles Lever, when he registered his social and cultural
distance from these unfortunate beings by writing a libellous critique of
them for Blackwood’s Magazine including disparaging references to their
dress, manners and deportment (1865: 230-3). An angry retort from Cook
was supported by testimonials from his customers who were much
aggrieved by this public attack on their respectability, but, as the
journalist George Sala (always a supporter) later commented, ‘Mr Cook
can afford to smile at his detractors. (1879-80: 1, 157). Arthur Sketchley
(George Rose) took a different approach to the ‘Cookists’, as Sala labelled
them. His Cockney monologues describing the adventures of the
loquacious Mrs Brown, her husband and friends, as they travelled in the
care of the ‘sainted Mr Cook’, drew on his first-hand experience (at Cook’s
inivitation) recorded in a straight-forward manner in Out for a Holiday
with Cook’s Excursion (1870). Usually read as condescending middle-
class commentaries on Cook’s clientele, they could also be taken as
glowing testimonials to the efficiency of his organisation and the
satisfaction of his customers. Cook himself, in an interview with Edmund
Yates for All the Year Round in 1864, noted that the social profile of his
Swiss parties varied according to the season, ranging from ‘the cockney
element ...[who] carry London everywhere about them in dress, habits,
and conversation, and rush back, convinced that they are great travellers’
to ‘...the ushers and governesses, practical people from the provinces, and
representatives of the better style of the London mercantile community...
all travel as if impressed with the notion that they are engaged in fulfilling
the wishes of a lifetime, in a pleasant duty never to be repeated’ (Wilson
1951: 311-2).

The memoir of Jemima Morrell clearly identified her as a member of
the latter category. Privately published and circulated, it described a
three-week visit to Switzerland in 1863 (partially organised by Cook) and
gave a detailed account of her trip which she found both exhilarating and
empowering (Morrell 1863). Like the majority of Cook’s detractors,
Morrell belonged to a literate and literary culture in which writing was
regarded as a primary form of communication in which people registered
their perceptions of their own experiences and that of others. Presenting
a positive view of his customers, Cook noted that ‘they are full of
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discussion among themselves, proving that they are all thoroughly well
up with the subject. Many of them carry books of reference with them,
and nearly all take notes’(Wilson 1951: 312). Encountering an early party
of ‘Excursionists’ in Florence at the communal table d’héte, Elizabeth
Tuckett observed that the ‘oddest thing is that Mr Cook himself cannot
speak a word of any language but his own’ (1866: 182). Tuckett’s
disapproval was aroused, not so much by the mixed social composition of
the group, which arrived noisily in the middle of the night, as the way
‘that the compressed and cut-price nature of the trip subjected its members
to considerable discomfort and endangered their health by disregarding
the conventional rhythms of the tourist season. Nor was sufficient time
allowed for the proper viewing of the sights, which she considered
entailed study and reflection and an examination of the city in the light
of a rereading of George Eliot’s Romola, which she compares to ‘an
idealised Murray; just as the city in its turn is a daily illustration for the
book’ (1866:105, 152).

British women formed an increasingly important sector of the tourist
market. As Etiquette for Ladies remarked, ‘the ladies go everywhere now-
a-days’ (Anon. 1880: 179), reflecting the middle-class perception of the
tourist regions of the Continent as an extension of their own domestic
space. As travel became an increasingly important element in the leisure
cultures which began to emerge during this period (Cunningham 1990:
290), it became relatively common to see British women, unlike their
Continental sisters, travelling unescorted by husbands, fathers or brothers
(Pemble 1987: 77—8). The Adventures of Miss Brown, Miss Jones and Miss
Robinson being a History of what they Saw and Did at Biarritz and in the
Pyrenees (‘Brown’ 1878), a humorous version of a sketchbook album,
records the travels of two young ladies and their female chaperone. The
role played in the narrative by the maid and the groom is a useful
reminder of the way that the experience of foreign travel was often
extended to domestic servants. Changing attitudes to tourism were
expressed in the way that people now travelled as much for adventure,
health, recuperation and entertainment as for education. The Adventures
depicts ‘genteel’ middle-class women in pursuit of culture, picturesque
scenery and adventurous recreation: in the fashionable health resort of
Biarritz they visit monuments, go bathing (trying to avoid tourists) and
shopping, while in the scenic mountain resort of Pau they engage in more
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adventurous and physically demanding forms of activity, with an
insouciance which would have been difficult to sustain at home.

In the 1880s the social basis of the leisured upper classes began to
widen so that they became more fragmented. The choice of recreational
activities became a central element in the mechanisms by which
particular social circles differentiated themselves from each other, as the
amount of a person’s wealth began to be more significant than its source
(Davidoff 1973). This was reflected in the way that fashionable foreign
resorts and spas were increasingly differentiated from each other not just
by the particular social profile and wealth of their clientele, but by the
attractions and facilities they offered and the particular tastes and
dispositions of their guests. The largest ones catered for guests across the
social spectrum, while others tried to maintain the selectness of their
clientele. The presence and habits of members of British high society,
many of whom now spent much of their time abroad, were made more
visible by the illustrated press which helped to turn tourist travel into yet
another form of conspicuous consumption through which the socially
ambitious sought to improve their position. The changes in middle-class
attitudes to health and exercise were demonstrated by the increasing
popularity of the ‘cures’ for modern life offered by Continental spas, the
debilitating effects of which were faithfully reported in Punch (1884;
148-9), while golf and tennis soon became popular with both sexes. Near
the end of the century travel journalism and agency publicity were
beginning to distinguish a range of upper- and middle-class tourist types
defined not just socially and economically, but as a set of touristic tastes
and preferences, making it possible for individuals to express their
particular mode of social and cultural being through the adoption of a
specific kind of touristic persona. The new visual culture of consumption
was expressed through illustrations and advertisements which positioned
their readers as potential tourists with all the appropriate accessories.

These trends were illustrated by the magazine Travel, founded in the
1890s by the agent Henry Lunn, who developed his business by catering
for the recreational needs and tastes of specific social groups, like
ecumenically minded clergymen. In many respects Lunn’s tourist parties
were extensions of the voluntary and elective associations and networks
which structured so many of the civic and recreational activities of upper-
and middle-class life (Bailey 1978: 77—8). Like Cook’s biggest rival, Henry
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Gaze, Lunn consciously appealed to people’s fear of uncongenial
companions and their desire to travel with individuals of similar tastes
and interests to themselves. According to his son Arnold, he took the view
that ‘the largeness of the group destroyed the cliquishness of a small
group, and made eccentric and disagreeable people unimportant, since
they could simply be ignored’ (1940: 54). Echoing Thackeray, his son
recalls that his father lost money until he:

...began to capitalise on his own instinctive prejudices against
foreigners... My father exploited with genius the distinction
between travellers and tourist, the traveller leaves not only
England but Englishmen behind him when he crosses the Channel.
The tourist changes his physical (abode) but does his best to
preserve his social environment when he sets his timid foot on the
Continent (1940: 110).

One of Lunn’s best-known ventures was the Public Schools Alpine
Sports Club, an example of the kind of mechanisms adopted by particular
upper-middle-class groups to maintain the selectness of their holiday
arrangements. These sporting parties recognised the same kind of
informal rules and regulations as the rituals of the elite hotels,
reproducing the atmosphere of a well-ordered country house, although
Lunn’s attempts to ban the ‘bunny-hug’ proved bad for business
(1940:116). The Cambridge don Oscar Browning, himself a guest speaker
on one of Lunn’s Mediterranean cruises, recalls how he became a Hotel
‘Boss’ in Switzerland at an establishment he once arrived at on his
tricycle:

The Hotel Boss was not elected, and he would be the last person to
be asked if he would accept, but everyone knows that he is, and he
( knows that he must be, so the thing is done. It is a useful and
'indeed necessary institution. He is a Master of Ceremonies like
Beau Nash at Bath. His function is to keep people togther, to
preserve harmony, to keep up the standard of the hotel and to take
care that none is neglected or left out. Hotels of this kind may easily
become undesirable places for both young men and for young
women. The Boss will take care that the smoking room is not full
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of young men at mid-night, when the lights in the passage have
been extinguished at an earlier hour, that there is no gambling and
that the dances are orderly and respectable (1923: 36).

A very different kind of club was constituted by the men and women
of the Toynbee Hall Travellers, founded in the 1880s by Canon Barnett
and his wife. Although foreign travel was still primarily for the wealthy,
working hours, salaries and wages had improved to the extent that it was
now possible for some members of the lower middle classes to afford the
cut-price rates now commercially available, while various kinds of
communally based holiday clubs were beginning to take some of their
members abroad. Barnett, in common with other middle-class
educationalists, such those associated with the Polytechnic Touring
Association, strongly believed in the educational benefits of cultural
tourism (Wood 1932; Bailey 1978: 66-7). Organisations of this kind gave
birth to a new generation of tourists who travelled with the desire to learn
and to be emotionally and intellectually transported by the experience.
The publisher, J.M. Dent, recalled the impression made on him by his first
visit abroad to Florence with the Toynbee Traveller’s Club:.

I can never make anyone understand what the revelation of this
wondrous old world meant to me. Here was a city built before
industrialism had destroyed the spirit of beauty, where man lived by
something other than money-making, luxury and power. A city of
- flowers indeed, and a city beautified by men’s handicraft (1928: 52).

The travel writer Vernon Lee, who lectured to the party, took such
sentiments to be the sign of the true tourist, for whom the actual sight was
preceded by an act of imaginative anticipation. ‘Honour the tourist; he
walks in a halo of romance’, unlike those for whom travel was simply an
extension of their normal mode of existence in some ‘metropolitan
suburb’ or the ‘mysterious class of dwellers in obscure pensions; curious
beings who migrate without seeing any change of landscape and people
but only change of fare..’ (1894: 311) Although Lee declared her
willingness to be:

jostled in alpine valleys and Venetian canals by any number. of
vociferous tourists, for the sake of the one, schoolmistress, or clerk,
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or artisan, or curate, who may by this means have reached at last
the land east of the sun and west of the moon, the St Brandan’s Isle
of his or her longings (1894:307).

Others were not. His widow recalled how, stung by criticism, Barnett
wrote to the Spectator in the party’s defence, having made every effort to
educate the ‘Travellers’ in the tourist code, by honouring them with ‘one
of his inimitable addresses on unselfishness in travel’. On crossing the
Alps, the party was observed to be ‘huddled together... everybody being
too unselfish to look out of the windows in case another’s view should be
intercepted’ (Barnett 1919, vol. I: 359).

The expansion of the press at every level made it possible for tourists
who wished to register their experiences discursively to appear in print,
their activities often illustrated with their own photographs or sketches.
By the turn of the century the fashion for sporting holidays among the
upper classes generated a rash of anecdotal articles and memoirs by men
and women engaged in active sports, ranging from tobogganing to
shooting. The widespread craze for bicycling made cycling tours popular
with both sexes from across the social spectrum (Lightwood 1928) and
created a new medium for exhibiting manly heroism. Lunn serialised
John Foster Fraser’s account of his cycle trip round the world in his
magazine, Travel (1896-97), although the itineraries of his own trips were
rather less adventurous. Ruskin’s image of the railway traveller as ‘a living
parcel’ (1903, vol. 8:159) summed up the feelings of many adherents of
the bicycle, particularly women, who were powerfully attracted by the
new sense of personal freedom and autonomy it bestowed. Similar
feelings were expressed by a supporter of the fashionable motor tour. He
enthused:

You can get to close quarters with a country if you travel by road,
in a way that is just impossible in that archaic monstrosity the
train. The railway takes you from one point to another, leaving a
very imperfect impression on the mind of all that lies between.
With a motor-car you can remember a journey as a connected
whole: the days on the road, how delightful; the days spent in the
train, how irksome and unprofitable. If you would understand
anything of a country, you must see its highways and its villages;
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the railway is a cosmopolitan intruder, a barrier between ‘the
natives and the stranger within their gates. If you cannot go in a
motor-car, drive; if you cannot drive, bicycle; if you cannot bicycle,
walk! (Money-Coutts 1907: 338).

Irrespective of the means of transport, the possession of a guidebook
was an indispensable accessory. The Austrian writer Arthur Schnitzler
recalled seeing in Vienna, in the early 1880s:

a traveller walking toward me..., his red Baedeker in his hand,
binoculars slung around his neck. Vienna was his home, yet Moni
...had decided to spend his eight day vacation like a genteel
stranger, conscientiously seeing all the Vienna sights. I can’t recall
whether he had moved to a hotel for the purpose of playing his part
consistently (Schnitzler 1971: 102).

Guidebooks had long been key agents in the acculturation of tourists,
their itineraries and commentaries promoting and reinforcing particular
ways of seeing people and places (Clark 1996) but, as more people from a
wider social spectrum travelled abroad, many were reluctant or unable to
follow the rigorous and austere programmes of viewing advocated by
Murray and Baedeker. From the 1880s onwards the growing diversity of
the tourist market was acknowledged by the appearance of different kinds
of guidebooks, of which the most popular, often entitled ‘How to See...’,
were couched in a more accessible format. Focusing on leisure and
entertainment, they listed only the key sights rather than the conventional
and exhaustive catalogue of monuments and art works. Some anticipated
the modern theories of tourist motivation which stress the tourist’s desire
for an ‘authentic experience’, by purporting to give readers ‘inside
knowledge’ by including illustrated sections on local life and ‘types’,
opening up the pleasures of recognition and a fleeting sensation of
intimacy. The Pleasure Guide to Paris (Anon. ¢.1905) explicitly set itself
up as an alternative to more traditional or old-fashioned guides. Instead
of directing tourists away from areas where prostitutes were to be found,
the Pleasure Guide addressed readers as ‘you’ and invited them to view
‘all that might be seen of things and places not mentioned in Baedeker or
Joanne’ ‘in this great modern Babylon - the city of Paris’. The author
warned:
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By yourself it will be impossible to thread the bewildering
labyrinths for fear of being lost, or from a dread of being taken
captive by the sirens who lie in wait for the innocent stranger.
Unaided, Paris will reveal to you none of its secrets, you will taste
none of its pleasures, and finally you will return to your own
dwelling place without once coming into contact with those two
curious and most singular beings, the Masculine and Feminine
Parisian (1905: v).

~ Authors who wished to utilise their experiences in a more literary
form and who were conscious of the hierarchical relationships between
genres found it difficult to distinguish themselves from their rivals in
order to attract the attention of upmarket publishers and readers. Acutely
aware of the way that in the literary market place, discursive style and the
choice of a destination functioned as markers of social and cultural
identity, they adopted the language of romantic individualism, addressing
their readers as like-minded spirits who could appreciate the originality
of the author’s performance. James Clifford’s phrase ‘the writer as
embodied sensorium’ (1997: 53) neatly describes the strategy adopted by
writers like Vernon Lee or Arthur Symonds to differentiate themselves
from their less perceptive or gifted fellows expressed through the use of
telling detail, casual erudition and self-reflexive allusion. The extension
of the railways to eastern regions of the Habsburg Empire and the Balkans
allowed enterprising writers to travel beyond the range of ‘ordinary
tourists’ bound to the ‘beaten track’ by ignorance, timidity and
convention. Fortunately the development of primitive forms of tourist
culture in the small spas and watering places of eastern Europe allowed
these intrepid souls to search for exotic and picturesque local colour in a
certain degree of comfort, unless, like Lion Phillimore and her husband,
they chose to sleep out under the stars in an attempt to escape the
clutches of ‘civilisation’ (Phillimore 1912: 89). Such places constituted a
rich source of material as writers regaled their readers with nostalgic
images of picturesque peasant cultures as yet uncrushed by modernity. At
the same time both were reminded of the fragility of the boundaries
surrounding European civilisation at a time when the permanence and
stability of the British empire itself seemed increasingly uncertain. Nearer
to home, writers sought out places ‘off the beaten track’ like the
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‘innumerable valleys within a few hours of one of the most frequented
routes in Europe’ which, as Leslie Stephen put it, ‘have not yet bowed the
knee to Baal, in the shape of Mr. Cook and his tourists’ (1871: 47—8). Both
author and reader were thus distanced from the ‘common herd’. As the
American writer Edith Wharton wrote, ‘One’s enjoyment of a place is..
enhanced by the pleasing spectacle of the mlsgmded hundreds Who pass it
by’ (1905: 5).

Many of the places written about in this manner were not bereft of
tourists, merely those of the writer’s own nationality or social class. On a
Tyrolean walking holiday F rank Stoddard recalled his encounter with:

pilgrims, who had come from near and far... a noisy, unwashed crowd,
most of whom were provided with their own food, but drank the wine

and beer of the inn, where they spent the night singing and drinking

and passed the night together packed in bedrooms, or sleepmg on

benches in the public rooms (1912: 63-4). :

British visitors to Austria invariably commented on the multiethnic
nature of visitors met with in its major resorts, especially the ‘bearded and
ringletted Polish Jews’ encountered in Marienbad, where they were
differentiated from the other guests by their routines and their ‘curious
old-fashioned coat and long boots’ (Ponsonby 1975: 228).

The expansion of the literary market-place at all levels made it
possible for writers to represent their touristic experiences in fictional
form. Allusions to touristic behaviours were useful for suggesting social,
cultural and national differences. Stereotypes of American tourists were
particularly popular as a means of highlighting ‘correct’ English or
European behaviour, or for making fun of it. The ‘artist’s eye’, had long
been regarded as a useful literary device for examining the foreign scene.
Margaret Fletcher’s autobiographical novel of a young, English art student
in Paris used the heroine’s ‘everyday’ experience of the city and her
observations of inconsequential details to construct a picture of an
‘authentic’ Paris which many tourists aspired to see ‘but which their
experience told them was seldom found by following the routine
- prescriptions of the guidebooks’(1939: 114~15). The foreign mise-en-
scéne was an invaluable device for invoking a sense of excitement and
romance in their readers (Steward 1998) and, although the heroes and
heroines of many of these works were usually upper class, a growing
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number were not. Travel included a short shory by L.T. Meade, a tale of a
‘lady-like’ young woman on a trip to Rome with a Cooperative party,
which gave clear guidance about what to expect on such a trip. The
heroine’s competence as a tourist not only won her romance, but also a job
as a travel writer (1898/99: 571-77). Tales of this kind helped to make
foreign travel seem both a desirable and a normal part of life for people
who now found it within their means. The suffragette Cicely Hamilton
- recalls ‘the happiness of entering one of Cook’s offices — the office that
stands in Kensington High Street — and asking for two return tickets to
Switzerland, two tickets I paid for with my earnings’ derived from
‘sensation’ serials (1935: 59). '

Taken for granted by the upper classes, by the end of the period, for
many of the middle classes foreign travel had become a central element in
the leisure cultures that contributed to the mapping out of the complex
network social distinctions which comprised their world. An increasing
number of travellers shared the relief of the journalist James Douglas as
the arrival of the postcard marked the alleviation of one of the more
onerous duties previously faced by conscientious tourists, and the figure
at the postcard stand replaced that of the tourist clutching his Murray or
Baedeker. That communication by postcard was now no longer regarded
as ‘vulgar’, together with the universality of the practice, indicates one
respect in which the standards defining touristic performance had
changed, along with the ‘audience’. During the period covered by this
essay (1860-1914) representations of the tourist and touristic practices
came to symbolise the shifting social boundaries of British social life.
Variations in the discursive practices through which touristic travel was
represented reveal the ways in which, for both readers and writers,
individual interpretations of the role of tourist were both expressive and
constitutive of specific forms of social and cultural identity. For tourists
who denied their touristic identity, the adoption of the persona of ‘travel
writer’ was yet another way in which they could express, not just their
personal aspirations, but their identification with particular social and
cultural networks. As an art of performance, therefore, tourist travel
before the First World War was, in many ways, pre-eminently one in
which its aesthetic devices and strategies evoked for its audience not so
much the realities of the spaces through which the traveller moved, but
those of the ones left behind.
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CHAPTER FIVE

The PotemKkin city:
tourist images of late imperial Vienna
Jill Steward

In 1913 the Vienna correspondent of the London Times, Wickham
Steed, wrote, ‘For forty years the Viennese have been studying how to
draw a stream of foreign visitors to their city and for forty years have
been astounded at their failure.”” Nevertheless, by the early twentieth
century Vienna, capital of the Habsburg empire, was one of the most
popular tourist centres in Central Europe. One reason for this was the
city’s function as the home of the emperor and the political and sym-
bolic centre of the empire. The most visible signs of Vienna’s imperial
status were the royal residences and the monumental public buildings
lying along the western section of the Ringstrasse, the wide boulevard
encircling the inner city. The architect and critic Adolf Loos once
commented, “‘When I walk along the Ring I always get the feeling that
a modern Potemkin has wanted to create, in the visitor to Vienna, the
impression of a city exclusively inhabited by nobles.”? Loos compared
the buildings of the Ringstrasse with the ‘villages of cloth and card-
board’ which General Potemkin, a favourite of Catherine the Great,
had built to impress her when she visited an impoverished part of the
Ukraine. The object of his sarcasm was not just the buildings them-
selves but the social, political and cultural world which they symbol-
ised. The construction of the Ringstrasse in the late 1850s marked the
beginning of the physical modernisation of the city, but by 1900 the
social and political constitution of the empire appeared increasingly
anachronistic.? Unlike the other great European empires, whose impe-
rial status was based upon conquest and overseas colonialism, the Hab-
sburg empire still looked back to feudal and dynastic principles. In the
early twentieth century the Habsburg lands extended through the
kingdom of Hungary and the empire of Austria — the latter stretching
from the Alpine lands of the Tyrol, through Lower and Upper Austria
and the Crown lands of Bohemia, to Polish Galicia, parts of northern
Italy and the southern Slavic lands.
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At the beginning of the early twentieth century all the qualities
which contemporary tourist publicity now associates with Vienna,
such as culture, gaiety and gemuitlich charm, were already present as
central elements in the city’s touristic image. Guidebooks, souvenirs
and the tourist publicity of the period show that the city’s appeal to vis-
itors lay as much in the splendours of its imperial past as in the moder-
nity of its new facilities. This chapter examines the early days of the
Viennese tourist industry and considers the role played by the city’s
imperial status in the development of its touristic image. The latter
presented a parallel with the way in which the Habsburg dynasty came
to be depicted in its own official ‘mythology’, a ‘mythology’ which
found expression in the context of ritual celebrations that were tourist
attractions in their own right. Both forms of representation helped to
generate nostalgic images of the past which disguised the troubled
nature of the present. One of the main causes of the empire’s difficul-
ties was the growth of nationalism in Central Europe in the second half
of the nineteenth century, a phenomenon which called into question
the political rationale of the empire. From abroad the empire was per-
ceived as undeveloped and politically ‘difficult’, a source of disquiet in
the political capitals of Western Europe. Even the Imperial Austrian
Exhibition, held in London in 1906 to promote Austrian trade and
industry, and regarded by contemporaries as a successful exercise in
public relations, failed to change traditional perceptions of the ‘back-
ward’ and ‘uncivilised’ nature of the greater part of the empire’s domin-
ions.*

Imperial Vienna and the emergence of a tourist culture

The largest part of Vienna’s tourist traffic came from within the Aus-
trian lands of the empire. Although Wickham Steed attributed the lack
of foreign visitors to the city’s lack of soul, a more pragmatic reason
was Vienna’s position, well to the east of the most important European
tourist routes.’ In the early twentieth century the number of foreign
visitors still failed to match those of the other imperial tourist centres,
Paris, London or Berlin. For example in 1913 there were around
100,000 visitors to the city from outside the empire, which was still
only about a quarter of the number of non-French visitors to Paris.
Reinforced by hundreds of thousands of visitors from within the
empire, the numbers were sufficiently large to make tourism an impor-
tant element of the city’s economy.

Although Vienna was a well established centre for eighteenth-cen-
tury grand tourists, the city’s role as a modern tourist centre did not
begin until the International Exhibition of 1873. The exhibition pro-
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vided an opportunity for the empire to maintain its claim to a place
among the leading European powers, following military defeat two
years earlier when the declaration of the German empire had spelt the
end of Austrian hopes of political leadership in northern Europe. The
exhibition was one of the earliest major foreign ventures of the British
travel agent, Thomas Cook, but, despite bringing substantial numbers
of visitors to the city, it turned out to be a financial disaster.” Bad pub-
licity flowing from Vienna’s inability to cope with the needs of its vis-
itors helped to put off the foreign crowds, while domestic tourists were
discouraged by an outbreak of cholera and a major stock exchange
crash.

In Central Europe the steady, if uneven, spread of modernisation and
economic development and the rapid extension of the railway system
were important factors in the growth of tourism.® The 1873 exhibition
provided an important stimulus to the provision of modern tourist
facilities in Vienna so that, by the early 1880s, the city was able to
accommodate steadily increasing numbers of tourists clutching their
Baedekers. The appearance of tourist zones was indicated by the
hotels, pensions and restaurants which sprang up around the main rail-
way stations, between the Ringstrasse around the inner city and the
Girtel, which marked off the inner suburbs. The first tourist associa-
tion was founded in 1882 and, in the following year, the Orient Express
provided a luxurious and rapid link with the west.’

Vienna’s imperial character was a central feature of the way visitors
saw the city, irrespective of their place of origin or the purpose of their
visit. The city was distinguished from the other regional capitals of the
empire by its function as the residential seat of the emperor. The royal
presence generated a glamour lacking elsewhere. This was evident in
the way the tourist crowds gathered in the inner courtyard of the royal
palace of the Hofburg to view the Burgmusik, the changing of the guard
(Figure 12). Buildings and monuments symbolising the city’s relation-
ship with the Habsburg dynasty generated much of the touristic urban
landscape. The imperial palaces, the imperial Vault, and even the
Ringstrasse itself, were important tourist attractions. Begun in 1857,
the Ringstrasse lay between the suburbs and the inner city, on the belt
of open land which had been the site of the old fortifications. The
emperor Josef II had made part of this land available for recreational
purposes. The Ringstrasse project was the outcome of economic and
population pressures on the inner city and the desire of the military for
a means of deploying troops rapidly. Many of the open areas and build-
ings, such as the Votivkirche, which commemorated the emperor’s
escape from an assassin, the Hofburg, never fully completed, and the
military parade ground of the Heldenplatz, were directly associated
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Figure 12 Postcard of tourists watching the Burgmusik, the changing of the
guard in the inner courtyard of the Hofburg, 1906

with the imperial family and constituted visible symbols of dynastic
power.'® As court space these areas competed with the areas occupied
by the monumental public buildings of the Rathaus, the Museums and
the University, which expressed the power and values of the municipal
bourgeois elites who controlled the later phases of the Ring’s con-
struction.

Many of the sights listed in the tourist guidebooks were testaments
to the efforts of the Habsburgs to instil dynastic loyalty into their sub-
jects. The formal, baroque gardens of the summer palace of Schon-
brunn had been open to the public since the 1820s and were popular
with tourists and Viennese alike. By the 1880s they were easily acces-
sible by Stadtbahn, the new city railway, or by electric tram. The
Schénbrunn gardens were excellent examples of the way in which the
baroque use of space was also a representation of the principles of abso-
lutist power. From the folly of the Gloriette, the view out over the
garden led the eye along the axial pathways of the garden and its alley-
ways to the city beyond. As Robert Rotenberg has remarked, these
vistas seemed to extend out beyond the limits of the palace grounds
through the outstretched city and to connect with various landmarks
marking the central points of royal power." This ‘bird’s eye’ view of the
city was routinely included among the mandatory tourist spectacles
listed by guidebooks.
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As tourism became well established literature aimed at tourists con-
tributed to the social and spatial mapping out of tourist zones. Guide-
books and publicity material marked out specific places and spaces as
tourist sights, incorporated verbal and visual images which reinforced
particular ways of viewing the city and indicated the whereabouts. of
appropriate forms of leisure and entertainment. Visitors were told
where their requirements could be met and which sights and specta-
cles were most worthy of attention. The most important of those
within the tourist zones became recognised as commercial assets as
visitors behaved in a way which was influenced by the standardising
and normalising recommendations of their guidebooks.’?

All the guidebooks to Vienna paid particular attention to the sites
around the Ringstrasse associated with the high culture of art, music
and drama. These wereimportant attractions for Central European vis-
itors, many of whom associated Vienna with bourgeois versions of the
Grand Tour.” The Museums, the Opera House and the Burgtheater
were cultural monuments in their own right and, illuminated by the
new electric lighting, they contributed to the city’s image as a major
cultural centre. Vienna was seen both as the home of Mozart,
Beethoven and Brahms and as the site of an aristocratic way of life in
which the cultivation of art and music was central. Other spaces and
sights important to tourists included the city parks, the Stadtbahn and
the electric trams, still a novelty to some Central European visitors.
Begun in the 1850s, the goal of the early phase of the tramway network
had been to link central Vienna with the more distant areas of the city
such as the Prater and the foothills of the Vienna Woods, where the
upper middle class still spent the summers.' The old wine-growing vil-
lages of the Vienna Woods had been popular with the Viennese for
weekend and evening outings since the end of the eighteenth century.
This habit persisted, although by the end of the following century the
inner suburbs extended out into the foothills and the largest of the
remaining wine taverns were increasingly orientated towards
tourism."

On the other side of the city, the other main site of leisure and enter-
tainment was the Prater. Opened to the public by Josef IT in 1766, this
open space contained lawns, paths, amusement and sporting facilities.
It was much used for formally organised spectacles such as the Flower
Corso and the workers’ May Day parade, while the 1873 Exhibition
Hall housed conferences and congresses. While in theory the Prater
was open to all, in practice the social classes did not mix. Nets sealed
off the grounds when musical and theatrical events took place, which
were kept exclusive by the price of admission tickets.’* Humbler visi-
tors were catered for by the Volksprater, with its public houses, snack
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bars and amusement park. The latter was the site of one of the first cin-
emas, and its moving landscapes soon superseded those of the tradi-
tional dioramas and stereoscopes. The giant ferris wheel, built to
commemorate Franz-Josef’s Jubilee in 1898, rapidly became to Vienna
what the Eiffel Tower was to Paris, an instantly recognisable symbol of
the city.”” An Olympic Arena, which opened in 1902, could hold 4,000
people and claimed to be the largest open air theatre in Europe. A pop-
ular success was an early version of a theme park, ‘Venice in Vienna’,
which attracted 2 million visitors when it opened in 1895. Evoking
another ‘city of pleasure’, a favourite honeymoon destination for the
Viennese, ‘Venice’ also included a version of the Moulin Rouge.® The
associations conjured up by the latter were no coincidence, since pros-
titution was also one of the attractions of the Prater.

A long-standing element in the city’s traditional place image was
the pleasure-loving reputation of its inhabitants, famous as an expres-
sion of the popular culture of the working people as well as the social
life of its elites. The letters and reminiscences of grand-tourists and
travellers such as Lady Wortley Montagu and Mrs Frances Trollope
contributed to this picture.”” Foreigners frequently commented on the
way the authorities appeared to use the pleasure-loving disposition of
the people to maintain their compliance.” The role played by the state
in the construction of public amusements had been noted as early as
1814, when Vienna was host to the European diplomatic community
during the Congress of Vienna. An observer remarked, ‘That gaiety,
that brilliancy, and those pleasures, were contrived more for political
ends, than for the apparent purpose of rendering Vienna, for the time,
the most attractive and agreeable capital in Europe.”” As the city’s
tourist culture developed, one of the features of the city’s image which
most appealed to visitors was that of the ‘city of pleasure’ and this
became more prominent in its tourist publicity.

Guidebooks were an important influence on the way visitors came
to experience a strange place. By the early twentieth century the
appearance of illustrated guidebooks such as the Wiener Cicerone and
Bermann's Illustrierter Fiihrer durch Wien indicated the broadening of
the tourist market.” Less austere than the famous Baekeder, they
addressed a different public and used illustrations to identify the main
sights so that there could be no mistakes of recognition. At the same
time they encouraged visitors to see the city in a specific way, as they
‘framed’ the city’s landscapes as aesthetic spectacles. By omitting cer-
tain areas and specifying certain itineraries, the guidebooks to Vienna
helped to divert the visitor’s attention from certain aspects of city life
such as the prostitutes who frequented certain parts of the Giirtel and
the homeless under the bridges of the new canals.”
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One of the advantages which Vienna enjoyed over other large cities
such as London was its geography. The compact old aristocratic core
which lay at the heart of the main tourist zone was relatively undevel-
oped, apart from some luxury shops and hotels, and was insulated from
social change by the parks and monuments of the Ringstrasse. Both the
daily ritual of social display of the Corso promenade on the Kirtner-
strasse, and the Fiaker Ball of the carnival season, which had been rein-
vented as a commercial enterprise for tourists, reminded visitors of a
happier social world and made it relatively easy for them to distance
themselves from the aesthetic and social ugliness of modern urban
life.* By the twentieth century tourists desired to escape from the
unpleasant aspects of modern urban life but still wished to enjoy its
comforts and conveniences. Unfortunately the very existence of
tourists and the infrastructure required to service their needs con-
tributed to the visible signs of modernity outside the tourist zones
such as the new apartment houses, factories, and above all, the traffic
which made it increasingly difficult to satisfy the tourists’ desire for
suitably picturesque urban landscapes. Corners of the city that
remained unscathed, such as Beethoven’s home in Heilingenstadt,
rapidly acquired a new commercial value in the geography of Vienna’s
tourist culture. Typical of a certain style of vernacular architecture, the
house was popular with artists and visitors alike as the embodiment of
‘charming old Vienna’.” Ironically, the pressures of overcrowding and
the development of the rural areas on the outskirts of the city helped
to generate many of the evocative images of scenes around Vienna
which were sold to tourists.

The tourist industry was an important source of income for the
city’s many painters and graphic artists, as well as for the commercial
and amateur photographers who produced images for the postcard
trade. Invented in Austria in 1869, by the early twentieth century post-
cards were in their Golden Age and were sold everywhere.” In Vienna
the main sites of interest such as the Graben, parts of the Ringstrasse,
and the inner city core, acquired new commercial significance as they,
and their inhabitants, were endlessly represented. Popular images were
constantly recycled, appearing first as water colours and then as post-
cards. Many images of the city’s urban landscapes were reproduced in
this form for tourists. Painted in the idealised Biedermeier style of
Rudolf Alt, they minimalised the monumentality of the buildings and
created a sense of intimacy with the street people.” The chestnut sell-
ers, the gypsies, the exotic Ostjuden (Galician Jews) and the street
musicians, all signs of the grinding poverty found in the city, seemed
less threatening or alien when seen as decorative features of the urban
landscape. :
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In 1873, at a time when much of Vienna outside the inner core was
rapidly becoming a building site, one of the exhibits at the exhibition
was a tableau vivant, an authentically peopled recreation of the old
eighteenth-century city, which foreshadowed the subsequent commer-
cial imaging of the city.?® As the city’s tourist zones became commer-
cialised the everyday life of its streets and their inhabitants were
turned into self-conscious spectacles for touristic consumption, often
through the lens of the ubiquitous Kodak. All this worked to reinforce
the stereotypical belief in the city’s gemiitlich charm, a kind of mental
cosiness, and the quality which the local press ascribed to ‘true’ Vien-
nese as opposed to ‘foreigners’. Like the street signs for alten Wiener
Kiiche, the concept evoked a time before the building of the
Ringstrasse, of ‘characters’ in beerhouses, wine gardens and cafés in the
old villages and summer resorts which were being swallowed up by the
new suburbs. The alliance of Gemititlichkeit and nostalgia was also
present in the Wiener Cicerone’s identification and depiction of Vien-
nese types, a genre which was a popular subject of the documentary
postcard (Figure 13). Drawing on a long tradition in Viennese literature,
both nostalgic and satirical, the Cicerone lamented that such types
were no longer as common as they used to be. The Wiener Cicerone
included many photographs, some of which used actors (Figure 14).
Posed as ‘Viennese types’ they were arranged as if on a stage so that the
city behind them was turned into an extension of its own theatrical
space.” :

The empire and its problems

Included amongst the Viennese sights were the representatives of the
empire’s diverse populations. Foreign visitors to the city invariably
reported on its ethnic variety. According to the 1890 census, 65.5 per
cent of Vienna’s inhabitants had been born outside the city.* This was
particularly evident in the case of the Jews. Western visitors to the city
used the term ‘Orientals’ to refer not only to the Muslims of the
Balkans but also to the extensive Jewish populations found throughout
the empire. Western visitors were reminded of Metternich’s old apho-
rism, that the Orient began east of the Landstrasse, and continued to
think of Vienna as located on the cultural boundary between the
‘civilised’ west and the ‘uncivilised’ east.®! Foreign visitors were con-
stantly struck by the conspicuously exotic and outlandish Ostjuden,
marked out by their clothing and speech, as were the Hungarian gyp-
sies, the Balkan Muslims and the Bohemian nursemaids.® It was this
ethnic variety which gave such a distinctive character to the city’s
social, cultural and culinary life. For domestic visitors this aspect of
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Figure 13 Postcard of
Viennese types: door-to-door
street musicians, 1902

Viennese life brought into play numerous and opposing images of
cultural identity which were bound up with class and with ethnic,
linguistic and religious affiliation.

In the early twentieth century this situation was accentuated as it
became increasingly evident that the main reason for the persistence
of the empire was the survival of its ruling dynasty. The rapid growth
of nationalism in Central Europe, particularly among the Bohemian
Czechs, the Galician Poles and the southern Slavs, was a constant
source of worry to the Austrian government. The growth of national
and ethnic self-consciousness posed a particular problem for the
empire, which possessed no clear or dominant image of its own cul-
tural and national identity as such.® The official version of Habsburg
‘mythology’ represented the emperor as a kind of folk hero and the
empire as a ‘family of nations’. In Vienna this ‘myth’ received specific
expression in the various celebratory rituals which punctuated the
emperor’s reign.* The architectural showpieces along the Ringstrasse,
designed to create an imperial city worthy of the name, constituted an
ideal mise-en-scéne for state events intended to impress both foreign
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Figure 14 ‘Greetings from
Vienna’, 1905. A highly
constructed image in which
the theatrical space of the
figures is superimposed on to
the backdrop of a photograph
of the Freyjung

and domestic visitors. Particularly memorable was the silver wedding
pageant of 1878, involving 10,000 participants dressed in the costumes
of Habsburg Flanders. Designed and orchestrated by the history painter
Hans Makart, it depicted the benign effects of Habsburg rule on art and
industry. Tourist attractions in their own right, these imperial specta-
cles represented the emperor as the benevolent centre of a peacefully
coexisting but heterogeneous collection of picturesque ethnic groups.

Unfortunately the image of a ‘family of nations’ was increasingly at
odds with the reality of the situation as different ethnic groups asserted
their claims to their own distinctive national, linguistic and cultural
identities. On the streets of Vienna the rise in national consciousness
gave many of the imperial city’s tourist sights a new significance.
Many of the monuments listed in the guidebooks, such as the statues
of Goethe and Schiller, stood for German high culture and, although of
interest to German-speaking tourists, to others they symbolised
German dominance in cultural matters and the control which the
city’s German-speaking haute bourgeoisie exercised over the empire’s
educational and administrative systems.* For many visitors the city’s

[87]

80



IMPERIAL LANDSCAPES

imperial monuments represented an idea of empire which was per-
ceived as increasingly irrelevant and antagonistic to their own con-
cerns. : '

Displaying the city:
the Imperial Austrian Exhibition

By the early twentieth century tourism was beginning to make an
important contribution to the Austrian economy as the Alpine and the
sub-Alpine areas grew increasingly dependent on its commercial bene-
fits. In Vienna the city’s trade and tourist associations were well aware
of the contribution which the industry made to the city’s financial
well-being and were eager to increase the number of foreign visitors.
Exhibitions of all sorts were an established feature of modern urban life
and, as the competition for tourists became more severe, a standard
means of promoting trade and tourism.* Many of the European powers
which participated in the big international exhibitions, such as
Chicago (1893), Paris (1900) and St Louis (1904) put on displays which
were orientated towards the justification of overseas colonialism and
the demonstration of technological and racial superiority.*” The Aus-
trian ‘family of nations’, whose main rationale lay in the dynastic mis-
sion of the Habsburgs, fitted uneasily into this format. This only
served to reinforce the empire’s foreign image as a decaying presence
within the complex system of European political and economic
alliances. The problematic nature of the ‘family’ image was com-
pounded by the increasing restiveness of the non-German nationali-
ties, the Czechs, the Serbs and the other Slavic groups. International
tensions failed to help the situation. In London the British government
worried about German ambitions in the Balkans, while in Berlin the
Kaiser fretted about the Prince of Wales’s attempts to cultivate links
between Great Britain and Austria, Germany’s official ally. This led
the Prince of Wales to pay a formal visit to Vienna in 1903 (including a
trip round the Ringstrasse) and to have regular meetings with the
emperor during his annual ‘cure’ at the Bohemian spa of Marienbad.
By the early twentieth century the relationship between tourism
and publicity was recognised everywhere except in official Austria.
Although the Austrian state provided very little financial support for
their work, trade and tourist organisations were increasingly aware of
the importance of publicity as a means of attracting foreign tourists. In
1906, when the exhibition impresarios Harold Hartley and Imre Kiralfy
proposed a big Austrian trade exhibition, ‘Austria in London’, to be
held at Earl’s Court, Vienna'’s trade and tourist associations enthusias-
tically agreed to participate. The emperor supported the venture and
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the Austrian government agreed to contribute financially, although the
bulk of the cost was to be borne by the exhibiting organisations.*
London was a suitable choice for such an exhibition since many of the
Austrian elite greatly admired the style and way of life of the English
aristocracy and shared a mutual passion for hunting. The western
provinces of Austria were popular with British tourists as increasing
numbers visited their health resorts and began to abandon the beaten
tourist tracks of Switzerland for the less heavily developed Tyrol.*
However, the appeal of Vienna itself was still principally to the well-
to-do visitor, often with personal or business connections. Benefiting
from royal patronage, the proposed exhibition became the Imperial
Austrian Exhibition. A large number of exhibits were directly related
to tourism, one of the largest of which was a photographic journey
through Austria staged by the Ministry of Railways.

The intention of J. R. Whiteley, the founder of the trade exhibitions
at Earl’s Court, was to give the British a ‘living picture’ of other
nations. By this time trade exhibitions were a well established genre,
many of them characterised by the construction of exotic and dream-
like images. This effect was easier to achieve away from the homeland,
when visitors were unable to compare the ‘dream landscape’ of the
exhibition with the reality outside.* However, rather than drawing on
the more unfamiliar and exotic aspects of imperial life, the Austrian
exhibition focused on themes which were reassuringly familiar. Ethnic
villages were common features of trade exhibitions, and one of the
main exhibits at the Imperial Austrian Exhibition was a reconstruction
of a Tyrolean village. This had become a well established feature of
Austrian contributions to foreign trade exhibitions.# Using elements
established as attractive and successful components of Alpine tourism,
the vernacular style of the village and the display of the crafts and pas-
times of its inhabitants emphasised the homely, rural values of a
rapidly disappearing peasant world.

By contrast with this rural idyll, Vienna was represented as a cos-
mopolitan city of culture, luxurious and fashionable elegance and
high-class shopping facilities: an image supported by the numerous
exhibits of luxury goods, arts and crafts, and the presence of major art
organisations, such as the newly formed Wiener Werkstitte, the
Hagenbund and the Secession. The art journal The Studio, which took
an interest in Austrian art, contributed a Special Summer Issue.” All
the standard tourist sites of Vienna were represented in the display,
including the Belvedere Palace, the Karl’s Church, St Stephen’s Church
and the Franziskanerplatz. The ‘life and customs of the common
people, the social life of Vienna’, included ‘Vienna at work’ in a bakery,
a dairy and a sausage factory. The need for amusements and spectacles
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in trade exhibitions was provided for by ‘authentic’ Viennese attrac-
tions such as ‘Vienna by night’ and variety acts from the Prater. The
effect of verisimilitude was strengthened by the presence of Bassett’s
Big Wheel. A whirl of social events for high society accompanied the
exhibition, while visits from royalty provided photo opportunities.
The strong relationship which already existed between the anglophile
Austrian aristocracy and their English counterparts was undoubtedly
reinforced by a party at the Savoy thrown by Arthur Krupp, the presi-
dent of the committee, at which 700 guests were served by the
Tyrolean villagers and allowed to choose their own wine. This dimen-
sion of the exhibition supported Vienna’s traditional image as a ‘city of
pleasure’ which was reinforced by the immense popularity of Franz
Lehar’s Merry Widow when it made its London début the following
year.

By selecting the Tyrolean peasant as the representative of Austria’s
diverse ethnic groups the exhibition focused on an image known to be
attractive to British tourists and one which firmly aligned the country
with the familiar Alpine lands of the west rather than the alien, distant
and undeveloped lands of the east. But even the favourable publicity
received by the exhibition could not overcome the established Western
view of the empire. This was not surprising, as political troubles had
not been left behind. The handbook of the Bohemian section of the
exhibition painted a vivid picture of Prague’s tourist attractions but
also set out Bohemia’s claims to a separate historical and cultural iden-
tity.® An image from the Illustrated London News (1906), produced in
its own studio, just after the close of the exhibition, vividly expressed
the situation. Picturesque peasants posing as representatives of the
empire’s diverse ethnic communities were grouped in front of the
familiar Alpine village.* The relatively sophisticated and modern city
of Vienna was represented by three discreetly placed ‘Civilised Gyp-
sies’, thus relegating the city to a location within an imaginary
Bohemia.* The caption, ‘A hard family to govern: the emperor Franz-
Joset’s motley empire — The extraordinary diversity of nationalities
composing the Austrian-Hungarian empire’, suggests that, for this sec-
tion of the press at least, the associations evoked by the empire were
still those of the ‘uncivilised’ borderlands and their unruly inhabitants.

The last days of the empire

As political power in Austria gradually began to shift away from
Vienna and the Habsburg hereditary lands to the centres of the new
political forces of nationalism located in the cities of Prague, Cracow,
Zagreb and Lvov, Vienna’s imperial role began to decline. By the early
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twentieth century the influence of nationalism was visible, not only
on the social and political life of the empire, but also in the touristic
behaviour of its inhabitants as Bohemian Czechs chose to holiday in
the Slavic southern lands rather than in the German-speaking areas of
the Tyrol and Lower Austria. In the imperial cities of Prague, Cracow
and Budapest monuments of Czech, Polish and Magyar culture became
increasingly important as tourist attractions.

For the jubilee of 1908 the Ringstrasse was turned into the setting for
yet another pageant, in which the imagery of ‘the family’ and its history
demonstrated the way in which the emperor’s position was increasingly
grounded in symbolism rather than effective power. Each successive
epoch of Habsburg history was included, and each ethnic group was clad
in its own national costume. The final touch was added at mid-day by
the appearance of an obliging rainbow. Koloman Moser’s 1908 jubilee
postcard combined powerful images of the Gloriette and the palace of
Schonbrunn with the head of the ageing emperor (Figure 15).

Despite the strength of Vienna’s touristic image as an imperial city,
the waning of the power on which its status‘depended, although still a
source of glamour and spectacle, increasingly reminded observers that
empires are subject to decay. The monumental buildings on the
Ringstrasse, for all their splendour, seemed frozen in their historical
fancy dress, epitomising the political stalemate which characterised
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Figure 15 Koloman Moser’s commemorative postcard for Franz-Josef’s
Diamond Jubilee, 1908
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Austrian politics. On a wider front, events invariably reminded for-
eigners of the politically backward and troubled nature of the empire.
Two years before the Austrian Imperial Exhibition, the London Strand
Magazine had published an article on the East End of London focusing
on Jewish immigrants from Eastern Europe. ‘In Alien-land’ referred to
‘this foreign land which is in London but not of it’.* This was analo-
gous to the way that Westerners invariably perceived similar immi-
grants on the streets of Vienna as symbols of the empire’s political and
cultural distinctiveness and its inherent alterity. For although the
Austro-Hungarian empire was part of Europe, it retained its separate-
ness, a legacy of former times. At the same time, the empire’s decline
evoked Western fears about the fragility of the boundary between the
‘civilisation’ which justified colonial imperialism and the ‘barbarism’
which it kept at bay.” In the year of the 1908 jubilee Austria annexed
Bosnia and Herzegovina, an event which caused consternation in the
Western press. In Britain the story in the Illustrated London News was
copiously illustrated with pictures of wild scenery and brigand-like
peasants displaying all the stereotypical features which the British
press generally associated with the empire’s least westernised territo-
ries.*

The end of the First World War saw the collapse of the empire. In the
inter-war period, tourism became central to the economy of an Austria
much reduced in size and shorn of its troublesome eastern dominions.
For most tourists at the end of the twentieth century ‘Vienna’ still
means Habsburg Vienna. To its foreign visitors the city presents a care-
fully constructed image, with the complex history of spaces such as
the Heldenplatz carefully neutralised. The art of the Secession, deeply
unattractive to visitors to the 1908 jubilee, has become the subject of
intense marketing. The ‘coffee house’ culture view of turn-of-the-cen-
tury Vienna presents the city’s artists and intellectuals as the driving
force behind a ‘glorious explosion’ of European modernism, ignoring
the way in which Vienna, an intensely conservative and antisemitic
city, was abandoned by many of its more innovative artists and intel-
lectuals. In its publicity Vienna is still imperial Vienna, the city of
waltzes and Sachertorte.”” The tourist zones are still almost identical
with those which existed before the First World War but now include
the post-imperial spectacle provided by Turkish and Balkan immi-
grants in the Naschmarkt, alongside the consciously staged heritage
displays of people in eighteenth-century dress in the area around
the Hofburg and the other symbolic monuments of former imperial
splendour.
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Introduction

Es soll also auf den Namen der Stadt kein besonderer Wert gelegt werden. Wie alle
grofie Stddte bestand sie aus Unregelmafsigkeit, Wechsel, Vorgleiten,
Nichtschritthalten, Zusammenstofien von Dingen und Angelegenheiten, bodenlosen
Punkten der Stille dazwischen, aus Bahnen und Ungebahntem, aus einem grofien
rhythmischen Schlag und der ewigen Verstimmung und Verschiebung aller
Rhythmen gegeneinander, und glich im ganzen einer kochenden Blase, die in
einem Gefdf ruht, das aus dem dauerhaften Stoff von Héusern, Gesetzen,
Verordnungen und geschichtlichen Uberlieferungen besteht.

Robert Musil, Der Mann ohne Eigenschaften. ‘Eine Art Einleitung’, 1930.}

" The name of the city, then, is not particularly important. Like all big cities, it consisted of
irregularity, change, sliding forward, falling behind, collisions of things and affairs, and
fathomless silent places in between, of tracks and trackless territory, of one great rhythmic
beat and the constant discord and dislocation of all rhythms against each other, and as a
whole resembled a seething bubbling fluid within a vessel made of the solid stuff of buildings,
laws, regulations, and historical customs.

The ‘great rhythmic beat” of Musil’s modern city, its ‘perpetual discord and
dislocation’, was becoming increasingly familiar to central Europeans by the
turn of the century as the tide of economic modernization swept across
the continent. Existing cities had experienced historically unprecedented
growth during the nineteenth century, and new ones were thrown up around
them on the sites of small market towns and country villages. At the end of
the eighteenth century the vast majority of people lived in the countryside,
and sizeable towns were few and far between, especially in the relatively
under-developed east of the region: Vienna, the largest city in central Europe
at the time, had barely 200000 inhabitants. Within a hundred years its
population had increased almost tenfold and it had already been overtaken
by Berlin. The Prussian capital had around 173 ooo inhabitants in 1800, while
the ‘Greater Berlin’ of the Wilhelmine empire had some three and a quarter
million by 1910. Similarly, Hamburg grew from 128 ooo at the end of the
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Napoleonic Wars to 931 000 in 1910; Munich from 54 000 to almost 600 000;
Prague from some 74 ooo (within the city walls) in 1805 to some 400 000 a
century or so later; and where Pest had been a small town of 29 560 in 1802,
the Hungarian capital Budapest had grown to almost goo ooo by the eve of
the First World War.?

The relentless and overwhelming influx of migrants into the expanding
cities from a diversity of social and ethnic backgrounds generated class and
racial tensions confronting politicians and policy-makers with new types of
political problems. It also dramatically altered physical and mental land-
scapes. Urbanization posed new challenges for the architects and planners
charged with constructing the built environment, and affected cultural pro-
duction and consumption at all levels, from the art galleries and theatres
patronized by the social elites to the bars and funfairs frequented by workers
and tourists. Just as London and Paris had given rise to new kinds of
writing and visual representation, so central European cities such as Berlin
and Vienna now dominated the ‘urban’ novels of writers such as Musil,
Theodor Fontane and Alfred Doblin, and became a principal theme in the
work of visual artists from the Berlin caricaturist Heinrich Zille to George
Grosz. Indeed, the earliest film-makers, working with the quintessentially
modern medium of moving pictures, found that simple footage of local
streets was often enough to draw an audience and hold its attention, and the
‘city-scape” became the staple subject of popular genres such as watercolours,
photographs and postcards, popular fiction and journalistic reportage which
‘documented’ the city.?

The documentation of urban life was also a preoccupation of contemporary
academic commentators. And while the notion of cultural modernity gener-
ally, particularly in the visual arts, has been associated above all with Paris,
key elements of our understanding of urban modernity in particular were
formulated by early German sociologists such as Max Weber, Georg Simmel,
and Ferdinand Tonnies and there was already an extensive and sophisticated
literature in German on urbanization and the nature of urban society by the
turn of the century.* Much of this early work adopted a qualitative approach
which took into account the cultural dimension of urban experience as well
as other, more directly quantifiable data.

- Most modern accounts of urbanization in the region have been written by
German scholars dealing exclusively with Germany, and focus on the social,
economic and institutional history of German cities.®* Works dealing with the
urban cultures of the region have tended to concentrate on one or two
specific cities, often addressing a particular ‘episode”: fin-de-siecle Vienna, for
example; imperial or Weimar Berlin.® Those works which have the broadest
focus, embracing a range of cities in both Germany and the Habsburg empire
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and its successor states, have tended to come above all from Austrian scho-
lars and their colleagues in Prague and Budapest.”

It is this broad definition of central Europe which has been adopted in
the present volume. Despite the well-documented rise of nationalism in the
region during the early nineteenth and twentieth centuries, Germany and
the Habsburg empire constituted a recognizably common cultural space,
- which persisted beyond the wars of German unification and the collapse of
the two states in 1918. This ‘cultural community” was nowhere more evident
than within the towns and cities of the region. City-dwellers were inclined
to look beyond the local hinterland to other urban centres in an extended
network on which they relied for cultural as much as for economic or political
contacts. It was not only that Viennese artists and intellectuals were, as might
be expected, more closely engaged with what was happening in Berlin than
in provincial Austria, but that the everyday experience of people in towns
and cities was shaped by an infrastructure of urban institutions which was
common to much of the region. The shared experience of urban life tran-
scended the political and even to some extent the ethnic and linguistic
boundaries which divided the region, and often ran through the cities them-
selves.

The essays in this collection examine aspects of the social and cultural
history of the cities of central Europe from a variety of disciplinary perspec-
tives. Despite their differences of approach and specific subject matter the
individual contributions to the volume are broadly informed by an over-
arching theme: the shaping of modern urban culture — of modern “urbanity’
" — by members of the dominant classes or other social groups, by the local
or national political authorities, commercial interests, or ideological forces or
political parties. These forces structured the urban environment, promoted
cities as centres of culture, and regulated their societies. Finally, urban identi-
ties themselves were reinvented by means of a process of interaction and
negotiation between different agents according to the specific context. This
process occurred much earlier in the industrially advanced west of the region
than in the east. Matthew Jefferies and Jane Pavitt discuss particular planning
initiatives at different stages of this process. Matthew Jefferies’s essay on
Hamburg addresses a specific case of the way in which initiatives for com-
mercial urban development in the early twentieth century raised questions
about the choice of architectural forms deemed most appropriate for the
expression of a modern urban society which saw itself as part of a distinctive
historical tradition but which also looked to the future. The architectural
critic Paul Brocker and his collaborator, the architect Fritz Hoger, intervened
with some success in debates over the redevelopment of the historic centre
of Hamburg, which they felt was in danger of being carried out in a tasteless
and unhistorical manner as the commercial elites of the city benefited from
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Germany’s prosperity at the turn of the century. Dealing with a slightly
later period, Jane Pavitt’s essay on architectural practice in Czechoslovakia
presents the adoption of the garden city concept, originally developed in
England, as a form of urban planning suitable for a modern industrialized
society. She shows that in the specific case of Zlin in Moravia, the Bata
shoe company, a self-consciously modernizing, but at the same time socially
conservative enterprise, allied a progressive attitude towards design with a
reactionary, patriarchal attitude towards its workers.

Urban elites- were also instrumental in promoting institutions of high
culture. Robin Lenman examines the character and function of German cities
as art centres in the nineteenth century. This involves the consideration of
institutions and commercial practices associated with the creation of a
modern art market, and particularly museums, art galleries and art aca-
demies. By 1914 Wilhelmine Germany possessed a complex and highly
developed infrastructure for the promotion of art that was concomitant with
the emergence of wealthy, ambitious and sophisticated middle-class elites
for whom cultural consumption was an important element in their way
of life. Cultural matters both for them and their rulers acquired political
significance in the context of contested definitions of German national and
regional identity. In the latter half of the nineteenth century the Prussian
monarchy invested heavily in public cultural institutions particularly in
Berlin, creating some of the city’s most imposing buildings. Malcolm Gee’s
essay on the Berlin art world examines how different groups and individuals
sought to adapt cultural practice and its institutions to the difficult conditions
that prevailed after 1918. Housed, appropriately, in a redundant Hohenzol-
lern palace, the ‘new section’ of the Prussian National Gallery became an
important site for the promotion of modern German art as, despite economic
and political difficulties, Berlin reasserted itself as a dynamic cultural centre.
In the case of the visual arts key roles in this process were played by
artists” exhibiting associations and commercial galleries, as well as the official
institutions of the state. :

Lud’a Klusékova is concerned with the development of urban centres in
less developed parts of central Europe over a relatively long timescale,
including the period of proto-modernization in the late eighteenth and early
nineteenth centuries. This essay raises the question of what the minimal
conditions for the presence of an urban culture might be. These include the
presence of a critical mass of population not dependent on the land, and
forms of commercial activity which are registered in the physical fabric of
the place, accompanied by modes of sociability characterized by regular and
high levels of interaction which occur in buildings and spaces provided for
the purpose (such as pubs and cafés). As we have already seen, these
conditions were fulfilled much earlier and more comprehensively in the
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towns of the western regions of central Europe than the east. Although at
the end of the nineteenth century many of the towns in this area, including
Tallinn, Riga, Krakéw and Lvov, had acquired several of the features of
modern urban culture such as theatres and opera houses, museums and
transport and lighting systems, only Prague resembled Budapest and Vienna
in possessing the dense and complex urban culture of a major city. The
factors underlying these disparate rates of development were both political
and economic. David Crowley examines the particular case of Krakéw, a city
with a privileged place in Polish national history that, as a result of partition,
was a neglected backwater of the Habsburg empire relatively untouched by
modernization. Crowley is concerned with the relationship between ideas
about the ‘stuff of buildings’ and conceptions of identity and the role that
artistic representation could play in both affirming and criticizing this.
Through the loss of Polish national statehood, cultural practice in this part
of the region took on a particular importance as it became identifed as the
repository of Polish heritage and of exemplars of ‘Polishness’. In 1905, in
the context of the return of the historic site of Wawel Hill in the city to the
Polish nation, the artists associated with the ‘Green Balloon’ cabaret amused
themselves with a series of satirical representations of competing ‘visions’
for the development of this national shrine - asserting, as they did so, their
own affiliation with a modern, critical view of art that was essentially urban.

Life in Krakéw was also characterized by another form of cultural con-
sumption associated - with modern urban life in the new centres of
nationalism in central Europe: the appearance of streams of tourists gazing
at its national monuments through the windows of the new electric trams
as they passed on their way to Wawel Hill. Another city whose urban
transport system developed as a response to the modern phenomenon of
urban tourism was Vienna, by far the largest centre of tourism in Austria-
Hungary. Jill Steward’s essay on the growth of a specifically urban form of
tourist culture in the city discusses the way in which the old city core was
well suited to the modern tourist’s taste for picturesque urban scenery. The
influx of tourists from all over the empire helped to reinforce an experience
of the city which focused on the picturesqueness, glamour and Gemiitlich-
keit of ‘old Vienna’. This served to conceal many of the more disturbing
aspects of the city’s social and political life as its effective power as a capital
began to slip away to the new regional centres of nationalism in Prague and
Budapest. As in Krakéw, nationalists in these cities tried to use cultural
tourism as a means of establishing forms of regional, national and cul-
tural identity.

The use of culture for socially strategic purposes, by both old and new
elites, was an important feature of cultural life in all the major cities of
central Europe: all forms of cultural consumption played a role in the way
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in which people sought to identify themselves socially as well as politically.?
In the case of Vienna aristocrats were foremost among the consumers of
culture for this purpose: their patronage of traditional forms of ‘high’ culture
generated the ‘culture of grace’ which, as Carl Schorske has argued, provided
a model for the newly enriched ‘second society” in the city.’

The centrality of aesthetic and intellectual modernism to the culture of fin-
de-siécle Vienna is well known.” A major role in this development was played
by the city’s Jewish elites, not least as patrons of modern art and design.
Steven Beller argues that the specific form of central European urbanity that
developed in Vienna was the product of a ‘remarkable process of osmosis’
between the traditional culture of Vienna (and, beyond that, the whole
German enlightenment tradition) and educated Jews who saw the assimi-
lation and development of those cultures as a route towards integration and
self-improvement.

Cultural self-improvement — the acquisition of Bildung — was an important
element in the approach of the Social Democratic Party in Vienna to questions
of culture. Tim Kirk shows that it was not only the state authorities and
cultural critics which worried about the effects of the new commercial ‘mass’
culture, but the representatives of the working class themselves. Party leaders
in Vienna before the First World War were only too aware of the political
importance of culture in reinforcing social and political authority, and sought
— albeit without great success — to educate their members away from mere
‘entertainment’ or ‘leisure’ and towards more edifying and socially
empowering forms of cultural consumption.

All classes of urban immigrants came because the ‘big city’ was a site of
economic and social opportunity. However, the phenomenal growth of big
cities gave rise to new problems of regulation and control, particularly in
relationship to poverty. Susan Zimmerman describes the way in which
attempts to deal with poverty in Vienna and Budapest around the turn of
the century were ‘gender-coded’, and argues that the problems of poverty
and female prostitution were inextricably bound together. Attempts were
made to control female lifestyles by regulating the behaviour of women on
the streets. The authorities wished to remove obvious signs of abject poverty
from public spaces, but saw prostitution as a necessary evil that needed to
be controlled through inspection, registration and zoning. For socialists,
both vagrancy and prostitution were products of capitalism that would be
overcome in a properly organized society. After the First World War the
Social Democratic city authorities in Vienna sought to implement policies
that would overcome the deficiencies of the capitalist system through welfare
and shape the working class for a better future. Gerhard Melinz’s essay is a
study of the slow shipwreck of the project of ‘Red Vienna’ in the late 1920s
and 1930s, as Austria experienced the impact of the world economic slump.
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The growth of cities generated new forms of urban hazard which the
authorities felt impelled to regulate. Urban life was profoundly affected by
the development of transportation systems from the electric trams to the
individual motor car. Essential prerequisites to the rapid circulation of goods
and people, they added to the quality of life. Both the tourists described
by David Crowley and Jill Steward, and the ordinary citizens of the new
‘Grossstidte’ experienced the city through the windows of trams and the
new urban railway systems. But traffic made the over-crowded streets even
more dangerous and difficult to negotiate. Anthony McElligott argues that
the experience of traffic emerged as the ‘defining paradigm’ of modernity
in Germany between the wars, and prompted regulatory procedures from
planners and policemen. Traffic provided emblematic material for the depic-
tion in literature and the visual arts of the quotidian rhythms of urban life,
most notably in Walter Ruttman’s Symphony of a City. Superficially, the film
evokes a chaotic experience of the modern metropolis, but underlying this
. are elements of control, evoked by the director’s use of montage: the rthythms
of the city it presents constitute in fact ‘a single pulsating flow of order’.

The urban cultural environments created by modernization proved ephem-
eral. The socialists who had dominated the municipal politics of most of the
region’s major cities were swept aside by the political consequences of
the depression. Vienna — the Jewish ‘big city’ — became a provincial town
in the Third Reich. With the Cold War, the Potsdamer Platz, symbol of
Berlin’s modernity since the turn of the century, became a wasteland at the
heart of a divided city. Sabine Jaccaud’s essay, which closes this collection,
examines Wim Wenders’s use of the Potsdamer Platz as an emblem of the
city’s tragic fate in the film Wings of Desire. The new library adjacent to
the square is a repository of the city’s cultural memories embodied in the
figure of the old man Homer, who ‘cannot find’ Potsdamer Platz in
the contemporary city. The city as a whole is treated by Wenders as a
‘palimpsest’, a surface on which is inscribed - in buildings, streets and
monuments — the myriad layers of the past. The cities of central Europe with
their complex past and contested histories also form a vast cultural palimp-
sest recording traces of the urban experience, some of which these essays
have sought to recover.
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‘Gruss aus Wien”: urban tourism in Austria-Hungary
before the First World War

Jill Steward

Looking back to the year of 1882 Arthur Schnitzler recalled an encounter on
a Viennese street:

... a traveller walking toward me on the outer Burgplatz, his red Baedeker in his
hand, binoculars slung around his neck. Vienna was his home, yet Moni — which was
the affectionate nickname we used rather than his more imposing real name,
Solomon - had decided to spend his eight day vacation like a genteel stranger,
conscientiously seeing all the Vienna sights. I can’t recall whether he had moved to
a hotel for the purpose of playing his part consistently.’

Solomon was not the only tourist out on the streets seeing the Viennese
sights. From the beginning of the decade the number of tourists visiting the
city steadily began to increase, marking the beginnings of the industry which
was to make such an important contribution to the city’s economy after the
First World War. Before the war when Vienna was still the symbolic and
administrative centre of the Austro-Hungarian empire, it was by far the
largest of all its cities and the only one with a well-developed tourist culture.
This chapter will examine the formative influences on the indusfry in its
early days before the First World War and the main features of the culture
associated with it.

In the early twentieth century the rise of nationalism in the Dual Monarchy
meant that the location of effective political power within the empire began
to shift away from its traditional centre in Vienna towards the regional

~ capitals of Budapest, Prague, Krakéw and Lvov. Not only did the the rise of
nationalism indirectly influence the character of Vienna’s own tourist culture
but it helped to make the empire’s provincial capitals into tourist centres in
their own right as they became sites of regional and national pilgrimage.
This essay will therefore examine briefly the way in which the two principal
regional centres of the empire, Budapest and Prague, began to use tourism
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as a way of registering their political and cultural independence from Vienna,
although neither of them could, as yet, claim to be a centre of international
tourism.

The early days of the tourist industry

The foundations of urban tourism in central Europe were laid with the
building of the railway networks. The spread of economic and industrial
modernization across the Habsburg lands, although uneven and concen-
trated in Bohemia and Moravia, contributed to the rapid growth of Vienna
and subsequently to that of Prague and Budapest. The latter became the
fastest growing city in central Europe after Hungary was granted its indepen-
dence in 1867.2 As the empire’s newly prosperous middle classes gradually
began to participate in European-wide practices of bourgeois leisure they
began to take holidays involving excursions and outings.* Many of central
Europe’s wealthier families developed a propensity to travel farther -afield
and to engage with various forms of commercialized cultural and rec-
reational tourism. This tendency was encouraged by continual improvements
in the roads, the water communications along the Danube and the growth
of an integrated railway system which linked together all the major towns
and cities in the empire. By 1895 it was possible to travel by express from
Vienna to Budapest in four hours although not until the end of the century
was the Hungarian railway network substantially completed.

Vienna was the focus of the empire’s railway system. For many centuries
it had been the largest and most important city in central Europe, host of
pilgrims en route for the Holy Land and to Grand Tourists. Although by the
~late nineteenth century Vienna was by far the largest tourist centre in
the empire, as a centre of foreign tourism it could not compete with Paris,
London or Berlin. This was partly because of its.geographical position, which
was peripheral to the popular tourist regions of the western Alps and east
of the routes leading from northern Europe to the warm South. In 189o,
while 334 000 tourists visited the new imperial city of Berlin only 200 000
visited Vienna.* Most came from imperial Germany and Russia and the rest -
from America, France and England. The bulk of the city’s domestic tourists
were from Bohemia, Moravia and Silesia, with a relatively small number
from Budapest.®

Vienna’s role as the administrative and symbolic centre of the empire
meant that its visitors were characterized by their social diversity, since many
were there on diplomatic, military and commercial business. German tourists
often included the city on their itinerary because of its past association with
the Grand Tour, while others were attracted by the fame of its social and
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cultural life and its luxurious shopping facilities. Many visitors from within
the empire travelled there for domestic business, often staying with friends or
family, while yet others were attracted to the city’s medical and educational
facilities. Mark Twain, one of the better known foreign visitors, stayed there
for the benefit of his daughter’s musical education while his wife was treated
at one of the spas which sprang up on the periphery of the city.

The beginnings of Vienna’s tourist industry were marked by attempts to
improve the accommodation provided for visitors.® In the early nineteenth
century the city’s resources had been severely strained by the Congress of
Vienna and it was not until Vienna hosted the World Exhibition in 1873 that
the first modern hotels appeared along the new Ringstrasse, the boulevard
enclosing the inner city.” This grand exhibition was intended to reinstate the
Dual Monarchy’s claims to inclusion amongst the leading European powers
after its military defeat by Germany and the emergence of the new and
powerful Wilhelmine empire in the north. Foreign visitors soon reported
that Vienna’s facilities were far inferior to those of Paris. Emily Birchall, wife
of one of the exhibitors, arriving on a late train found ‘no omnibus, no cab,
nothing but a dainty little pair-horse brougham quite unfitted for luggage. . ..
What a benighted way this seems of receiving hordes of visitors in a great
city like Vienna.”® High prices, the unfinished state of the exhibition and
hotels, and the untrained nature of their staff led to more unfavourable
comments. However Birchall found much to enjoy, including the new trams
linking the exhibition site in the Prater to the city centre.’ The city’s relation-
ship to the modern tourist industry was confirmed when the travel agent
Thomas Cook used the opportunity provided by the exhibition to incorporate
the Austrian and German railways into his system when he secured exclusive
concessions from the railway companies for the transport of guests and
exhibitors.

The agency’s high hopes for the exhibition failed to be realized as Cooks’
Excursionist reported that “The Exhibition opened in a muddle, there is panic
on the Bourse, and our “own correspondent” of the Daily News’ could not
get ‘relief to his stomach’s cravings’ for ‘love nor money.”® A cholera epi-
demic and bad reports of the actual exhibition compounded its problems.
The Art Journal declared:

such was the intention, such the boast, to concentrate in the greatest hall the world
ever saw, the most glorious collection that the imagination of man ever compassed.
and how has this promise been kept? ‘If you seek an answer, look around’, look on
every side, and then in some distant corner ruminate over the gap between the
promise and the performance.”

Self-interest and the magistrates brought prices down to a reasonable level
but foreign visitors stayed away and the overall attendance of around 5

99



126 THE CITY IN CENTRAL EUROPE

million visitors fell far short of the 16 million who attended the Paris exhi-
bition. This resulted in a spectacular loss for the exhibition. It nearly
bankrupted the city, and two of the three new luxury hotels were commercial
failures.'?

During the following decades, however, the number of visitors to Vienna
grew steadily and although foreign tourists were still drawn mainly from
the elite classes the appearance of Pensionen, and of guidebooks targeting a
more popular audience indicated the emergence of a wider and more highly
differentiated market generated by the growth in domestic tourism. Pocket
guidebooks such as Hartleben’s Wien (1893), Grieben’s Reisefiihrer: Budapest
und Umgebung (1905-6), Meurer’s Handy Illustrated Guide to Vienna (1906)
and Bermann’s Ilustrierter Fiihrer durch Wien (1908) were highly illustrated
and less austere than the famous Baedeker.”® As working conditions gradu-
ally improved domestic tourism also included the day trippers (‘passing
trade’) from an ever-widening range of social groups who made excursions to
places like the Prater. Tourists with their guidebooks became an increasingly
common sight in the areas between the new Ringstrasse and the outer ring-
road of the Giirtel and the older central core of the city. Elite visitors stayed
at the luxurious Imperial or Bristol hotels, both located on the socially
prestigious Kirntner Ring. Less wealthy tourists were catered for by the
Pensionen in the neighbourhoods around the new university, the General
Hospital and the numerous clinics between Alserstrasse and Wahringer-
strasse. The inner city, which was still lived in by aristocracy, and the newly
built Ringstrasse with its open spaces and its impressive public monuments
and private apartments, formed a natural and self-contained arena for tour-
istic activities, a process reinforced by the high-class shopping facilities of
the Graben, the Kohlmarkt and the Kidrntnerstrasse.

The growth of a tourist culture

Vienna was the first of the empire’s principal cities to experience the emerg-
ence of a commercialized tourist culture, a phenomenon which only began
to appear in Budapest just before the First World War and was still barely
apparent in Prague. The emergence of Vienna’s tourist culture was marked
not only by its new hotels and restaurants but by the publication of popular
guidebooks and souvenirs, and entertainments put on specifically for tour-
ists."* Guidebooks were important components of the systems of verbal and
visual representation which made tourist cities intelligible to their visitors.
As such they were instrumental in the formation of tourist culture as they
mapped out the places relevant to tourists geographically and socially and
indicated where the appropriate forms of leisure and entertainment were to
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be found. Highly structured by the devices and conventions of the genre,
guidebooks identified lines of passage through the sights, suggesting itiner-
aries and routes and directing visitors to places where their requirements
could be met."

Sightseeing was an activity in which all tourists participated. The standard
itineraries suggested for Vienna invariably included the Imperial Palace in
the inner city and the civic and state buildings along the Ringstrasse. By the
early twentieth century other sights of interest to tourists included the city
parks and gardens and the new Stadtbahn and the electric trams which were
still a novelty to some visitors from the less developed parts of the empire.
Many central-European visitors were attracted by the museums, opera house
and Burgtheater which were cultural monuments in their own right and
contributed to the city’s image as a major cultural centre, the home of Mozart,
Beethoven and Brahms and an aristocratic way of life in which the cultivation
of art and music was central. The omission of certain areas from the guide-
books and the verbal and visual framing of the main sights of tourist interest
contributed to the way in which visitors were encouraged to see the city as
a series of picturesque and imposing urban landscapes, turning them into
assets of value to the new commercialized tourist culture.’

The evolution of an urban tourist culture was assisted by the efforts of the
authorities and entrepreneurs to provide the kind of facilities which their
visitors considered essential. By the early twentieth century these included
features which became ever-more prominent in Vienna’s tourist publicity. By
1911 the authorities could boast of the city’s modern utilities: hygiene, fresh
drinking water and a new transport system.”” Visitors brought with them
not only considerable amounts of money but their expectations of what a
place had to offer. In the case of Vienna this invariably included a belief in the
pleasure-loving behaviour of its inhabitants. From the end of the eighteenth
century travel memoirs testify to the Viennese love of pleasure, the exuberant
social life of its elite circles and the liveliness of its popular culture. The
correspondent of the London Times, Henry Wickham Steed, believed that the
city’s foreign reputation for ‘gaiety’ really began with the Congress of Vienna
in 1815, when special efforts were made to entertain the diplomatic visitors
and their retinues with dancing, masked balls and other forms of pleasurable
pastimes.'®

The city’s patterns of leisure and entertainment were ideally suited to
tourism. Condemned by the puritanical Thomas Cook as ‘a carnival of folly
and vice’ the Viennese Sunday was traditionally associated with outings and
excursions to traditional places of entertainment such as the Gasthiuser (pubs)
and the Heurigen (wine taverns) in the formerly outlying wine villages on
the edge of the Wienerwald.”® The coming of the railways meant that the
Viennese themselves often preferred to go further out to Modling or Baden.
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Many of their traditional places of entertainment were being swallowed up
by the new suburbs, which now stretched as far as Dornbach and Neuwal-
degg. In the picturesque villages of Nussdorf and Grinzing, easily accessible
by tram from the tourist zone of the centre, the largest of the remaining
Heurigen began catering specifically for foreign tourists with hot buffets,
entertainments, flower and toy sellers and taxis.*® Beyond them the rural
countryside was turned into a protected zone, popular with tourists and
residents alike as the Verschonerungsverein (association for the protection of
rural beauty) conserved the woods and controlled and signposted the paths
and walkways.

The Prater, on the opposite side of the city, was the other principal amuse-
ment centre for tourists. Once a royal park, it contained lawns, paths and
sporting facilities including a race course. A legacy of the 1873 exhibition,
the Rotunda housed a steady stream of conferences and congresses. While the
Prater catered for all the social classes, in practice they did not mix. Baedeker
described the Nobel Prater of the Hauptallee as a ‘fashionable resort in spring,
when many fine horses, elegant toilettes, and handsome faces will be
observed.”” By the early twentieth century the upper classes usually
appeared only for special events such as the formal spectacle of the Flower
Corso, a traditional staged ritual of aristocratic display contrasting sharply
with the workers” May Day parade. Events of a musical and theatrical nature
put on to entertain tourists were kept exclusive by the nets sealing off the
grounds while admission by ticket placed the events beyond the means of
the humbler visitors.?

The latter were catered for by the "Wurstelprater’ containing Gasthduser,
snack bars and an amusement park. By the early twentieth century the
amusements of former days - the panoramas, stereoscopes and other tra-
ditional entertainments such as the calf with six legs, the giant lady, and the
hairy man - were superseded by mechanical flip-flops and the Kinos,
the moving picture shows, of which there were around one hundred and
fifty in the city by 1914.% A huge Riesenrad, or Ferris wheel, built to commem-
orate Franz Josef’s Jubilee in 1898, rapidly became to Vienna what the Eiffel
Tower was to Paris: its postcard image almost rivalling that of St Stephan’s
Cathedral in its popularity. In the English Garden a British company set up
an early version of a theme park, ‘Venice in Vienna' (Venedig in Wien), in
1895 and it attracted two million people including many day trippers, foreign
tourists and members of the mondaine world of Vienna.?* The imitation canals,
gondoliers, palazzi, restaurants and theatres were particularly popular with
young officers who found the imitations of French culture represented by
the ‘Parisiana’ including a version of the ‘Moulin Rouge’ particularly
appealing.® The associations which these conjured up were not entirely
coincidental, since prostitution was a well-established feature of this par-
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ticular corner of the Prater. To maintain the interest of the public, much of
‘Venice’ was replaced by an ‘international city” while a new Olympia arena
claimed to be the largest open air theatre in Europe, able to contain four
thousand people.

Another indication of the new tourist culture was the proliferation of
images aimed at the tourist market. The most picturesque and photogenic
areas of Vienna belonged to its inner core and these, together with the
monuments of the Ringstrasse, were put to a new commercial use as
the subject of souvenirs aimed at tourists (see Figure 7.1).2 Postcards were
invented in Austria in 1869 and were sold everywhere: they were produced
and retailed by many of the Viennese publishing houses such as Phillip and
Kramer and the Briider Kohn.”” The work of watercolour artists such as
Erwin Pendl, Ernst Graner and Francis Witt and Vienna’s many commercial
and amateur photographers was endlessly reproduced in postcard form.?®
The very presence of the postcard seller with his tray marked out a place as
a tourist sight while hotels, restaurants and shops all used postcards to
advertise their services. The Hotel Wimberger in the fifteenth district, con-
scious of the way that tourists brought into the city not only considerable
amounts of income but their own social and cultural patterns, promised a
‘Miinchener Bierhalle’ (see Figure 7.2). Even the Wiener Werkstiitte, the pur-
veyer of high art for a social elite, produced several thousand cards as a
source of income and as a way of promoting its products. These were clearly
aimed at tourists since they represented most of the sights on the standard
itinerary such as the Belvedere, the Hofburg and Franziskanerplatz. The
artists of the Werkstiitte hoped that wealthy visitors might bring commissions
for their luxurious art and design products. Carl Moll, the entrepreneurial
force among the Secession artists, also had connections with the Gallery
Mietke, which advertised in Cook’s Welt-Reise Zeitung, the Viennese edition
of the Excursionist, and the artist himself frequently turned out pretty
images of tourist spots.

As the suburbs crept outwards and the new tenement blocks altered the
appearance of familiar cityscapes, greater emphasis was placed on the more
picturesque corners of the city such as Beethoven’s home in Heilingenstadt.
This was a version of a Pawlatschenhaus, a form of domestic building orig-
inating in village architecture and found only in the old village cores in the
suburbs.” Sights of this kind matched the modern urban tourist’s desire to
escape from the more unpleasant aspects of city life visible in the industrial
districts outside the tourist zones and present in the increase in noise, traffic
and pollution. The more picturesque of the city’s inhabitants were often
included in watercolours of the urban landscape in order to create a sense
of scale and to provide local colour. At the same time they became self-
conscious objects of interest in their own right as various forms of the city’s
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social and cultural life were exploited for touristic purposes. Traditional
events such as the famous Fiakerball of the carnival season provided visitors
with examples of the ‘authentic” culture of ‘gay Vienna’.* Yet the character
of such balls had changed. Originating in the spontaneous gatherings based
upon the participants’ occupations, they had become increasingly commer-
cialized since the 1860s under the auspices of the enterprising Fiaker-Milli,
a well-known prostitute.” By 1905, under the heading of ‘Popular Festivals’,
the Baedeker guide to the city felt the need to point our that the ‘Redout’
balls were now ‘select” assemblies to which admission was ‘invitation-card’
only, a device by which the city’s elites could protect their social life from
intrusion by the socially undesirable, including the new type of tourist who
travelled without the appropriate letters of introduction.*

Urban guidebooks now often included sections on ‘city life’,*® and the
category of ‘Viennese types’ was a popular genre of the postcard trade
covered by reproductions of picturesque watercolours as well as documen-
tary style photographs. Many of these images were derived from repertoires
of urban stereotypes well established in the Viennese Press. Hans Sch-
liessman, for example, produced enormously popular pictures of Viennese
characters and scenes from everyday life for humorous magazines like
Humoristisiche Blitter, Kikeriki and Fliegende Blitter>* Encountered by tourists
in postcard form, the meaning of these images lost the sharp satirical edge
they acquired in the work of writers such as Eduard Pétzl, the popular
feuilletonist of the Neue Freie Presse® Instead, in the pages of the Wiener
Cicerone (1907), they offered reassuring tokens of the legibility of a socially
unfamiliar environment, as ‘Viennese types’ such as the Pratershreiber were
helpfully identified, accompanied by little illustrations.® This particular
guidebook also made use of collaged photographs, originally produced for
the postcard trade, which used pictures of popular actors posing as ‘Viennese
types” superimposed onto background images of the city. The staged effect
transformed the city into an extension of its own theatrical space (see Figure
7-3).7

The impression of the theatrical nature of Viennese life was facilitated not
just by the life of its coffee houses but also by the traditional rituals of self-
display which were an important feature of the social life of Viennese high
society.® The wealthy visitor who was fortunate enough to have a room in
one of the luxury hotels overlooking the Kirntnerstrasse could observe the
daily corso, or promenade, which took place between the hours of three and
five and where other social groups; the upper-middle classes, the demi-monde
and the leaders of artistic society, emulated the rituals of seeing and being
seen. (A similar ritual was observable in Budapest.) Other formal social
spectacles such as the Flower corso in the Prater, while expressive of a
rigidly hierarchical society where the recognition and maintenance of social
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distinctions still counted for so much, helped to generate the kind of
social events which foreign tourists could enjoy in the belief that they were
witnessing yet another authentic expression of the local culture. These events
were significant not only for ‘sightseers’ from outside the city but also for
day trippers from the suburbs. As Peter Fritzsche has pointed out in his
study of Berlin, the growth in newspaper readership and the contents of the
- Press encouraged metropolitan dwellers to position themselves as tourists
and observers of themselves.*® In many cities with large immigrant popu-
lations like Vienna or Budapest excursions to see spectacles of this kind, to
view new monuments, visit the Prater or the City Park, or to witness big
religious processions for events no longer generally celebrated as local festi-
vals like Corpus Christi in Vienna or the Feast of St Stephen in Budapest,
could be understood as a way of becoming incorporated into the culture of
the place in which they now lived.

A particularly important feature of Vienna's tourist culture was generated
by its unique imperial role. As the traditional imperial Residenzstadt the city
retained a glamour which was an important feature of its attractiveness to
both foreign and domestic tourists. Performances of the palace band (die
Burgmusik) provided a popular and much satirized form of entertainment
for tourists and for locals and were the subject of one of Schliessman’s most
popular paintings.®” Many of the city’s monumental buildings such as the
Votivkirche and the Hofburg were testaments to the Habsburgs’ attempts to
instil dynastic loyalty into their subjects. The gardens of Schonbrunn, the
summer home of the emperor, were easily accessible by electric tram or
the new Stadtbahn. As a place for excursions it was popular with everyone,
especially with its grand menagerie and the rare spectacle of baby ele-
phants.* The axes and allées of the formal garden, designed in the Baroque
manner, expressed the idea of imperial power as visitors looked out over
the city from the decorative folly temple of the Gloriette. This mandatory
bird’s-eye view theatrically extended out beyond the palace and its grounds.
The panoramic view of the outstretched city became a backdrop to the
imperial residence while, at the same time, linking it to other important
landmarks evocative of the Habsburgs” dominant presence.*

Cultural tourism and the rise of nationalism

Throughout the empire there were buildings and monuments named in
honour of various members of the imperial family. By the time the Emperor
had cut the ribbon on Prague’s new Franz-Josef bridge in 1901 tourism
within the empire had acquired a new significance. The rise of nationalism
made it increasingly evident that the empire was formally held together only
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by its relationship to the Habsburg dynasty. The growth of national and
cultural self-consciousness amongst its diverse ethnic populations meant that
tourists viewed its urban monuments in ways which were mediated by their
class, ethnic, linguistic, and religious affiliations.** Bohemian Czechs visiting
Vienna, fighting for the recognition of their own cultural and linguistic
identity, viewed the city’s monuments to the heroes of German culture such
as Goethe and Schiller in a very different light from the way that they were
seen by the Bohemian Germans whose sense of identity, bound up with an
allegiance to the Habsburgs and to German language and culture, was
symbolized by the numerous monuments they erected in Bohemia to Joseph
I.#* Ethnic tensions between Czechs and Germans were not confined to
Bohemia. A party of tourists from Prague visiting the Hunting Exhibition in
Vienna in 1910 found themselves set upon by a group of radical German
nationalists with bricks, broken bottles and bad eggs. The Reichspost lamented
the incident as eine Schidigung des Fremdenverkehrs (a blow for tourism).*

This expression of xenophobia originated in the hostility felt by many
native Viennese to the economic, social and political changes which were
taking place in their city where by 1890 65.5 per cent of the inhabitants had
been born elsewhere — in Bohemia, Moravia and Polish Galicia. By 1910
immigration into the city had increased the population to over two million.
While foreign visitors invariably commented on the cultural diversity of the
city’s population, the tensions between the different ethnic groups were
manifested in the hostility felt towards the immigrant communities by many
of the indigenous Germans and an increasing emphasis in the local Viennese
Press on the distinctively gemiitlich nature of Viennese life.% Gemiitlichkeit”
was the quality which the local press ascribed to ‘true’ Viennese as opposed
to ‘foreigners’ like the immigrant Czechs or Magyars, thereby invoking
stereotypical images of ‘charming old Vienna’ and nostalgia for a time before
the building of the Ringstrasse, an era of ‘characters’ in beer houses, of old
wine gardens, cafés and villages all now overtaken by the new suburbs.”
Deeply rooted among the small tradesmen and lower-middle class of the
suburbs, the sentimentalized ‘culture of nostalgia’ came to form a central
element in touristic representations of Vienna. Depictions of an ‘authentic’
Viennese culture, in which the. peculiarities of the Wienerisch dialect
invariably played a part, also had the effect of marking out and reinforcing
awareness of the cultural differences and ‘imported’” ways of life of the
immigrant communities of the industrial suburbs, many of whom recognized
a language other than German as their primary tongue.*® Even the gastron-
omic pleasures of the restaurant became culturally significant as
advertisements for ‘alte Wiener Kiiche’ or ‘alte Deutschstube Cuisine’ aligned
menus with a more culturally homogenous past than the culinary diverse
present exemplified by the foodstuffs available in the Naschmarkt.
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By contrast with Vienna, Budapest only acquired the status of a capital
city in 1872 when it was formally constituted out of its three parts, Buda,
Obuda and Pest. However, as Hungary benefited from the Ausgleich of 1867
the city rapidly became the fastest growing urban centre in central Europe.
The new constitution of the Dual Monarchy gave Hungary its political
independence and initiated the country’s rapid economic growth, stimulating
the mobility of the population to the extent that by 1895 Budapest registered
a total of 130 000 visitors. Prague, also a Residenzstadt, grew less rapidly and
remained much smaller although it continued to expand. Czech nationalists
felt that the Austrian government denied Prague practical recognition of its
role as the historic capital of Bohemia and as the centre of the most highly
industrially advanced part of the empire. Nationalists in both cities were
anxious to establish their distinctive cultural identities. In Budapest this
was bound up with the government’s programme of Magyarization, the
promulgation of measures intended to assimilate Hungary’s non-Magyar
populations into the culture of the dominant Magyars. In Prague the Czech
nationalists actively supported and promoted Czech culture as the
industrialization of the city encouraged immigration from the surrounding
Czech lands, turning its German inhabitants into a minority. In both cities
ethnographic and trade exhibitions played a role in establishing cultural
identity through the display of national achievements.

In Budapest the Millenary Exhibition of 1896 and its accompanying festiv-
ities were intended to celebrate the occupation of the Carpathian basin by the
Magyar people and were heavily bound up with the policy of Magyarization.
Anxious to compete with Vienna, the government had previously set up an
International Ticket Office for the State Railways with branches in Vienna
and Constantinople (1884). This body was subsequently to combine the
functions of tourist promotion and the role of the government’s national
public relations agency, all without involving any substantial funding.*
However, for the exhibition substantial funding and promotional support
was forthcoming since the government wanted to use the opportunity to
divert the sympathy of foreigners from the causes of Hungary’s suppressed
ethnic groups. Pamphlets were published for this purpose which provoked
replies in kind from oppositional groups and aggressive counter-demon-
strations in Belgrade.®® The celebrations left their mark upon the city in
the form of monuments to Magyar culture, most notably public buildings,
museums, bridges, the first underground railway, the Millenary Monument
on Heroes Square and an exhibition hall, while Vajdahunyad Castle in the
City Park, originally designed as a temporary structure for the exhibition,
was rebuilt in 1907 because of its popularity.>' The disappointing attendance
at the exhibition, two-thirds of which was Hungarian, made the government
reluctant to provide further financial support for tourism. Nevertheless by

107



134 THE CITY IN CENTRAL EUROPE

1900 there were about fifty hotels in Budapest near the eastern railway
station and along the quaysides, the most luxurious situtated in the fourth
district along the Danube Corso and in the centre of the remodelled Pest
although there were no modern pensions until two years later.>

In Prague the growth of Czech nationalism played a key role in turning
the city into a centre of regional tourism. The founder of the Bohemian
Industrial Museum, the Czech patriot Vojta Naprstek, firmly believed in the
role that travel and visits to significant places could play in the cultivation
of a sense of history.*® The most important national monument intended for
this purpose was the Bohemian Museum, the outcome of the museum
company founded in 1818 for the collection of works of art and other objects
of Bohemian origin. A similar organization promoting Czech language and
literature generated the Bohemian theatre which, when it burnt down in
1881, was immediately rebuilt by public subscription. Like the ‘Czechish-
Slavonic” Ethnographical Museum housed in the old Kinsky villa, the aim
of the Bohemian Museum was to give the Czech community an awareness of
its own cultural heritage. The museum was completed in 1891, the year that
Prague was host to a trade and ethnographic exhibition which, despite some
cooperation in the planning stages between the Czech and German trade
associations, turned into a celebration of Czech achievements and was there-
fore boycotted by the Bohemian Germans.* The exhibition attracted over a
million Czechs and Slavs from all over the empire and beyond and contri-
buted to the growth of mass Czech national self-consciousness. Legacies of
the exhibition included a scaled-down version of the Eiffel Tower, a maze
and a funicular railway on Petfin Hill.

Although Vienna’s tourist industry continued to expand, by the beginning
of the twentieth century the city was beginning to find itself competing with
the new regional tourism while the empire’s rural resorts and spas were
increasingly attractive to urban dwellers seeking mental and physical health
in natural surroundings.® Partly as a response to this trend, health settle-
ments such as Kaltenleutgeben sprang up on the outskirts of the city. In
Budapest, the ‘city of spas’, health tourism won official support as the
Hungarian government followed up earlier initiatives and began to develop
the country’s spas by setting up a separate Tourism and Travel Company
(1902) for this purpose and an office for tourism in Budapest.®® The latter
benefited from the growth of domestic passenger traffic on the expanded
and nationalized railways as newly prosperous Hungarians took advantage
of the modern facilities of their own capital rather than travelling to Vienna,
from which they felt increasingly alienated politically. By the early twentieth
century many of Budapest’s spas had been redeveloped, either privately or
by the municipal authorities which now owned them. The Lukasbad spa,
for example, was redeveloped by a public company which built a new hotel
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and modernized its facilities.”” One of the best known of the city’s health and
pleasure resorts was Margaret Island in the middle of the Danube. This park,
with its gardens, spa and cafeteria, was enormously popular with the elite
classes who could afford the price of admission. Its owner, the Archduke
Joseph, had developed it in the 1870s, equipping it with modern baths and
a hotel. In 1900 the Ministry of Commerce helped to fund the building of a
bridge linking the island to the river bank, making it easily accessible. In
1908 the city authorities bought the island for further development although
the price of admission continued to exclude the poor.® The city authorities
were also responsible for the building and development of the new Gellért
bath with its attached hotel specifically for tourists.

Throughout the more highly developed parts of the empire, the regulatory
and promotional roles assumed by its trade and tourist associations indicated
that they understood the commercial potential of tourism and the importance
of publicity. This was particularly true in Vienna where these organizations
were extremely active. Such financial support as there was for tourism in
Austria and Hungary came, not from the governments, but from municipal
and regional authorities and the railway companies. In Austria the Ministry
of Railways (founded in 1896), which was responsible for publicity and
timetables, provided the only direct state support for tourism, setting up
information and travel bureaux including one in London (1902), followed
by others in New York, Paris and Berlin.®* Approached by exhibition organ-
izers from London with a view to setting up a big Austrian trade and tourism
exhibition in 1906, the Viennese associations eagerly agreed to participate
and to contribute the bulk of their own costs.*

A similar attitude was adopted by Prague City Council which helped to
sponsor the Bohemian section of the exhibition. This was organized by Count
Franz Liitzow, a fervent Czech nationalist who was eager to attract influential
and sympathetic visitors to Prague. Formerly an attaché to the Austrian
embassy in London, Liitzow had previously written an English guidebook
to Prague, a history of the city and its principal monuments.®* The exhibition
handbook extolled the picturesqueness of ‘Old Prague’, its castles, views and
quaint old streets like Golden Lane, whilst clearly setting out Bohemia’s
claims to a separate historical and cultural identity. The authors complained
that under Austrian rule the life of Prague as ‘a residential town has vanished
and with it the influx of foreign guests’. They criticized the traditional
western habit of associating Bohemia with the ‘uncivilized’ Slavonian tribes
of the east while emphasizing the region’s links with the Hussites, evidently
hoping that the sympathy of Protestant tourists might prove politically
helpful.®

In 1908 a similar exhibition was put on in Hungary. Initial difficulties were
caused by the passive opposition of the Minister of Commerce, despite the
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fact that Britain was one of Hungary’s main trading partners. Unfortunately,
although the exhibition attracted 1 293 989 visitors, Hungary was not yet
included in Cook’s system, so that most western tourists continued to think
of Budapest as remote and inaccessible.®® By 1912 the situation was
improving as the beauties of Hungary were heavily promoted in the Viennese
version of the Excursionist, and the number of visitors to Budapest had
doubled to around 250 ooo, although only 15-35 ooo of these were foreign.®

Within the empire, as the rationale underpinning the union of the different
linguistic and ethnic communities became increasingly anachronistic,
tourism became a useful vehicle for Habsburg myth-making. The presence
of domestic and foreign spectators was essential to the success of the carefully
staged events which constituted the various Jubilee celebrations punctuating
the Emperor’s lengthy reign. These displays presented Franz Joseph as a
kind of folk hero, father of the Habsburg ‘family of nations’.®> The broad
new streets of Pest and the wide boulevards of the Viennese Ringstrasse
provided perfect settings for theatrical displays of imperial splendour, one
of the most spectacular of which was undoubtedly the hugely expensive and
lengthy Viennese pageant celebrating the Emperor’s silver wedding in 1879.
Designed by Makart, the history painter, 10 000 or so participants dressed
in the costumes of Habsburg Flanders depicted the benign effects of the
Habsburg reign on art and industry.*® By the 1908 Jubilee the rise of
nationalism led to a change of theme as deputations from each province
trooped along the Ringstrasse. Dressed in their own national costume, they
represented the complete range of ethnic communities while the indefati-
gable Emperor saluted for three hours. The Habsburgs had long used printed
images for propaganda purposes and they now found a new outlet in the
tourist souvenirs produced for these events.” One of the most popular was
the Jubilee postcard, designed by Koloman Moser for the Staatsdruckerei in
1908.

By the end of the decade Vienna had developed all the features of a
modern tourist culture and events such as the civic visit from the Lord
Mayor of London promoted Vienna as a ‘model city, a hive of industry and
a place of pleasure’, with nearby winter sports, and luxurious shopping.®
New attractions such as a Viennese Music Week raised the total of foreign
visitors to over 100 000, 20 per cent of all visitors.®” However, the numbers
of foreign tourists still fell short of the numbers attracted to Berlin or Paris.
Wickham Steed commented that, “for forty years the Viennese have been
studying how to draw a stream of foreign visitors to their city and for forty
years have been astounded at their failure.”® Yet before the First World War
the industry was making a substantial contribution to the city’s economy.
Foreign tourists spent around ten crowns on board and lodging and twelve
crowns on other forms of spending, including pleasure, so that the 500 0oo
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foreigners who visited the city for an average of three days contributed to a
total of around 20-25 million crowns per annum. In addition to this there
was the income from domestic tourism.”

Ilsa Barea writes that the ‘local colour’ of the popular songs which told
the Viennese that they and their city were ‘unique, marvellous and extremely
lovable was as truthful as the chromo-lithographs of that time.””> Before
the First World War Vienna'’s tourist culture came to depend heavily on the
naturalized and indigenous myth of ‘old Vienna’ which masked the tensions
of modern Viennese life and which reduced the city’s cultural identity to the
elements of nostalgia, royal glamour, gaiety and Gemiitlichkeit, a ‘fairytale’
as one work of romantic fiction set in the city described it.”* Wickham Steed
described the air of unreality which pervaded Vienna, which he attributed
partly to the success of the old Habsburg stratagem of ‘diversion’ by amuse-
ment.”* Of the Viennese he said: '

They enumerate the attractions of Vienna, the multiplicity of its pleasures, the
beauty of its monuments and the charm of its natural surroundings; but they
forget that for a capital to act as a magnet upon strangers it must have a soul of its
own with which the stranger can secretly commune. Both Vienna and ‘the

~ Viennese’ are soulless or, at least, their ‘souls” are so much in abeyance that neither
thrills the thoughtful stranger with that inward satisfaction that moves the heart.”

It was not surprising therefore that foreign visitors who penetrated beyond
the staged myth of ‘old Vienna” were bound to find something disturbing
in the back regions, making unfavourable associations between the pleasure-
seeking ways of its inhabitants, the signs of imperial decay and ethnic
nationalism. For as Vienna’'s imperial power slipped away to the peripheral
regions of the empire, to the regional and national centres like Prague and
Budapest where many of the principal tourist sights were associated with
national hopes for the future, their Viennese equivalents appeared to be
associated only with the past. In a city whose public monuments constantly
reminded viewers that cultural identity was a controversial and contested
issue the demand for a ‘Viennese soul’ was itself a demand for the realization
of a tourist myth.
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