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Between online and offline solidarity: lessons learned from the Coronavirus outbreak in 

Italy 

Maria Laura Ruiu and Massimo Ragnedda 

 

1. Introduction 

This article uses social media phenomena during Italy’s 2020 COVID-19 lockdown to explore 

certain propositions about social solidarity and to ask how the encounter between a population 

facing a common threat across all social groups and statuses might reconcile Durkheim’s 

classic distinction between mechanical and organic solidarity. In other words, what happens 

when a highly differentiated society, bound organically, comes to universally share the same 

challenge conducive to a form of solidarity that Durkheim might describe as mechanical? This 

paper examines some experiences that can help understand this apparent paradoxical 

overlapping between mechanical and organic solidarity. Such forms of collective solidarity are 

mediated by the “technological individualisation” imposed by the pandemic, which is likely to 

influence social relationships even in the post-pandemic era. This is important to consider since 

social solidarity represents a powerful response to mitigate shock during crises (Mishra and 

Rath, 2020). Crises can cause psychological trauma due to a loss of attachment to places and 

their social function, which are core elements for the formation of collective identities (Erikson, 

1976). However, the technological acceleration produced by the COVID-19 pandemic might 

have transformed social distancing in (an online) collective effervescence (Durkheim, 1915). 

Following, Thijssen’s (2012) revision of the Durkheimian concepts of solidarity, this paper 

will interpret these forms of solidarity as an integrative process that links structural forces of 

integration with intersubjective sources of integration. 

More specifically, this paper reflects on some forms of e-solidarity which have spontaneously 

emerged as a reaction to the COVID-19 outbreak by exploring a specific context represented 

by Italy. The Italian case represents a model for other countries on how to manage the social 

anxiety and isolation caused by lockdown. This is also evident in the emulation of the same 

initiatives in other European countries, such as Spain, France and England, where lockdown 

arrived later. Italy was the first European country with a high number of COVID-19 cases 

compared to mainland China (WHO, 2020). Since the identification of the first two cases on 

January 31 2020, the Italian government has increasingly adopted restrictive measures to 

contain the spread of the virus. These measures included quarantine for over 50,000 people in 



11 towns of northern Italy (Gazzetta Ufficiale, 2020a) on February 22 2020, and the lockdown 

of the entire country on the 10th of March (Gazzetta Ufficiale, 2020b). 

Given the extreme decision to lock down the entire country, this paper investigates the effects 

produced by the restrictions in terms of the raise of e-solidarity initiatives. 

E-solidarity is intended as an (online) expression of a “particular solidarity” (Schwartz, 2007) 

that arises from specific circumstances and generates a collective emotional understanding. In 

this sense, solidarity is accomplished when individual emotions are made collective and 

individuals share empathy for each other (Stewart & Schultze, 2019). Such a group, created by 

social media participants, shares emotions related to the COVID-19 lockdown and signals a 

certain response or sensibility to it. More specifically, the shared emotion in this specific case 

is represented by benevolence, which underpins intergroup empathy (Louis et al., 2019). We 

studied patterns of online signalling that have been explicitly identified in Italy’s mass media 

and by international audiences as socially salient, and conducive to collective support. In turn, 

we studied the emergence and trajectory of those signals, by referring to the most popular 

collective forms of online reciprocal support that emerged during the first lockdown.  

The fact that people were forced to stay at home under curfew for the very first time since the 

end of the Second World War, increased use of social media to look for information, 

communicate and for entertainment. It also became fertile ground for the increase of e-

solidarity initiatives that connected people at the micro-meso-macro levels, and also in the 

offline realm. At the family/friends’ level (micro level), social media allowed people to 

virtually meet up and either have aperitifs/coffee/dinner together or to take part in activities 

together (such as collective music videos). At the neighbourhood level (meso level), social 

media was used to organise collective meetings and activities such as singing from the 

balconies. At the national level (macro level), some influencers launched initiatives and 

hashtags that connected people and encouraged them to respect the rules imposed by central 

government.  

To investigate these multilevel forms of solidarity, the first section reviews the literature related 

to e-solidarity. The second section reports on the research strategy adopted to identify the most 

popular e-solidarity initiatives. The third section reports the results of the analysis of four 

initiatives. These results will be discussed in relation to the role played by social media in 

supporting the organisation and implementation of such collective activities. Finally, some 

conclusions will be drawn by highlighting that these forms of mediated solidarity exemplify 



the paradox of collective individualised solidarity, which might reconcile the coexistence of 

forms of both mechanical and organic solidarity. 

 

2. Literature Review 

Solidarity can be defined as “the imperative to act towards vulnerable others without the 

anticipation of reciprocation” (Chouliaraki, 2011). While this definition requires the presence 

of both vulnerable subjects who receive solidarity and “distant others” who provide support, 

Fenton (2008: 49) refers to “a spirit of mutuality and reciprocity without individual advantage 

[…], leading to a network of individuals […] that are bound to a political project”. This 

definition also seems to include people who share the same conditions and join efforts in a 

common political/social project. However, both definitions rely upon the individual choice of 

being part of a collective instance for the common good (Koolers, 2012). This interpretation of 

solidarity seems to challenge the structural interpretation of social solidarity as interpreted by 

Durkheim by emphasising an interplay between individual self-reflexivity and structural 

determinants. However, the structural conditions imposed by the circumstances and the 

regulatory framework to tackle the pandemic are the basis for reconciling this apparent 

discrepancy. In fact, for Durkheim ([1893] 1969) mechanical solidarity is typical of pre-

modern societies characterised by high degrees of cohesion. The division of labour and the 

complex organisation of modern society led instead to an organic form of solidarity based on 

complementary differences. However, following Thijssen (2012, p. 456), “each of Durkheim’s 

structurally imposed forms of solidarity can ultimately be linked to subjectively-based 

emotions and cognitions”. To reconcile this contradiction, Thijssen refers to intersubjective 

recognition, emphasised by Fraser and Honneth (2003), and the dialectic interpretation of 

solidarity proposed by Honneth (1996), who interprets intersubjective logic (antithesis) in 

connection to structural logic (thesis), which result in a synthesis of both an instinctual and 

rational identification with the structural principles of the group. However, this process does 

not necessarily have to be read as being in dialectical opposition. In this direction, the 

persistence of forms of mechanical solidarity in an organic society might be interpreted as a 

result of this interplay between intersubjective recognition and structural normalisation of 

solidarity and between more mechanical and spontaneous forms of reciprocity and instrumental 

aggregation of complementary forces in times of crisis. 

The use of digital technologies during the pandemic might help understand this interplay thanks 

to their capacity to expand communication networks which are characterised by different 

durability, internal structure and strength of ties (Stalder, 2013). On the one hand, they offer a 



platform for like-minded people to interact and potentially create a cohesive identity during 

crises when additional control is enforced. On the other hand, a recent review of studies (Waytz 

& Gray, 2018) suggests that online technology for communication may function both as a 

social connector and a separator. Online technologies have been found to promote impersonal 

communication (Konrath et al., 2011; White & Dorman, 2001) and individualism (Wellman et 

al., 2003). At the same time, online technologies functionally connect users who have different 

expertise and might instrumentally connect around a specific purpose. A line of studies shows 

that social media contributes towards building resilience in a time of crisis (Duffy, 2012; White, 

2012; Yates & Paquette, 2011). Social media is generally recognised to facilitate both the flow 

of information between institutional sources and people (Vos and Sullivan, 2014) and 

connectedness with family/friends and the broader community, by providing support and 

guidelines (Taylor et al., 2012). Moreover, it connects people in disadvantaged contexts to 

combat social isolation (Molyneaux et al., 2012).  

García, Jeroen and van den Bergh (2010) identify different forms of cooperation, of which 

altruism (cooperation with everyone) and parochialism (cooperation with in-group members) 

might help understand the rise of integrated forms of mechanical and organic solidarity, but 

also collective and individualised expressions of solidarity during the Covid pandemic. 

However, among several factors, altruism results from direct benefits and reciprocal 

interactions that will have positive effects on the network (Lehmann & Keller, 2006). The 

concept of altruism is generally defined as an expression of benevolence (Louis et al., 2019) 

based on the welfare and happiness of others (Kelly & Walsh 2015) or on the urge to help 

another (West et al., 2007). Altruism is defined by Durkheim as a characteristic of mechanical 

society, which is characterised by uniformity and sharing of ideas. Parochialism has recently 

received attention by scholars (Choi & Bowles, 2007; Hammond & Axelrod 2006; Lehmann 

& Feldman, 2008) who defined it as an individual sacrifice to benefit the in-group and harm an 

out-group. Therefore, parochialism is an expression of altruism that is in-group oriented and 

creates a collective conscience characterised by a unifying identity and internal cohesion. Even 

though the interpretation of organic solidarity has been sometimes contradictory in Durkheim’s 

work, especially when explaining the individualism that characterises organic society 

(Bearman, 1991), altruism and parochialism might reconcile such contradiction. In fact, 

especially when considering the emergence of a threat such as the pandemic, the function of 

such networks of interest might be temporarily instrumental. This highlights the individual 

interest in being part of an exchange (e.g., feeling of protection) against an external common 

threat. The empirical section of this paper will use some case studies to show how the first 



wave of COVID-19 triggered both these two forms of altruism (unconditioned and parochial) 

also thanks to the use of social media. Therefore, given these premises and the sometimes-

conflicting debate around the forces that generate mechanisms of solidarity, there is still a need 

to investigate the role of the Internet, and social media in particular, in supporting the 

expression of (e)solidarity. 

This aspect deserves attention to understand what virtuous mechanisms might be activated in 

a time of crisis in terms of solidarity networks, which, in turn, might be reproduced when the 

crisis is over. In this vein, this paper aims to answer the following research questions: 

 

RQ1: What are the positives activated by e-solidarity mechanisms in Italy during the first wave 

of the COVID-19 pandemic? 

 

Previous studies show that users tend to use social media to express their concerns and 

closeness to people affected by a crisis (Procopio & Procopio, 2007; Smith, 2010; Hjorth & 

Kim, 2011). However, as highlighted by this literature review, the development of “in-group 

solidarity” might mirror “out-group hate” (Yamagishi & Mifune, 2009) and parochialism 

(García, Jeroen and van den Bergh, 2010). In fact, solidarity might also trigger the emergence 

of groups that act as independent agents in their own interests (Turchin, 2003). The in-group 

and out-group dynamics might suggest the activation of mechanical solidarity thanks to the 

development of a collective conscience around a common threat that increases internal 

cohesion. Therefore, the second research question aiming at investigating how altruism can 

lead to the formation of in and out-groups, and mechanical and organic mechanisms of 

solidarity, is articulated in two sub-questions: 

 

RQ2a: has COVID-19 e-solidarity generated in-group versus out-group dynamics? 

RQ2b: How can the COVID-19 multilevel (local-national-global) and individualised (through 

individual use of technologies) mechanisms of e-solidarity reconcile the dichotomic distinction 

between mechanical and organic solidarity? 

 

3. Research Strategy 

We studied patterns of online signalling which had been explicitly identified in Italy’s mass 

media and by international audiences as socially salient and conducive to collective support. 

Specifically, in the early stages of lockdown, we identified four main cases of e-solidarity that 

are represented by online networks of support that were amplified by mainstream media at the 



national and international levels: i) the hashtags “#iorestoacasa” (I’m staying at home) and 

“#andràtuttobene” (everything will be all right) on social media, ii) “performances on 

balconies”, iii) “influencers’ campaigns” and iv) “altruism and e-parochialism”. The two 

hashtags were chosen because on the 10th of March 2020 the Government enforced the law 

decree #iorestoacasa (Ministero della Salute, 2020) and both hashtags were among the most 

used during the first lockdown in Italy and were associated with messages of hope and positive 

emotions (Otte, 2020). Between the 10th and the 24th of March 2020, the hashtag “iostoacasa” 

was used 1.4m times on Instagram, plus 264k uses of similar hashtags (such as e.g. 

#restiamoacasa). In the two weeks considered, 554 videos were posted on YouTube with the 

hashtag #iorestoacasa and 472 videos with the hashtag “andràtuttobene”, 186 of which either 

involved children as protagonists or were targeted at children. On Instagram, the hashtag 

“andràtuttobene” appeared 582k times, and 627k similar hashtags (such as e.g. 

“andratuttobene” or “tuttoandràbene”) were used. 

The performances on the balcony were chosen because they have spread across the world 

following the Italian example to promote reciprocal encouragement (Fidler, 2020; Taylor, 

2020). Ferragni’s celebrity campaign was chosen because it raised more than 4m euros that 

were used to build a new intensive care unit at the San Raffaele hospital (Burioni, 2020). 

Finally, we will discuss the main examples of e-parochialism emerged during the first 

lockdown. This analysis was based on multiple sources including national reporting by the 

most-read national newspaper (La Repubblica, Statista 2019), YouTube videos and Instagram 

posts (published between the 10th and 24th of March 2020) that contain the two hashtags. La 

Repubblica dedicated an online page to update news about Covid-19 hour by hour (Stabile and 

Matteucci, 2020). 

The analysis starts on the 10th of March 2020 (when the lockdown law decree came into force) 

and includes the observation of the first two weeks of lockdown in Italy. Two weeks was 

sufficient to observe the consolidation of some dynamics, especially considering that thanks to 

the Internet, other countries had started to adopt the same practices when their governments 

established lockdown. Finally, the study involved an interview with one of the “performers” to 

further investigate her commitment to solidarity practices.  

All these cases represent per se expressions of solidarity and the aim of the present study is not 

to quantify and classify their different social effervescence. In contrast, this research adopts a 

qualitative case study methodology, using various data sources to explore the solidarity 

phenomenon within its naturally occurring context (Rashid et al., 2019). The case studies were 

selected to observe the specific dynamics that characterise each of these forms of reaction in a 



period of crisis and understand how these examples have become successful in alleviating 

social isolation across the world. In other words, these expressions of online collective 

effervescence unite people who are physically distant but share the same goals (Schiermer, 

2014). These examples also help explain the coexistence of multilevel forms of solidarity that, 

as this paper will try to show, from a theoretical point of view might be interpreted as a 

reconciliation between mechanical and organic forms of solidarity. 

 

4. Cases 

 

This section explores the main characteristics of the four cases included in this paper. It is split 

into four parts, following the four main forms of e-solidarity generated through social media, 

but amplified by mainstream media, both nationally and internationally.  

  

4.1 #iorestoacasa and #andràtuttobene 

The hashtag #iorestoacasa was launched on Twitter by a member of the Democratic Party 

Filippo Sensi (@nomfup). It became so popular that the law decree, which entered into force 

on the 10th of March 2020 and locked down the entire country, was named after it. Moreover, 

it was translated into several languages (in French as #jerestealamaison, in Spanish as 

#quedateencasa and in English as #stayathome), when other European countries were forced 

to adopt the same restrictive measures (Bozza, 2020). Together with #andràtuttobene, it became 

an identifier for several indoor activities and experiences posted on social media. However, 

#iorestoacasa tended to be associated with both adults and children, and with many different 

activities such as cooking, reading, artistic performances, singing, fitness activities and makeup 

demonstrations. Several videos were also posted by the National TV channel Mediaset (2020) 

and other channels such as spettacolomania.it (2020), FanPage.it (2020) and Jose Antonio 

Naranjo Mena de Andújar (2020) in which celebrities promoted auto-isolation.  

In contrast, #andràtuttobene was more likely to be associated with children’s messages and 

activities. In fact, some mothers in the South of Italy posted pictures and videos on Facebook 

of pictures painted by their children using rainbow colours and the message “everything will 

be all right”. The hashtag became viral across the country. However, the use of this hashtag 

originated offline before the lockdown was put in place. In fact, a poet launched an initiative 

to leave post-its around Milan with the message “everything will be all right” (Landoni, 2020). 

Then, this practice spread across the country and was advertised on social media. Several 



initiatives originated from this message. In fact, the “Zecchino d’oro” festival, the most popular 

children’s singing competition in Italy, promoted a song titled “Everything will be all right 

(Let’s stay together)”, and invited children to download the material and learn and sing the 

song online. The hashtag became so popular that, on the 12th of March 2020 a headline in The 

Guardian translated the message of the tag #andràtuttobene in “Everything will be all right” 

and classified it as a “message of hope” (Otte, 2020). Moreover, after the UK was put under 

lockdown, on the BBC (2020b) a schoolteacher encouraged her alumni and other children to 

draw a rainbow, which is always associated with the hashtag. Some videos also showed 

international solidarity such as those posted by the Embassy of Romania (Ambasciata di 

Romania nella Repubblica Italiana, 2020) in which some Embassy operators applauded Italy 

(and its workers on the frontline). In a video realised by the International Group for technical 

Cooperation with Developing Countries (Il Dolomiti, 2020), Ugandan Children sang “Come 

on Italy”, and in a video posted by the Sustinente Council (Comune di Sustinente, 2020) 

children from Bangladesh wished Italy a swift recovery.  

The use of hashtags might be considered both a mechanical and organic signal of solidarity. In 

fact, on the one hand they create individualised participation in the collective effervescence 

thanks to technologies, by creating a space for mechanical mechanisms of solidarity. This 

might be supported by the emergence of social cohesion against a common threat and in support 

of the restrictions. On the other hand, they create a platform for different expertise to meet and 

ensure the organic function of society based on the exchange of complementary competencies. 

In the above-mentioned examples, users played a role in activating mechanisms of mechanical 

solidarity thanks to connections with similar people who share the same worries. At the same 

time, the use of hashtags triggered complex organic forms of solidarity given the expertise 

offered to the members of that network. For example, teachers who instruct children to carry 

out some activities by labelling their expert competence with the hashtag #andràtuttobene 

might be interpreted as an organic form of solidarity, which supports both children who are 

home schooling and alleviates parents’ home caring activities. On the other hand, children’s 

online participation is fundamental for education to function, especially when schools were 

closed (from the 10th of March to the 3rd of May 2020). Moreover, the various activities 

promoted online offered multiple expressions of expertise at the service of the collective. 

 

4.2 The balcony performances 

The balcony performances included several activities such as music and collective singing, 

individual performances (professional musicians and dancers) and fitness activities. However, 



the most popular activity was collective singing. La Repubblica titled an article “Italy on the 

balcony: songs against fear” (Scorza, 2020). This initiative, which was spontaneously called 

“flash-mob” on social media, was launched on Facebook by Stefania Cammarata di Mango, a 

singing teacher from Turin, on the 13th of March 2020. From that day, every afternoon at noon 

people on their balconies/rooftops/windows across the country met to applaud the Italian 

doctors, nurses and workers on the frontline, and every evening at 18:00 to sing songs together 

(Tortello, 2020). These arrangements became so popular that The Guardian labelled the 

initiative as “balcony singing in solidarity” (Thorpe, 2020), the BBC (2020a) reports that “Italy 

sings to defy coronavirus”, The New York Times defined it as “a Moment of Joy” in a “Moment 

of Anxiety” (Horowitz, 2020), El Pais (2020) defined it as a reaction of the Italian spirit and 

Le Figaro as a way to replace suspended cultural events (AFP, 2020). For example, in a singing 

performance, a woman in Turin involved her older neighbour, who could not meet in person, 

repeatedly shouting “Ciao Vittoria, I love you” (Marta Frida, 2020). The performer was 

virtually interviewed about her relationship with her neighbour. She said that she and her 

partner started to do the shopping for their older neighbour and to have a daily relationship 

with her through social media. In exchange, the neighbour supported them with her expertise 

in cooking traditional food from the South of Italy (where her family is originally from), 

strengthening their relationship.  

This activity is also connected to some celebrity campaigns aimed at promoting respect for the 

restrictions. In fact, several singers and artists performed on their balconies or in their homes. 

In this case too, the boundary between mechanical and organic solidarity becomes thin. The 

balcony singing became a sort of ritual, which might be interpreted as a form of mechanical 

solidarity that generates “group identification and identity fusion” (Whitehouse & Lanman, 

2014). On the other hand, it is also an organic form of solidarity that keeps basic functions of 

society at work. This is exemplified by the substitution of cultural events with balcony 

performances by celebrities, which keep cultural and artistic functions of society active in 

exchange for an audience. At the same time, this form of solidarity provided the opportunity 

for individual creativity to emerge and functional use of the media to activate social solidarity, 

oriented to keep society functioning.  

 

4.3 Influencers’ campaigns 

Among the most effective social influencers’ campaigns, the “Go Fund Me” campaign 

launched by Chiara Ferragni (an Instagram influencer) and her husband Fedez (a rapper) in 

collaboration with Professor Alberto Zangrillo (head of the cardiovascular and intensive care 



department at Milan’s San Raffaele hospital) was particularly successful 

(https://www.gofundme.com/f/coronavirus-terapia-intensiva). In four days, the campaign 

raised more than 4m euros that were used to build a new intensive care unit at the San Raffaele 

hospital (Burioni, 2020).  

On the 19th of March, another campaign was launched by the same couple in collaboration with 

the singer Andrea Boccelli to collect 100k euros to buy equipment for a hospital in Camerino 

(Il Fatto Quotidiano 2020). Moreover, other celebrities posted on Instagram or shared their 

songs written as a sign of solidarity for the tragedy that hit Italy. For example, U2 vocalist 

Bono (@u2) shared the song “Let Your Love Be Known” written for Italy’s coronavirus 

victims (Chilton, 2020). Another successful example by the group Casa Surace was shared 

across Facebook, Twitter, Instagram and YouTube and, at that time, amassed more than 3m 

followers (Casa Surace, 2020). This family and friends-based experiment started in 2015 as a 

way to post funny videoclips that mock the rivalry between the North and the South of the 

country. Their video, in which the grandmother gives advice on how to prevent the spread of 

the virus, was so popular that it was subtitled in several languages (e.g. English, Arabic, Farsi 

and Chinese), shared by Aljazeera (2020), Daily Mail (2020), Breakfast Television Toronto 

(2020) and mentioned by UK newspapers (Giuffrida, 2020).  

Even though these examples might depoliticise and reduce solidarity practice to individualised 

acts of technological consumption, by also producing an uncertain impact on individual moral 

consciousness in the long run (Driessens, Joye, & Bilterey, 2012), in the case of COVID-19, 

everyone was affected and was aware of what was happening. Therefore, even interpreting the 

fundraising campaign promoted by Ferragni & Fedez as a form of “marketization of 

philanthropy” (Nickel and Eikenberry, 2009) or as a form of “charitainment” (Dayan & Katz, 

1992), this action raised money needed to construct an intensive care unit, which was functional 

to the management of the pandemic. In this sense, this mechanism of solidarity might be 

interpreted as typical of an organic society in which the entertainment function of celebrities 

activates collective efforts to adapt to concrete need for resources. At the same time, it activates 

mechanical solidarity through social media by creating the conditions for users to share the 

sentiment of belonging to a country that is under pressure (Anderson, 2020). 

 

4.4. Altruism and E-parochialism 

Some forms of racism were perpetrated in Italy against Chinese people before the virus spread 

in the country (The Guardian, 2020). Furthermore, when Italy was still the only country in 

Europe to be affected by the outbreak, some Internet users from other countries, mocked the 



Italian situation, e.g. by sharing a video published by a private French television channel (Canal 

+) about “corona pizza” (see www.youtube.com/watch?v=hYWAsLKyPAw). Even though 

this video was immediately removed, the “parochial altruism” was amplified by Italian 

responses, with the publication of several videos on YouTube (e.g. 

www.youtube.com/watch?v=hj4J3mZQo3k). However, when the virus spread in France and 

other countries, people started to emulate Italy’s example by, for example, performing on the 

balcony to express their solidarity to both in-group and out-group people (Fidler, 2020). 

Therefore, following Durkheim ([1893] 1969), we may argue that sharing the same problem 

might be interpreted as a trigger for passing from a mechanical form of solidarity (within a 

small group that shares similar conditions) to a form of organic solidarity (exchange and 

interest-driven interdependencies within society). Moreover, this transition might also be 

explained by the interactive character of digital technologies (Ragnedda & Ruiu 2020). Indeed, 

the fact that users can share and interact in real-time favours dialogue and reciprocal support 

when the emergency involves everyone. However, this type of reciprocal support is also 

functional to the management of the crisis and creates interdependencies between those who 

have accumulated expertise and those who need an antecedent to learn how to manage the 

crisis. Moreover, in this context, social media is not used to preserve local cultures, as shown 

by previous research (Molyneaux et al., 2012), but rather local culture is used to strengthen a 

sense of belonging to the country. This multilevel sense of community (from the 

neighbourhood to the national level) also serves as a testimony of resilience that connects other 

cultures and countries in similar conditions. For example, social media also enabled people 

from China and Italy to connect and support each other. This is also evidenced by several 

exchanges of supportive messages on YouTube between the two countries, such as in the case 

of Italian people who thank Chinese people for their help from their balconies (New China TV, 

2020a), or post individual videos (New China TV, 2020b), and Chinese people supporting Italy 

to “stay strong” (New China TV, 2020c). 

 

5. Discussion 

The four examples of solidarity, triggered by the coronavirus restrictions, can be classified as 

examples of digital collective “swarms”, which are collective, spontaneous actions 

implemented by independent individuals to pursue a collective effort (Stalder, 2013). This 

suggests that individuals fought against their isolation by virtually participating in a collective 

effort to support each other. In response to RQ1, the outbreak generated e-solidarity 

mechanisms that simultaneously work on two levels, which suggest the coexistence of both 



forms of mechanical and organic solidarity in the COVID-19 pandemic. One level relates to 

the in-group, which includes people connected through physical proximity or friendship/blood 

ties (e.g. people living in the same neighbourhood who meet up every day on their balconies, 

or families). This example might be interpreted as an expression of mechanical solidarity 

dictated by a common enemy (the pandemic) and shared social norms that condemn actions 

that are not accepted by the collective conscience (Fraser & Honneth, 2003) and might put the 

collective at risk. A second level relates to the out-group (e.g., people with no personal 

connections but who share the same problem, and people who are altruist but not directly 

affected by the problem). In this direction, previous studies show that users tend to express 

their concerns and closeness to people affected by a crisis on social media (Procopio and 

Procopio, 2007; Smith, 2010; Hjorth and Kim, 2011). In the present case, people were 

simultaneously motivated by an individual need to collectively alleviate the negatives deriving 

from forced isolation, and by a form of altruism towards those who were more isolated than 

others (e.g. vulnerable people) and could not meet other people for any reason. For example, 

the above-mentioned singing performance in Turin might be interpreted as a form of organic 

solidarity in which instrumental solidarity emerges by connecting people with different 

functions and different backgrounds. This informal network of support played a fundamental 

role during the pandemic in supporting the formal Italian social support system, which has been 

subject to budgetary constraints (Sanfelici, 2020). At the same time, instrumental does not 

mean unemotional. In fact, it requires intersubjective relationships that represent a fertile 

ground for mutual empathy (Thijssen, 2012). 

Differently from previous findings (Bernhard, Fehr & Fischbacher, 2006; Wit & Wilke, 1992, 

Yamagishi et al., 1999), which showed how community members tend to collaborate with in-

group members more than with “outsiders”, the Italian lockdown shows that e-solidarity can 

work simultaneously towards both “parochial altruism” (Choi & Bowles, 2007, Lehmann and 

Feldman, 2008) and “unconditioned” altruism (Lehmann & Keller, 2006, Nowak, 2006). In the 

first case, Internet technologies served as an appropriate tool for developing neighbourly 

dynamics, combating social isolation and organising practical activities (social meetups and 

activity programs). In the second case, digital technologies are used to connect and share that 

specific experience (e.g., singing from balconies) with outsiders (through the publication of 

videos on social media platforms), and in turn, invite other people and communities to do the 

same.  

However, in response to RQ2, this latter form of e-solidarity is triggered by sharing the same 

disadvantage, which reinforces the emergence of mechanical forms of solidarity based on in-



group cohesion. The e-parochialism between countries which were already hit by the virus and 

those which were not, reinforces the idea that mechanical solidarity can be found in conjunction 

with organic solidarity because it is instrumental to the management of the problem. In fact, 

when other countries were also affected by the virus, this parochialism tended to disappear 

because of a rationally and emotionally motivated exchange of knowledge and experience. 

Moreover, this multilevel expression of e-solidarity was reinforced by “celebrity 

humanitarianism” (Chouliaraki, 2011) that efficiently used the Internet to perform, and 

emotionally express their own “humanity” by substituting the voice of the “suffering other”. 

The “celebrity humanitarianism” simultaneously enhanced in-group dynamics by fundraising 

for hospitals and vulnerable people, and out-group mechanisms by creating awareness about 

the problem globally. The example of Casa Surace is effective in this direction. The use of 

well-known expressions from Neapolitan dialect and cultural stereotypes serves to reinforce 

the connections between the local culture (in-group) and the national identity (out-group). 

Moreover, its translation into other languages serves as a bridge between different cultures and 

societies that have the same problem. Finally, among the tips provided by the video, the 

grandmother also suggests that young people should teach the elderly how to use social media 

to take care of them virtually.  

Therefore, even though the cooperative capacity of a group might result from different attitudes 

and individual behaviours (García, Jeroen & van den Bergh, 2010), altruism and e-solidarity 

in the case of coronavirus result from reciprocal interactions that benefit the network (Lehmann 

and Keller, 2006). Social media promoted and facilitated communication processes not only 

between institutional sources and people (Vos and Sullivan, 2014), but also between family 

members and friends and with the broader community (Taylor et al., 2012). Social media also 

offered the opportunity for vulnerable people to alleviate social isolation (Molyneaux et al., 

2012). Anderson (2020) interpreted the panic caused by the pandemic as a trigger for 

mechanical solidarity because the individual is connected to the collective consciousness and 

collective ideas/behaviour (also due to a more repressive system of control). We argue that the 

use of online technologies generates a paradox of individualised collective solidarity, which in 

turn is a synthesis of both mechanical and organic tendencies. These examples reinforce the 

‘individualised’ character of contemporary forms of collective solidarity, which increasingly 

appear to be anonymous, mediated and decentralised (Schiermer, 2014). This paradox suggests 

that both forms of solidarity (mechanical and organic) are not mutually exclusive. The 

persistence of mechanical solidarity in organic society suggests that structural and individual 

determinants are at play in this dialectic. The structural constraints (the pandemic and its related 



“repressive rules”), led to the emergence of solidarity that is simultaneously intersubjective, 

instrumental, emphatic, instinctive, collective and individualised. The decision to engage in 

mediated practices of particularistic forms of solidarity (identification with group identity) and 

universalistic solidarity (instrumental intersubjectivity) via the Internet suggests that 

technologies become a fertile ground for the integration of mechanical and organic forms of 

solidarity. Despite the individualistic tendency that characterises the use of technologies, the 

case studies show that they can humanise solidarity, but they can also be functional to the 

system and goal oriented. This is also supported by the fact that, even when further waves have 

caused additional lockdowns in specific regions in Italy, the collective effervescence of 

balconies and the use of hashtags and social media live events (also celebrities' live) 

progressively disappeared (Angelini, 2020; Culicchia, 2020). The “normalisation” of the crisis 

has softened the mechanical character of solidarity by showing its organic function, which was 

instrumental in managing the “panic” of the crisis. 

 

6. Conclusion 

Some lessons can be learned from the four e-initiatives triggered by the coronavirus outbreak 

in Italy and worldwide.  

First, ICTs represent a useful tool for fighting isolation and promoting unconditioned altruism. 

The virus outbreak triggered e-solidarity mechanisms at both in-group and out-group levels. 

The real-time interactive character of digital technologies favours dialogue and reciprocal 

support when the emergency involves everyone. This is directly connected to the second point 

related to a potential rise of “parochial altruism” between “affected” and “not-affected” groups. 

The coronavirus case showed that sharing the same disadvantages is more likely to activate 

solidarity and emulation of practices. In turn, this is connected to the third lesson learned from 

coronavirus solidarity. This relates to the possibility of developing a multilevel sense of 

community (from the neighbourhood to the national and global level), promoted not only by 

the intervention of “celebrity humanitarianism”, but also by people’s interaction and virtual 

sharing of experiences, performances and worries. Finally, in this multilevel interaction, social 

media serves as a powerful tool for mediating between institutional sources and people, and 

for connecting family members, friends, vulnerable people with neighbours, and the global 

community. 

In-group and out-group dynamics suggest that mechanical solidarity has been produced thanks 

to a collective conscience around a common threat that increases internal cohesion and also 

depends on the enforcement of social distance restrictions. At the same time, the individual 



experience and decision to become a member of these virtual networks might depend on 

instrumental reasons based on complementary differences that make people dependent on each 

other. Exploring four examples of e-solidarity we tried to show that solidarity can be interpreted 

as an intersubjective logic (antithesis) in connection to the structural logic (thesis), which result 

in a synthesis of both instinctual and rational identification with the structural principles of the 

group. Therefore, this instinctual and rational choice corresponds to the simultaneous activation 

of mechanical and organic solidarity, which in turn helps explain the paradox of individualised 

collective forms of solidarity. This means that the “technological individualisation” imposed 

by the pandemic, has transformed the crisis into an online collective effervescence, which was 

functional in maintaining society’s organic functions. This also suggests a link between 

structural (necessity) and intersubjective (agency) sources of solidarity that are powerful in 

times of crisis. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



References 

AFP, (2020). Coronavirus: privés de sorties, les Italiens chantent au balcon. Le Figaro, March 

13, 2020. https://www.lefigaro.fr/culture/coronavirus-prives-de-sorties-les-italiens-

chantent-au-balcon-20200313 

Aljazeera, (2020). Italian grandma's coronavirus advice. Aljazeera, March 23, 2020. 

https://www.aljazeera.com/programmes/newsfeed/2020/03/italian-grandma-coronavirus-

advice-200323105353496.html 

Ambasciata di Romania nella Repubblica Italiana (2020). Flashmob Ambasciata di Romania: 

#AndràTuttoBene. YouTube, March 16, 2020. 

https://www.youtube.com/watch?v=JZZEnfIjrg8 

Anderson, P. (2020). A Return to Mechanical Solidarity: Panic Hoarding and Social Media in 

the Time of Pandemic. Crossing Borders, 2(1), 1-4. 

Angelini, T. (2020). Finite le dirette su Instagram, e dai balconi non si canta più, è il ritorno 

alla normalità della fase 2. RTL. https://www.rtl.it/notizie/articoli/finite-le-dirette-su-

instagram-e-dai-balconi-non-si-canta-piu-e-il-ritorno-alla-normalita-della-fase-2/ 

Ansa, (2020). Coronavirus: Lenzuola #andratuttobene con l'arcobaleno sui balconi. Ansa.it, 

March 12, 2020. http://www.ansa.it/sito/notizie/cronaca/2020/03/11/andratuttobene-

arcobaleno-sui-balconi_ac60cbc4-38cb-4bd1-87ac-ba36b6c750fd.html  

Askanius, T. & Uldam, J. (2011). Online social media for radical politics: Climate change 

activism on YouTube. International Journal of Electronic Governance, 4(1-2): 69–84. 

Baccaro, A. (2020). Coronavirus, aperitivi e feste online: la vita sociale riparte dalla rete. Il 

Corriere della Sera, March 14, 2020. 

https://www.corriere.it/cronache/20_marzo_14/coronavirus-aperitivi-feste-online-vita-

sociale-riparte-rete-5af1df9c-65ef-11ea-a287-bbde7409af03.shtml 

BBC, (2020a). Italy sings to defy coronavirus. BBC, March 13, 2020. 

https://www.bbc.co.uk/news/av/world-europe-51886549/italy-sings-to-defy-coronavirus 

BBC, (2020b). BBC Breakfast. BBC, March 25, 2020. https://www.bbc.co.uk/bbcone 

Bearman, P.S. (1991). The Social Structure of Suicide. Sociological Forum, 6(3), 501-524. 

Bernhard, H., Fehr E. & Fischbacher U. (2006). Group affiliation and altruistic norm 

enforcement. The American Economic Review, 96(2): 217-221. 

Breakfast Television Toronto, (2020). This Italian Grandmother Has Tips on How to Combat 

the Coronavirus. Breakfast Television Toronto, March 13, 2020. 

https://www.youtube.com/watch?v=9igO8KQVBVQ 



Bozza, C. (2020). Coronavirus, #iorestoacasa spopola in Europa. Corriere della Sera, March 

12,2020. https://www.corriere.it/politica/20_marzo_12/coronavirus-iorestoacasa-spopola-

europa-l-inventore-sensi-idea-mio-figlio-troppi-ragazzi-giro-7c7c753a-645c-11ea-90f7-

c3419f46e6a5.shtml?refresh_ce-cp 

Burioni, R. (2020). Coronavirus: il diario della speranza, si fanno le pulizie nella nuova terapia 

intensiva del San Raffaele. Medical Facts, March 20, 2020. 

https://www.medicalfacts.it/2020/03/20/coronavirus-diario-speranza-pulizie-terapia-

intensiva-san-raffaele/ 

Casa Surace, (2020). Chi siamo. https://www.casasurace.com/chi-siamo/ 

Chilton, L. (2020). Bono shares new ballad written in tribute to Italy's coronavirus victims. The 

Independent, March 18, 2020. https://www.independent.co.uk/arts-

entertainment/music/news/coronavirus-bono-song-italy-video-instagram-let-your-love-be-

known-a9408151.html 

Choi, J. & Bowles, S. (2007). The coevolution of parochial altruism and war. Science, 318 

(5850): 636-640. 

Comune di Sustinente (2020). Incoraggiamento dalla missione PIME e da Padre Dino 

Giacominelli. YouTube, March 17, 2020. 

https://www.youtube.com/watch?v=XdmR2dUBPb8 

Chouliaraki, L. (2011). ‘Improper distance’: Towards a critical account of solidarity as irony. 

International Journal of Cultural Studies, 14(4): 363–381. 

Culicchia, G. (2020). Ho visto cose. La Stampa. 

https://www.lastampa.it/torinosette/rubriche/ho-visto-cose/2020/11/20/news/stonare-non-

c-entra-ormai-dai-balconi-nessuno-canta-piu-1.39561907 

Daily Mail (2020). Italian grandma gives coronavirus tips. Daily Mail, March 10, 2020. 

https://www.dailymail.co.uk/video/coronavirus/video-2127682/Video-Italian-

grandmother-gives-humorous-tips-battling-coronavirus.html  

Dayan, D. & Katz, E. (1992). Media events. The live broadcasting of history. Cambridge, MA, 

London: Harvard University Press. 

Driessens, O., Joye, S., & Biltereyst, D. (2012). The X-factor of charity: a critical analysis of 

celebrities' involvement in the 2010 Flemish and Dutch Haiti relief shows. Media, Culture 

and Society, 34(6), 709-725.  

Duffy, N. (2012). Using social media to build community disaster resilience. The Australian 

Journal of Emergency Management, 27(1), 40-45. 



Durkheim, E. ([1893] 1969). The Division of Labor in Society, trans. G Simpson. New 

York: Free Press. 

Durkheim, E. (1915). The elementary forms of the religious life: A study in religious sociology. 

London: George Allen and Unwin. 

El Pais (2020). Los italianos cantan desde sus balcones para sobrellevar la cuarentena del 

coronavirus. El Pais, March 14, 2020. 

https://verne.elpais.com/verne/2020/03/14/mexico/1584154029_449121.html 

FanPage.it (2020). Coronavirus, #Iorestoacasa: l'appello dei più grandi nomi dello spettacolo. 

YouTube, March 17, 2020. https://www.youtube.com/watch?v=N1pM3foxbAM 

Fenton, N. (2008). Mediating solidarity. Global Media and Communication, 4: 37-57. 

Fidler, M. (2020). Balcony spirit: hope in face of coronavirus – in pictures. The Guardian, 

March 19, 2020. https://www.theguardian.com/world/gallery/2020/mar/19/balconies-sites-

hope-coronavirus-in-pictures 

Fraser, N. & Honneth, A. (2003). Redistribution or Recognition? A Political-Philosophical 

Exchange. London: Verso. 

García, J., Jeroen C.J.M. & van den Bergh (2010). Evolution of parochial altruism by multilevel 

selection. Evolution and Human Behavior, 32, 277–287. 

Gazzetta Ufficiale, (2020a). Disposizioni attuative del decreto-legge 23 febbraio 2020, n. 6. 

Decreto Del Presidente del Consiglio dei Ministri, 23 febbraio 2020. Accessed February 

25, 2020. https://www.lastampa.it/cronaca/2020/02/22/news/ricciardi-oms-l-italia-ha-

sbagliato-chiudere-i-voli-dalla-cina-non-serve-quando-ci-sono-quelli-indiretti-1.38503026 

Gazzetta Ufficiale, (2020b). Decreto Del Presidente del Consiglio dei Ministri, 9 marzo 2020. 

Accessed March 9, 2020.https://www.gazzettaufficiale.it/eli/gu/2020/03/09/62/sg/pdf 

Giuffrida, A. (2020). Italy struggled to convince citizens of coronavirus crisis. What can 

Europe learn? The Guardian, March 23, 2020. 

https://www.theguardian.com/world/2020/mar/23/a-warning-to-europe-italy-struggle-to-

convince-citizens-of-coronavirus-crisis.  

Hjorth, L. & Kim K.-h.Y. (2011). The mourning after: a case study of social media in the 3.11 

earthquake disaster in Japan. Television and New Media, 12(6), 552–559.  

Honneth, A. (1996). The Struggle for Recognition: The Moral Grammar of Social Conflicts. 

Cambridge, MA: MIT Press.  

Horowitz, J. (2020). Italians Find ‘a Moment of Joy in This Moment of Anxiety’. The New 

York Times, March 14, 2020. https://www.nytimes.com/2020/03/14/world/europe/italians-

find-a-moment-of-joy-in-this-moment-of-anxiety.html 

https://www.theguardian.com/world/2020/mar/23/a-warning-to-europe-italy-struggle-to-convince-citizens-of-coronavirus-crisis
https://www.theguardian.com/world/2020/mar/23/a-warning-to-europe-italy-struggle-to-convince-citizens-of-coronavirus-crisis


Jose Antonio Naranjo Mena de Andújar (2020). LAURA PAUSINI + TIZIANO FERRO ~ 

INSTAGRAM LIVE STREAMING 17-03-2020. YouTube, March 17, 2020. 

https://www.youtube.com/watch?v=Pt8UkoPoBKs 

Il Dolomiti, (2020). Coronavirus, dall'Uganda arriva una preghiera per l'Italia: #andràtuttobene. 

YouTube, March 16, 2020. https://www.youtube.com/watch?v=sDyPZyitvfc 

Il Fatto Quotidiano, (2020). Coronavirus, Andrea Bocelli canta per raccogliere fondi per un 

ospedale: Chiara Ferragni e Fedez lo “ospitano”. 

https://www.ilfattoquotidiano.it/2020/03/20/coronavirus-andrea-bocelli-canta-per-

raccogliere-fondi-per-un-ospedale-chiara-ferragni-e-fedez-lo-ospitano-lesibizione-dal-

balcone-e-sui-social/5743120/). 

Il Messaggero, (2020). Lo Zecchino d’Oro lancia “Andrà tutto bene (Restiamo insieme)” e 

invita tutti i bambini d'Italia a cantare insieme la mini-canzone. Il Messaggero, March 20, 

2020. 

https://www.ilmessaggero.it/spettacoli/musica/zecchino_d_oro_coro_antoniano_musica_r

estiamo_insieme-5120747.html 

Kelly, J.N.D., & Walsh, M. (2015). Dictionary of Popes: Oxford University Press.  

Kolers, A.H. (2012). Dynamics of Solidarity. The Journal of Political Philosophy, 20(4), 65-

383. 

Konrath, S. H., O’Brien, E. H., & Hsing, C. (2011). Changes in dispositional empathy in 

American college students over time: a meta-analysis. Personality and Social Psychology 

Review, 15, 180–198. 

Landoni, L. (2020). Contro il coronavirus, "tutto andrà bene": i post it anonimi invadono la 

Lombardia. La Repubblica, March 06, 2020. 

https://milano.repubblica.it/cronaca/2020/03/06/foto/coronavirus_post_it_tutto_andra_ben

e_lombardia-250317657/1/#1.  

Lehmann, L. & Feldman M. (2008). War and the evolution of belligerence and bravery. 

Proceedings of the Royal Society B: Biological Sciences, 275, 2877-2885. 

Lehmann, L. & Keller L. (2006). The evolution of cooperation and altruism - a general 

framework and a classification of models. Journal of Evolutionary Biology, 19:1365-1376.    

Louis, W. R., Thomas, E., Chapman, C. M., Achia, T., Wibisono, S., Mirnajafi, Z., & 

Droogendyk, L. (2019). Emerging research on intergroup prosociality: Group members' 

charitable giving, positive contact, allyship, and solidarity with others. Social and 

Personality Psychology Compass, 13(3), e12436.  

https://www.youtube.com/watch?v=sDyPZyitvfc
https://www.ilmessaggero.it/spettacoli/musica/zecchino_d_oro_coro_antoniano_musica_restiamo_insieme-5120747.html
https://www.ilmessaggero.it/spettacoli/musica/zecchino_d_oro_coro_antoniano_musica_restiamo_insieme-5120747.html
https://milano.repubblica.it/cronaca/2020/03/06/foto/coronavirus_post_it_tutto_andra_bene_lombardia-250317657/1/#1
https://milano.repubblica.it/cronaca/2020/03/06/foto/coronavirus_post_it_tutto_andra_bene_lombardia-250317657/1/#1


Marta Frida, (2020). Io il mio contributo l’ho dato. Facebook, March 13, 2020. 

https://m.facebook.com/story.php?story_fbid=10220587440377144&id=1268278521 

Mediaset (2020). #IoRestoaCasa, l'appello dei volti Mediaset. YouTube, March 12, 2020. 

https://www.youtube.com/watch?v=Fajg1IQwc-Y 

Ministero della Salute (2020). Covid-19, in Gazzetta ufficiale il Decreto #Iorestoacasa. 

https://www.salute.gov.it/portale/nuovocoronavirus/dettaglioNotizieNuovoCoronavirus.js

p?lingua=italiano&id=4186.   

Mishra, C. & Rath, N. (2020). Social solidarity during a pandemic: Through and beyond 

Durkheimian Lens. Social Sciences & Humanities Open, 2(1), 

https://doi.org/10.1016/j.ssaho.2020.100079.  

Molyneaux, H., O’Donnell, S., Kakekaspan, C., Walmark, B., Budka, P., & Gibson, K. (2012). 

Community Resilience and Social Media: Remote and Rural First Nations Communities, 

Social Isolation and Cultural Preservation. Paper for the 2012 International Rural Network 

Forum, Whyalla and Upper Spencer Gulf, Australia, 24-28 September. 

New China TV, (2020a). "Thanks, China!" Italians sing from balconies to express solidarity. 

New China TV, March 15, 2020. https://www.youtube.com/watch?v=GNjQdZ2yvQg 

New China TV, (2020b). What Italians say to China as two country join hands in fighting 

against coronavirus. New China TV, March 15, 2020. 

https://www.youtube.com/watch?v=ix4y3Ca0tnY 

New China TV, (2020c). "Stay strong, Italy!". New China TV, March 15, 2020. 

https://www.youtube.com/watch?v=VcN42aDq_yo 

Nickel, P.M. & Eikenberry, A.M. (2009). A critique of the discourse of marketized 

philanthropy. American Behavioral Scientist, 52(7), 974-989. 

Nowak, M.A. (2006). Five rules for the evolution of cooperation. Science, 314(5805): 1560-

1563. 

Otte, J. (2020). Everything will be all right”: message of hope spreads in Italy. The Guardian, 

March 12, 2020. https://www.theguardian.com/world/2020/mar/12/everything-will-be-

alright-italians-share-slogan-of-hope-in-face-of-coronavirus-crisis 

Procopio, C.H., & Procopio, S.T. (2007). Do you know what it means to miss New Orleans? 

Internet communication, geographic community, and social capital in crisis. Journal of 

Applied Communication Research, 35(1): 67–87.  

Ragnedda, M., & Ruiu, M.L. (2020). Digital Capital. A Bourdieusian Perspective on the 

Digital Divide, Emerald Publishing.  

https://www.salute.gov.it/portale/nuovocoronavirus/dettaglioNotizieNuovoCoronavirus.jsp?lingua=italiano&id=4186
https://www.salute.gov.it/portale/nuovocoronavirus/dettaglioNotizieNuovoCoronavirus.jsp?lingua=italiano&id=4186
https://doi.org/10.1016/j.ssaho.2020.100079
https://www.youtube.com/watch?v=GNjQdZ2yvQg
https://www.youtube.com/watch?v=ix4y3Ca0tnY
https://www.theguardian.com/world/2020/mar/12/everything-will-be-alright-italians-share-slogan-of-hope-in-face-of-coronavirus-crisis
https://www.theguardian.com/world/2020/mar/12/everything-will-be-alright-italians-share-slogan-of-hope-in-face-of-coronavirus-crisis


Rashid,Y., Rashid, A., Warraich, M.A., Sabir, S.S., & Waseem A. (2019). Case Study Method: 

A Step-by-Step Guide for Business Researchers. International Journal of Qualitative 

Methods. 10.1177/1609406919862424 

Sanfelici, M. (2020). The Italian Response to the COVID-19 Crisis: Lessons Learned and 

Future Direction in Social Development. The International Journal of Community and 

Social Development, 2(2). https://doi.org/10.1177/2516602620936037 

Schwartz, J.M. (2007). From domestic to global solidarity: The dialectic of the particular and 

universal in the building of social solidarity. Journal of Social Philosophy, 38(1),  pp. 131-

147 

Schiermer, B. (2014). Durkheim’s concept of mechanical solidarity: Where did it go? 

Durkheimian Studies, 20(1), pp. 64-88. 

Scorza, G. (2020). Coronavirus, l’Italia sul balcone: canzoni contro la paura. La Repubblica, 

March 13, 2020. 

https://www.repubblica.it/cronaca/2020/03/13/news/coronavirus_italia_al_balcone_canzo

ni_contro_la_paura-251221289/.  

Smith, B.G. (2010). Socially distributing public relations: Twitter, Haiti, and interactivity in 

social media. Public Relations Review, 36(4): 329–335. 

spettacolomania.it (2020). #IoRestoACasa: Claudio Bisio, Marco D'Amore, Frank Matano, 

Ivana Lotito, Bruno Barbieri. YouTube, March 17, 2020. 

https://www.youtube.com/watch?v=ACM6CWOKbwY 

Stabile, E., & P. Matteucci (2020). Coronavirus in Italia: aggiornamento ora per ora. La 

Repubblica. 

https://www.repubblica.it/cronaca/2020/03/01/news/coronavirus_in_italia_aggiornamento

_ora_per_ora-249954540/ 

Stalder, F. (2013). Digital Solidarity. Lüneburg: PML Books. 

Statista, (2019). Most Used Online News Sources on a Weekly Basis in Italy in 2019. 

https://www.statista.com/statistics/730125/top-online-news-sources-in-italy/  

Stewart, M. & Schultze, U. (2019). Producing solidarity in social media activism: The case of 

My Stealthy Freedom. Information and Organization, 29(3), 

https://doi.org/10.1016/j.infoandorg.2019.04.003 

Taylor, A. (2020) Music and Encouragement From Balconies Around the World. The Atlantic 

March 24). https://www.theatlantic.com/photo/2020/03/music-and-encouragement-from-

balconies-around-world/608668/.  



Taylor, M., Wells, G., Howell, G. & Raphael B. (2012). The role of social media as 

psychological first aid as a support to community resilience building. The Australian 

Journal of Emergency Management, 27(1), 20-26. 

The Guardian (2020). Coronavirus in Italy: lockdown, solidarity and racism. The Guardian, 

March 16, 2020. https://www.youtube.com/watch?v=O_3Nol8Fq6A 

Thorpe, V. (2020). Balcony singing in solidarity spreads across Italy during lockdown. The 

Guardian, March 14, 2020. https://www.theguardian.com/world/2020/mar/14/solidarity-

balcony-singing-spreads-across-italy-during-lockdown.  

Tortello, L. (2020). Canta, canta dal balcone contro il virus: ecco il flash mob per la quarantena. 

La Stampa, March 13, 2020. https://www.lastampa.it/torino/2020/03/13/news/canta-canta-

dal-balcone-contro-il-virus-ecco-il-flash-mob-per-la-quarantena-1.38588450 

Thijssen, P. (2012). From mechanical to organic solidarity, and back: With Honneth beyond 

Durkheim. European Journal of Social Theory, 15(4), 454–470. 

Turchin, P. (2003). Historical dynamics: why states rise and fall. Princeton, NJ: Princeton 

University Press. 

Vincent, V. (2020). 'The Stay Inn': Britons are drinking almost double the amount of alcohol 

at home as they join friends for a pint online amid coronavirus lockdown. Daily Mail, March 

22, 2020. https://www.dailymail.co.uk/news/article-8139721/The-Stay-Inn-Britons-

drinking-double-alcohol-home-virtual-pubs.html.  

Vos, M. & Sullivan H. (2014). Community Resilience in Crises: Technology and Social Media 

Enablers. Human Technology, 10(2), 61-67. 

Wellman, B., Quan-Haase, A., Boase, J., Chen, W., Hampton, K., Díaz, I., et al. (2003). The 

social affordances of the Internet for networked individualism. Computer-Mediated 

Communication, 8. https://doi.org/10.1111/j.1083-6101.2003.tb00216.x 

West, S.A., Griffin, A.S., Gardner, A. 2007. Social semantics: altruism, cooperation, 

mutualism, strong reciprocity and group selection. Journal of evolutionary biology, 20(2), 

415-432. 

White, C.M. (2012). Social Media, Crisis Communication, and Emergency Management: 

Leveraging Web2.0 Technology. Boca Raton: CRC Press. 

White, M., & Dorman, S. M. (2001). Receiving social support online: implications for health 

education. Health Education Research, 16, 101–115. 

Whitehouse, H. & Lanman, J.A. (2014). The Ties That Bind Us: Ritual, Fusion, and 

Identification. Current Anthropology, 55(6). 

https://www.journals.uchicago.edu/doi/full/10.1086/678698.  



WHO (2020). WHO Director-General's opening remarks at the media briefing on COVID-19 

- 11 March 2020. Accessed March 11, 2020. https://www.who.int/dg/speeches/detail/who-

director-general-s-opening-remarks-at-the-media-briefing-on-covid-19---11-march-2020 

Wit A.P. & Wilke H.A. (1992). The effect of social categorization on cooperation in three types 

of social dilemmas. Journal of Economic Psychology, 13: 133-151. 

Yamagishi, T., Jin N. & Kiyonari T. (1999). Bounded generalized reciprocity: Ingroup boasting 

and ingroup favouritism. Advances in Group Processes, 16: 161-197. 

Yamagishi, T. & Mifune N. (2009). Social exchange and solidarity: in-group love or out-group 

hate? Evolution and Human Behavior, 30: 229–237. 

Yates D. & Paquette S. (2011). Emergency knowledge management and social media 

technologies: A case study of the 2010 Haitian earthquake. International Journal of 

Information Management, 31: 6-13. 

 

 

 


